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Chris Sinsabaugh 


Chicago, Nov. 15 : 
HE CHICAGO SHOW opens|Was previously available, 
Saturday afternoon and Al}manufacturers of passenger 


As 
was to be expected, he’s one of 
those chaps who always takes 
time by the forelock and this 
time is no exception to that rule. 
And what a show it is going to 
be; imagine a huge amphitheatre 
with more than 259,000 feet of 
floor space in comparison with 
59,000 in the old Coliseum and 
85,000 in Grand Central Palace, 


' New York, and you have the pic- 


ture. There’s elbow room for 
everyone and if the industry can- 
not present its product in all the 
splendor it deserves then it is 
not the fault of the International 
Amphitheatre, the new home of 
the Chicago show. 
+ * * 


HARKING BACK to the first 
Chicago show, held in the Coli- 
seum, this writer recalls how 
bravely the late Sam Miles strove 
to stage an automobile show 
without any pattern to go by. 
His maim reliance was a board 
track, possibly a quarter-mile in 
circumference, inside the hall 
itself. This was used to give 
prospects a demonstration and 
there must be thousands of Chi- 
cagoans who had their first auto- 
mobile ride at the Coliseum show. 
Most of the cars displayed were 
electrics or steam and the elec- 
trics were used for the demonstra- 
tions. Viewed as a show it was 
a polyglot affair but it laid the 
foundations for 35 more exhibi- 
tions 

. - * 

I HfAVEN’T SEEN the set-up 
in th» Amphitheatre as yet. Sav- 
ing the first peek for the official 
Opening Saturday afternoon, I 
«want it to burst on me in all its 
“splendor and then make my com- 
parisons between the first and 


the present shows. 
* ” * 


ALL MY AUTOMOBILE life 
I’ve been looking for the ideal 
motor car show and I found it at 
Toronto Tuesday. I say it is my 
idream show, for Toronto possesses 
ithe only building in the world 
hat was built solely for auto- 
Mobile show purposes. It cost 
Melose t’ $2,000,000 and was put up 
1929- on the grounds of the 
nadian National Exhibition and 
ithe contract is for 10 years. Its 
Zround floor provides for 180,000 
mouare feet of space, with a bal- 
Mony giving an additional 20,000. 

x * ” 


: 


WITH SUCH a building it is no 
onder that Jack Stewart has been 
ple to take this high ranking 


atiy Continued on Page 40, Col. 1) 
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Exhibits to Pack Punch 


NewShowmanship 


Made Possible By 


Increased Space 


By DICK KLEIN 
Chicago, Nov. 15—Because 
they are favored with nearly 
four times as much space as 


cars on display at the 36th annual 
Chicago automobile show at the 
International Amphitheater will 
find themselves able for the first 
time to present complete exhibits 
to middle west motorists. 

A check-up disclosed the further 
fact that the car makers are 
taking full advantage of the in- 
creased floor space by staging 
much of an animated nature. 

It was the size of the amphi- 
theater, with its 255,000 square 
feet of space, that also was a 
big factor in dispensing with hotel 
or other outside shows. As a 
result, the only place in the city, 
other than the amphitheater, 
where the 1936 models may be 
seen this year is in dealer show- 
rooms. 

One point that is being stressed 
by the show management with a 

(Continued on Page 38, Col. 1) 


U. S.-Canadian 
New Trade Pact 
Will Aid Motors 


Washington, Nov. 15.—Draft of 
the new reciprocal trade agree- 
ment with Canada has been com- 
pleted, it was learned this morn- 
ing, and it is expected to be 
signed this afternoon as Automo- 
tive Daily News goes to press. 

Details of the agreement, how- 
ever, will not be revealed until 
Sunday for publication Monday 
This arrangement was decided on 
to permit simultaneous publica- 
tion here and in Ottawa. 

Canadian Prime Minister Wil- 


(Continued an Paae 4h, Col. 5) 





PREPARING CHICAGO’S half million dollar parade of furs. This 
picture shows the final plans being worked out by officials of the Chi- 
cago Automotive Trade Assn. and the Associated Fur Industries of 


Chicago. Left to right seated are: K. K. Kinderdine, president, C. A. 
T. A.; H. T. Hollingshead, chairman show committee; L. E. Himmel, 
president of A. F. L. of C.; Miss Kathryn Wilson, producer of the 
fur show. Standing are: O. P. Larson, chairman fur show committee; 
A. C. Faeh, automobile show manager and H. F. Maley, executive 
secretary AFI. 


100,000 Attendance Seen 
At Canadian National Show 


Toronto, Nov. 15 (UTPS).—| especially for automobile displays, 
With a first day attendance of| offers perhaps the most unique 
15,000 and estimates for the week| exhibition hall of its kind in 
to date running close to 100,000, | North America. Exhibitors were 
the National Motor Show of Can- quick to take advantage of the 
ada will close tomorrow evening} unusual showmanship opportuni- 
after one of the most successful| ties offered. 
runs in its history. | R. S. McLaughlin, president of 

Marked enthusiasm was dis-| General Motors of Canada, Ltd., 


played by the motoring public in was the one chosen to introduce 
the glittering array of 1936 cars| (Continued on Page 36, Col. 3) 
which have been on display at | 
the $1,000,000 Automotive Palace 
here during the past week. Sales | 
have been reported well in excess 
of last year and dealers are op- 
timistic over the prospects of in- | 
creased sales this fall. 

The opening day attendance 
this year was 5,000 greater than 
for the corresponding day last 
year. 

The Automotive Palace, which 
was designed and _ constructed 


Chicago, Nov. 15.—The flare for 
doing the unusual so much in 
evidence at the big Chicago Au- 
|tomobile Show itself, was carried 
out tonight at the pre-show ban- 
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Three Million 
Dollar Exhibit 
Underway Today 


Novel Display, Coupled 
With Fur Parade to 
Be Most Colorful 


By MEL ADAMS 
Chicago, Nov. 15.—What 
will go down in history as 
the most ambitious automo- 
bile show effort thus far 
presented, Chicago’s 36th 


annual will throw open its doors 
to the public tomorrow afternoon 
at the International Amphithea- 
ter, Halsted and 43rd streets. 

The current show is different 
from those of the past in just 
about every particular. It is like 
others being put on throughout 
the country in only one respect 
and that is the season of year 
when it is held. There the simi- 
larity ends. 

It is different in location, since 
all former Chicago shows have 
been at the Coliseum; different in 
the type of showmanship. It is 
bigger than any yet staged, a 
record made possible by the size 
of the Amphitheater with its 255,- 
000 square feet of exhibition 
space. It is notable also for its 
comprehensiveness, since there 
are trucks, home trailers, motor 
coaches and accessories in addi- 
tion to the passenger cars. 

This Chicago show is hailed as 
a $3,000,000 enterprise, that being 
the estimated value of the ex- 
hibits, the furs worn by living 
models in the fashion parade, the 
$40,000 decorative motif of silver 
and blue featuring the “Hall of 
Stars,” the famous 40-piece Caval- 

(Continued on Page 2, Cel. 1) 





Pre-show of Chicago Show 


Features Pre-show Banquet 


quet attended by many leaders 
from the factory and dealer body. 


Instead of entertaining the 
guests of the evening with talks, 
the affair was speakerless ex- 
cept for the opening remarks by 
K. K. Kenderdine, president of 
the Chicago Automobile Trade 
Assn. His brief address along 
optimistic lines was followed by 
the real novelty, a presentation 
of the elaborate show that will 
greet the public tomorrow after- 
noon. 


Another unusual feature of the 
dinner, of course, was its loca- 
tion. In the past the function 
had always been held at one of 
the downtown hotels, but the one 
tonight was put on right in the 
amphitheater itself before a 
packed house of some twenty-two 
hundred. Those present were 
seated around the enclosure of 
the main arena, where, during 
the show, thousands will stand 


HALL OF STARS, as seen in this artist’s concep tion, will be one of the bright spots at the Chicago |each afternoon and evening to 
automobile show in the International Amphitheatre this week. Each car will have its chance to “star”| supplement the crowds in the 
on the rising platform in the center of the arena. 


(Continued on Page 36, Col. 1) 
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International Amphithe 


500,000 Attendance Set; 


Double January Mark 





(Continued from Page 1) 


lo’s Symphonic Band, and the 
cost of production in general. 
Everything will be ready at 
the opening hour of 2 p.m., and 
the inaugural will take place in a 
typical blaze of glory, with the 
management in high hopes that 
all previous attendance records 
would be smashed and with ex- 
hibitors confident that the show 
will be a large sales preducer. 


An attendance quota of 500,000 
has been set, and H. T. Hollings- 
head, chairman of the show com- 
mittee, was confident it would be 
reached. That figure would be 
more than double the proportions 
of the crowds at the last show in 
January and February. 

Execs Arrive Early 

Factory executives began reach- 
ing Chicago as early as a week 
ago when Pontiac gave its press 
party. Then came the Chevrolet 
affair for the newspapers Tues- 
day night and with it a fresh 
influx of prominent factory men 
headed by W. E. Holler, vice-pres- 
ident of the company in charge of 
sales. 

More of the manufacturer chiefs 
arrived yesterday, and before 
show week ends it is predicted 


style show producer, the 
|feature in the arena will be a 
departure from anything previ- | 


ously attempted. 


To the accompaniment of the 
symphonic band an automobile 
will make its way down the central 
aisle, or “court of honor,” with 40 
attractively garbed 
standing at salute as it passes. 


Raised on Lift 


Reaching the stage in the 
center of the arena, the car will 
be raised by a lift to the full 


view of those in the auditorium | f 


where 25,000 can be accommo- 
dated. Next, the band will play a 
theme air selected for that make 
of car, after which a “voice from 
the stars” will tell, condensed into 
two minutes, the story of that 
1936 model, 

With drama still at a high pitch, 
two uniformed pages will open 


women wearing the furs provided 
by the Associated Fur Industries 
of Chicago will step out. 
These furs, incidentally, in all in- 
stances have been selected to 
match the color combinations of 
the cars shown, and the models 





THERE IS A MODERN ORACLE at the automobile shows, an- 


swering questions about the new cars, 


H. G. Moock, vice-president of 


the Plymouth Motor Corp., is shown explaining the mechanism to two 
attractive show visitors. The Oracle will be at Chicago next week. 


that the “brass hats” representing | also harmonize in physical points 


just about every make of car will 
put in their appearance to mingle 
with their dealers take in the big 
show and study the temperament 
and reactions toward the cars 
they build and sell, 


Expressions of commendation 
have already begun to be heaped 
upon the show committee for 
choosing the great amphitheater 
as the scene of their pageant. Its 
spaciousness is especially lauded 
along with its accessibility by all 
modes of transportation, the 
modernness of its construction 
and the accommodations for 8,000 
automobiles within the show 
grounds where they may be 
parked free, under police protec- 
tion and without gratuities of any 
sort. 

Big Central Arena 


Not the least of the amphi- 
theater advantages, of course, is 
its central arena which makes 
possible the feats of showmanship 
being offered for the edification 
of visitors. 

Here it is that the two spectacu- 
lar performance are to be pre- 
sented daily, one at 4:30 o’clock in 
the afternoon, the other at 9:30 in 
the evening. Each lasts one hour. 


Rehearsed for nearly a month 
by A. C. Faeh, show manager; 


with both cars and furs. 

“Our idea is to ziegfeldize the 
grace and style of the 1936 motor 
cars through the use of lovely 
women to set them off,” is the 
way Manager Faeh expresses it. 

Seven cars will be shown to the 

(Continued on page 46, column 1) 





NEW STYLE SHOWMANSHIP will feature the Chicago show this week as the result of moving 
Frank J. Kennedy, technical direc- | the show to the International Amphitheater. Above plan shows ene of the sections on the second floor 


stage 


usherettes 





atre Awaits Chicago Show 





SPARKLING SPLENDOR made the Canadian show at Toronto outstanding among this year’s ex- 
hibits. The giant hall at the exposition grounds was designed and built specifically for staging automobile 
the doors of the car and young | shows and a good idea of the general appearance can be obtained from the above picture although all 
exhibits were not in place at the time the shot was made. 


Edsel Ford Declines Bid 
To Attend Business Clinic 


Washington, Nov. 15.—Edsel 
Ford, president of the Ford Motor 
Co., has declined an invitation to 
be represented at the forthcoming 
business clinic, called by George 
L. Berry, co-ordinator of indus- 
trial co-operation, with the state- 
ment that previous conferences | 
have not convinced his company 
that any beneficial end will be 
served, correspondence made 
public this week revealed. 


The meeting called by Berry | 
for Dec. 9 is expected to discuss | 
legislation to supplant the NRA. 

In a letter to Ford, Berry told 
him that “your wealth of exper- | 
ience and position of leadership 
makes your counsel extremely de- 
sirable.” 

“Our experience and counsel, to 
which your letter refers, are al- 
ways at the service of the govern- 
ment,” Ford replied, “Hitherto un- 
questioning acquiescence, and not 
counsel has been asked. | 

“We have not participated in| 
such conferences in the past, and| 
our observation of their effect 
upon the recovery of the Nation’s 





New AC Coater 
Detroit, Nov. 15.—Alcote Inc., has 
released for production a new 
electro-chemical method of forming 
an oxide coating on an aluminum 
alloy piston utilizing alternating 
current. Commercial sized units are 
available, as well as small sets pri- 
marily designed for the use of the 
piston jobber and built to pro- 
duce 16 pistons per hour. 


tor, and Miss Kathryn Wilson, the| where passenger cars will be displayed. 


economic health has not convinced 
us that any beneficial end will be 
served by them now.” 


at it may seem, what I want is 
counsel and not unquestioning 
acquiescence.” 

In briefly rejecting the invita- 
tion to be represented at the 
meeting, Ford joined with the 
other automobile manufacturers, 
as represented by the Automobile 
Manufacturers Assn., in declining 


Berry replied that “incredible | an invitation to be present. 





PAUL STERMER, manager Associated Motors, Ltd., Studebaker 


distributor for the Hawaiian Islands, signing the largest order ever 
issued from the Islands for Studebaker automobiles, Seated, left, T. F. 
Laughlin, San Francisco zone manager, 
man, president Studebaker Corp., and C. K. Whittaker, president 
Studebaker Pacific Corp. 


Standing, left, Paul G. Hoff- 


‘Dodge Dealers, 
_ Factory Heads 
Hold Breakfast 


Chicago, Nov. 15.—A breakfast 
| meeting of Dodge dealers from 
| all sections of the Middle West 
was staged this morning at the 
Knickerbocker Hotel, at which 
the 1936 passenger car and truck 
program was outlined. 

Seated at the speakers’ table 
were a number of factory execu- 
tives, including A. vanDerZee, 
general sales manager; F. H. 
Akers, director of sales; W. M. 
Purves, assistant general sales 
manager; J. D. Burke, director of 
truck sales, and E. J. Poag, di- 
rector of advertising and mer- 
chandising. 

In addition to the Detroit 
chiefs, several officials of the lo- 
cal distributing organization were 
present. 








ame 6, 
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Nazi Used Car Plan to be Discussed Before NADA 


@ 





German Dealer One of M any 
S peakers on Dealer ‘Program| 


Chicago, Nov, 15.—The member- 
ship program of the National | 
Automobile Dealers Assn., being 
held in the Congress Hotel in| 
Chicago Monday, will feature an 
address by one of 42 German 
dealers who will visit local con- 
cerns and the show for four days. 


The address will be on the sub- 
ject of the German used-car plan, 
which is focused around official 
appraisals by men independent 
of manufacturers or dealers and 
which‘are said to have prevented 
many of the problems that are 
acute in the business of American 
automobile dealers. 


Exterior will be of brick 
and steel and the floor of cre- 
osoted wood blocks. The addition 
also includes a 770-ft. 
loading platform. 

The new building will be used 
for the manufacture and assem- 
bly of heavy duty internal com- 
bustion engines. 


plan. 


lished a branch plant at Muske- 
gon, Mich., 
of engine parts which will be sent 
to the local plant for assembly. 

Cost of the new addition will 
be approximately $40,000 officials 
of the company said. 


SAE Attracts 
Notables to 
Chicago Feast 


Chicago, Nov. 15.—Honored by 


Vesper to Preside 
Another highlight of the con- 
ference will be a speech by the 
attorney-general of Texas, Wil- 





See Story of German Plan 
on Page 29 








liam McCraw, who will make the | 
trip to Chicago especially for that 


purpose. McCraw has attracted 
attention by his activity in the|the managers of the Chicago 
Lone Star state and his adminis-| automobile show, through the 





designation of Monday as “En- 
gineers’ Day,” the Chicago sec- 


tration as attorney-general which | 
has been particularly attentive to 





HARRY J. KLINGLER, president of Pontiac Motor Co. shows his 
two sons the wonders of the Detroit auto show at Convention Hall. 
On the left is “Bob” and with the boss is Harry jr. 


the problems of the automotive | tion of the Society of Automotive 
trade, due in part to the laws| Engineers will hold its dinner 
that are peculiarly applicable to| meeting Monday evening at the 
that state. Stock Yard Inn, adjoining the 
F. W. A. Vesper, president of | Amphitheatre. 

the association, will preside, and 
introduce NADA directors. C. E. 
Gambill, of Chicago, NADA direc- 
tor, will deliver the welcome ad- 
dress, and K. K. Kenderdine, pres- 
ident of the Chicago Auto Trades 
Assn., will introduce directors of 
that organization. 


Jack Frost to Speak 

James Dalton, editor of Motor, 
will be among the speakers. The 
others include Dr. Reuss, who will 
speak on the German used car 
plan, E. M. Lied, of Omaha, vice- 
president of NADA, who will dis- 
cuss the subject of organization 
benefits. Jack Frost, general 
manager of NADA, who will ad- 
dress the conference dealing with 
NADA plans, and W. B. Burruss, 


| 


This session is expected to at- 
tract the visiting engineers and 
members of the technical staffs 
of the various manufacturers who 
will be in Chicago during show 
week, in addition to the regular 
membership of the organization, 
and will be an outstanding fea- 
ture of the show from a mechan- 
ical viewpoint. 

During the afternoon members 
of the SAE will visit the show in 
a body, paying particular atten- 
tion to the many mechanical and 
engineering demonstrations in the 
booths. 


At 6:45 the members will as- 
semble at the Stock Yard Inn for 





a eeenionat por Premed for his “in- dinner, followed by a brief busi- 
Th Pest will a ith ness session at which delegates 
© Comessence close WX! to the national SAE will be 

the adoption of resolutions. dieatiil 


Hercules Builds $40,000 
Plant Addition in Ohio 


Canton, O., Nov. 15.—As a part 
of the Hercules Motor Corp.’s ex- 
pansion program, work will be 
started this week on a new fac- 


Following the dinner will come 
the meeting presided over - by 
Robert T. Hendrickson, chairman 
of the Chicago section. R. F. 
Norris of the Burgess Battery 
Co. will be toastmaster and the 
principal speaker, Austin M. Wolf, 
of New York, consulting engineer, 


tory addition to the corporation’s| Will address the gathering on 
plant here, officials had an-| “Engineering Developments for 
1936.” 


nounced today. 

Triangular in shape, the addi- 
tion will add approximately 45,000 
square feet of floor space to the 


Among the guests of honor ex- 
pected at the banquet will be W. 
B. Stout, president of SAE. 





The company recently estab- | 


for the manufacture | 


| 
| 
| 


concrete | 











NASH FLYING SQUADRON which is visiting important distri- 
butor points from coast to coast to attend automobile show meetings of 
their Nash-LaFayette sales organization. 
and will end their tour at Los Angeles on Dec. 14. They are, left to 
right: C. H. Bliss, vice-president and director of sales; E. H. McCarty, 
president, and Courtney Johnson, general sales manager. 


Interest in Safety 


Noted by Nash Official 


Detroit, Nov. 15.—A noticeably 
greater buying interest among 
the visitors and a marked increase 
in the attention being paid to 
safety factors offered in the new 
models are the two outstanding 
features of the first of the 1936 
automobile shows in the opinion 
of C. H. Bliss, vice-president and 
director of sales of the Nash 
Motors Co. 

These impressions, gathered at 
the six important Eastern shows 
which he has attended, were given 
to ADN Thursday when Bliss, ac- 
companied by E. H. McCarty, 
Nash president and Courtney 
Johnson, general sales manager, 
arrived in Detroit for the annual 
automobile show meeting of the 
Nash-LaFayette sales organization 
in the Detroit territory. 

Public Safety Conscious 

The meeting was one of a series 
which the Nash factory official 
group will attend in important 
distributor points from coast to 
coast. 
of the Nash Detroit Co., presided. 

Bliss was particularly interested 
in the attention which show visi- 
tors were paying to safety as in- 
dicating that the public generally 
was at last becoming acutely con- 
scious of the increasing traffic 
toll. 

“In years past,” Bliss said, “at- 
tention of show visitors has been 
focused largely on mechanical de- 
vices. They asked principally 
about speed, power, performance. 
This year we found them inquir- 


Charles Abbott, president | } 





ing about body construction, types | 








PAUL SWAN, who was in charge of aircraft maintenance on the 
Second Byrd Antarctic Expedition, signed an order for a new Plym- 
outh at the automobile show in Detroit Tuesday. 
left with Harry R, Lamster of the Louis Rose Co., De Soto-Plymouth 
dealers. Show officials report sales at the show have increased 50 per 
Swan lives at 4220 Sturtevant Ave., Detroit. 


cent over the last show. 


are indicative, as I believe they 
probably are, the shows this year, 
as measured by actual sales, have 
developed a greater buying in- 
terest than any in recent times. 

“I believe there is a very sound 
reason for this—a realization on 
the part of the public that with 
modern cars and modern roads, 
there is no longer any reason for 
the traditional ‘wait until Spring’ 
buying policy. There is a realiza- 
tion, too, that a new car offers 
greater insurance against the po- 
tential troubles and hazards of 
winter driving and I believe we 
shall see an increasing trend to- 
ward fall new car purchases, 

“There is also, of course, an 
economic factor—an added two 
months of operation which the 
fall purchaser gets from his new 
car virtually free. This is due to 
the fact that trade-in allowances 
on old cars are determined largely 
by the year and not by the month 
of that year so that a 1936 car 
purchased in November is worth 
essentially the same two or three 
years later as the same car pur- 
chased in June. 

Allowance Greater 

Another point in favor of the 


They left New York Nov. 7 


Factors 


fall purchaser is the fact that 
the allowance on his old car will 
be greater in November than in 


June of the following year. The 
motor-wise American is cognizant 
of these things and is beginning 
to show it in his buying habits, 
I believe.” 

At their Detroit meeting, the 
Nash factory officials announced 
a new and reduced finance plan 
for time payment purchases of 
Nash and LaFayette automobiles. 


and size of brakes, roominess and 
other factors which make up the 
‘safety quotient’ of a new car.” 


Greater Buying 
From the type of visitors at 
the shows which he has attended 
to date, Bliss also voiced the 
opinion that the earlier show 


dates would bring a _ definite The plan, which becomes effective 
stimulation of business in Novem: | ' at once, provides a 6 per cent 
ber and December and would! finance rate and places Nash-La- 


thereby be a marked factor in | Fayette financing on a level with 
levelling out employment in the| the lowest being offered by any 
industry in accordance with the | motor car manufacturer. 





ROBERT C. GRAHAM, second from left, chatting with a friend 
at the Graham-Paige dealers’ luncheon held at the Book-Cadil- 
lac this week. “Senator” Ford, after-dinner speaker takes a peek at 
the cameraman over his glasses while F. R. Valpey, general sales man- 
ager reaches for his speakers notes. 


we Sets 
Goal at 33,500 


Before Jan. 1 


Detroit, Nov. 15.—Production of 
| Hudsons and Terraplanes which 
was tentatively set at 25,000 up to 
| Jan. 1 as a result of the demand 
| created by the pre-showing of 
| 


program of President Roosevelt. 
“We can, of course, gauge the | 
buying percentage of show visitors | 
only by results in our own ex- | 
Bliss said, “but if these | 


hibits,” 


cars to distributors in October has 
| been increased to 33,500 cars, ac- 
| cording to Roy D. Chapin, presi- 
| dent of the Hudson Motor Car Co. 
“Ever since the introduction of 
our 1936 models, orders for Hud- 
sons and Terraplanes have poured 
into the factory at an increasing 
rate,” states Chapin. “As a re- 
sult we find that our earlier esti- 
mates, even though they were 
based on the highly enthusiastic 
reception of the new cars by our 
distributors at the first showings 
of the cars, and in spite of the 
fact that they represent a big in- 
crease over last year’s volume, 
have been too conservative.” 


Expand Plant 


Jackson, Mich., Nov. 15—An ex- 
pansion program recently completed 
at the Macklin Co., manufacturers 
of all types of grinding wheels, has 
increased the floor space of the or- 
ganization 50 per cent, providing 
much needed room for the factory 
and a new and complete modern of- 
fice building. 


He’s shown at the 
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Brooklyn Nov. Show Results in Increased Sales 


Many Manhattan Exhibits 
Transferred to Borough 


By ROBERT MOUNTSIER 


New York, Nov. 15.—With this 
new year of the 1936 car started 
well on its way by last week’s 
show, new models are on the 
street and in the Brooklyn and 
Newark shows, which report good 
crowds and increased sales. 

Many of the cars which were 
in Grand Central Palace last 
week have been transferred to 
the 106th Infantry Armory for 
Brooklyn’s first autumn auto- 
motive showing. In one way the 
big borough at the other end of 
Brooklyn bridge has a more com- 
plete line-up of cars than Man- 
hattan’s Grand Central Palace 
could boast. 

The Armory is housing, until 
tomorrow night, Fords and the 
Lincolns, straight as well as 
Zephyr, in addition to the Palace 
line-up of Auburn, Buick, Cadil- 
lac, Chevrolet, Cord, De _ Soto, 
Dodge, Graham, Hudson, Hup- 
mobile, LaFayette, La Salle, Nash, 


Oldsmobile, Packard, Pierce-Ar- 
row, Plymouth, Pontiac, Reo, 
Studebaker, Terraplane and 
Willys. 


Brooklyn Pleased 
The show management finds 
that Brooklyn likes its show in 
November. On the opening day, 
the armory was packed, and the 


“DOC RUND,” Oldsmobile dealer, was an interested spectator at 
He is shown at the Oldsmobile exhibit 


with Robert Wheeler, Oldsmobile city sales manager. 


the Detroit automobile show. 


crowds afternoon and evening 
since then have been reported up 
of those of last January’s show, 
with sales averaging about 45 per 
cent better. This fall show is 
just a plain, honest-to-goodness 
automobile affair, with some au- 
tumnal decorations and no bath- 
ing beauties, radio singers or 
Hawaiian bands. 

However, featured among the 
showings are a safety exhibit, 
staged by the Brooklyn police, 
the most popular item a reaction 
device which records the ability 
of motorists to stop quickly, and 
models arranged by New York 
City’s Department of Parks, the 
Long Island state park commis- 
sion and the state department of 
Public Works to show motorists 
the ins and outs of parks and 
roadways plus contemplated im- 
provements. 

The show is sponsored by the 
Brooklyn Motor Vehicle Dealers 
Assn., Clifford M. Bishop, presi- 
dent, and Ralph Ebbert is show 
manager. At the formal opening 
last Monday night borough presi- 
dent Raymond Ingersoll extended 
Brooklyn’s welcome. 

European Shows 

The next day Alfred H. Swayne, 
vice-president of General Motors, 
and Robert Moses, park commis- 
sioner of New York City, made 
public addresses in the armory, 
following the official opening of 
the Interborough Parkway. 

It is quite a,jump from the 







































































Paris and London automobile 
shows to the American shows, 
but Count Alexis Sakhnoffsky 
made it when he returned last 
week from a trip abroad. 

You may know that the Count, 
or Alec, as he is popularly called 
by his friends, has contributed 
over the past six years to the de- 
sign of various American cars, 
even of streamlined trucks. 

He went abroad earlier in the 
fall to see what the French, Ger- 
man, Italian and British motor 
car makers are doing, and he 
learned that the creative minds 
of the American automotive in- 
dustry have little to learn from 
Europe. Said Count Sakhnoffsky: 

“American motor car designers 
and engineers have caught up at 
last with their brilliant competi- 
tors abroad. This was my most 


JAMES M. (PAT) O’DEA, Graham distributor for Detroit and 
vicinity captures the first order taken at the show. Here is Charles 
R. Hill, landscape engineer and architect of Detroit, signing an order 
for one of the new Graham Superchargers. 








vivid impression at the _ inter- 
national automobile shows in h U T d G 
Paris and London. Heretofore S uart rges ra e roups 


we have gone to Europe for 
nearly all of our ideas in style 
and design and for a great many 
in engineering. But from the be- 
ginning American leadership in 
manufacture has been unques- 
tioned. 

“The initial genius of this coun- 
try was in making the automobile 


Revival at MATA Meeting 


Detroit, Nov. 15.—Revival of 
the 47 dealer organizations which 
existed in Michigan during the 
life of NRA was urged at a joint 
meeting of the Michigan Auto- 
motive Trades Assn. and the De- 
troit Automobile Dealers’ Assn., 
held in conjunction with the an- 
nual Detroit meeting. H. H. Shu- 
art, manager of both groups, 
pointed out that the concerted 
action on the part of the vari- 
ous local groups would do much 
to obtain more favorable action 
in the legislature. 

Shuart declared that during the 
past two years the associations 
had been responsible for changes 
in the title laws in the state 
which have saved dealers mil- 
lions of dollars. He also declared | 
that the efforts of the association 
had been largely responsible for 


legislation which makes it man- 
datory to use all money collected 
from gasoline 
purposes only. 

Used cars and changes in the 
dealer factory contracts were the 


taxes for road 








Install Officers 


Minneapolis, Minn., Nov. 15.—The 
Northwest Automotive Boosters Club 
today had formally installed Fred 
Marsh as its new president, succeed- 
ing I. A. Lindsay. Other new offi- 
cers are Jack Prescott, vice-presi- 
dent, William Burke, secretary and 
Russell Boland, treasurer. 


THE CANDID CAMERAMAN 
luncheon held at the Book-Cadillac 


Left to right are: 


engineering, and R. E. Stone. 


chief topics for discussion dur- 
ing the afternoon. Speakers were 
James Dalton, editor of Motor, 
and Don Blanchard, Chilton Pub- 
lications. 

Abou. 250 dealers attended the 
session in the afternoon and the 
annual frolic and dinner in the 
| evening at the Book-Cadillac. 


FWD Appoints 
Clintonville, Wis., Nov. 15.—H. 
M. Daniels has been named super- 
visor of the new consolidated eastern 
sales division and A. F. Waterland 
manager of the newly established 
Philadelphia branch of the Four 
Wheel Drive Auto Co. 


available to the average man at a 
price within his reach. 


“Manufacturers of American mo- 
tor cars may now point to their 
1936 productions as evidence that 
we in this country are fully 
abreast of the latest automobiles 
of European manufacturers, in 
some respects ahead. In the 
matter of streamlining, for ex- 
ample, European designers have 
followed this country in recog- 
nizing that the chief value of the 
principle is for embellishment— 
to improve appearance. 

“Outstanding features of the 
new foreign cars are their ap- 
parent lowness, the absence of 
running boards and a marked de- 
crease in the use of chromium 
for exterior decoration. Europe 
seems to be going conservative, 
or perhaps it might even be said, 
she is copying America and go- 
ing practical. 

“European engineers, looking 
at our American cars, think that 
the overhang of radiator grilles 
so far ahead of the front axle 
indicates preparation for a gen- 
eral front-wheel drive epidemic. 
It is true that an impression 
of speed is gained by putting the 
radiator grille behind the axle, 
and already American designs for 
1937 automobiles in the lower 
price elasses have moved the 
radiator screen backward to cut 
down the front overhang.” 


(Continued on page 12, column 1) 





NOVEMBER PLATES for the early 1936 cars are an innovation 
in Michigan this year. In the above picture Grace Bradley of the 
Paramount pictures, is all fitted out with a new Dodge and next year’s | 


plates. 


Advances 
Two Veterans In 
Sales Division 


Detroit, Nov. 15.—Advance- 
ment for two of Detroit’s veteran 
automobile men has just been 
announced by Vern R. Drum, 
president of the Hupp Motor Car 
Corp. Both promotions were 
necessitated by the sudden death 





G. E. Clarke W. A. McDonald 


of W. B. Hurlburt the day be- 
fore the New York auto show. 

“The appointment of W. A. 
MacDonald as director of sales,” 
stated Drum, “promotes a man 
who started his career with Hup- 
mobile 21 years ago. He left us 
in 1921 and for eight years acted 
as personal representative for W. 
C. Durant, long a noted figure in 
the automobile industry. 

“For the past 10 years Mac- 
Donald had been an associate of 
W. B. Hurlburt. When Hurlburt 
became vice-president and di- 





was busy at the Graham dealers’ 


Hotel, Detroit, on Tuesday, which 


was attended by distributors and dealers from all over the mid-west. 
L. W. Thoms, director of districts; “Cannonball” 
Baker, veteran speed racer; E. R. Harrell, vice-president in charge of 





rector of sales of this corporation 
he induced MacDonald to join 
us as a special factory repre- 
sentative. 

“George E. Clarke, who be- 
comes sales manager, was assis- 
tant director of sales. He is well 
known to dealers and distributors 
throughout the industry.” 


October Output 
Of Chevrolets 
Totals 69,128 


Detroit, Nov. 15.—Production of 
Chevrolet cars and trucks during 
October totalled 69,128 units, an 
increase of nearly 23 per cent 
over October, 1934, officials of the 
Chevrolet Motor Co. announced 
today. This figure is more than 
9,000 units above the anticipated 
output for the month, and is the 
highest initial month’s production 
of any new model in several 
years, 

As a result of the quick start 
on its 1936 production, Chevrolet 
had some 60,000 cars in the hands 
of its dealers throughout the 
country when the new line was 
announced Nov. 2. This assured 
every dealer not only of cars for 
display purposes, but of additional 
units for immediate delivery. 

The 25 Chevrolet manufacturing 
and assembly plants, stragically 
located in all parts of the United 
States, will be operating at capa- 
city for weeks, and probably well 
into 1936, according to factory 
advices. 
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Vesper Cites Effects of Industry’ s Leadership 


o— 


Says Most of American 


Homes Shared Benefits 





By F. W. A. VES PER, 


Chicago, Nov. 15.—Strides made 
by the automotive industry and 
trade since 1932, the low year of 
the depression, in taking the lead- 
ership to increase business and 
employment that has benefited 
virtually every home in America 
directly or indirectly, have been 
so successful that today this busi- 
ness, with its far-reaching effects, 
has entered a still more encour- 
aging era of permanent stabiliza- 
tion. This is particularly true of 
employment, and still further in- 
creases in production and retail- 
ing, through the early introduc- 
tion of new models that will be 
viewed at the Chicago Auto Show 
which opens tomorrow. 

A recent inquiry made by the 
National Automobile Dealers 
Assn. to state and local groups of 
automobile dealers is of special 
interest to the consuming public. 
Opinions were requested as to the 
effect the introduction of new 
models two months earlier than 
usual would have on the trade. 
Seventy-five per cent of the deal- 
er groups contacted were positive 
in their optimism, believing that 
winter sales volume will be ex- 
panded without affecting adverse- 
ly the usual spring market ac- 
tivity. 


Main Steel Buyer 
When one considers that the 
automotive industry is the larg- 
est consumer of steel; 


that a to- 





IT’S ER—AH—ER, SAYS this victim of the quiz, as Oldsmobile 
Chicago District Representative Harrison puts on the heat to find out 
what Oldsmobile salesmen know about Oldsmobile. 


regional manager, keeps time. 


tal of 5,065,000, including raw ma- 
terial workers, are employed di- 
rectly or indirectly; that the cap- 
ital invested in automobile manu- 
facturing last year was $1,173,- 
656,000, and that many more mil- 
lions have been spent this year in 
expanding plants for the antici- 
pated increased production in 
1936, it is easy to understand how 
thoroughly the motor car industry 
permeates the entire national life 
of our country. 

Any true analysis of existing 
conditions in the trade, which, in 
the final consideration, must be 
gauged by the ability of the retail 
outlets and distribution, and the 
capacity of the public to consume 
the products, should include the 
advances made out of the depres- 
sion. 

Aggressive Spirit 

One of the major benefits out 
of that experience was the ag- 
gressive spirit of the retailing 
dealers in their determination to 
solve their problems that were 
basic and had brought the trade 
to its knees in 1932. First, they 
determined to find the cause, then 
to apply the remedy in a collec- 
tive, co-operative manner that had 
not previously existed. 

Then, as now, the major prob- 
lem was the used car taken in 
trade in lieu of cash as part pay- 
ment on a new car. It likewise 





— NADA 


is a problem for the consuming 
public because the average per- 
son who buys a new automobile 
first has a used one to sell or 
trade in. The sale of that used 
car usually involves another trade- 
in. Thus the used car problem 
had a definite and major part in 
the mortality of thousands of 
dealers, in the decline in produc- 
tion, and consequently in unem- 
ployment that reached into the 
production of parts and raw ma- 
terial. 
Industry Revived 

The solution of the used car 
problem, or the step taken toward 
that objective, was found in the 
standardization of used car val- 
ues, as they are determined by 
the actual sales, and as they are 
reported in the NADA Used Car 
Guide, which is published at cost 
for the information and protection 
of both dealer and buyer. 

Largely due to the control of 
used car losses caused by the 
“chiseling” of the new car prices 
through over-allowance on used 
car trade-ins, in the space of two 
years from the low point of the 
depression, a very important por- 
tion of the industrial life of this 
nation was revived materially. 

Back of that activity was the 
nation-wide organization of the 
automobile retailing dealers, 
united in a common cause to do 
away with trade evils and bad 


F. Q. Murphy, 


practices, and to establish safe 
and sound principles of business. 
Boosts Industry 

Such determination on the part 
of the dealers was soon felt in 
the production end. Plants mak- 
ing automotive parts in all parts 
of the nation, and which had all 
but closed in 1932, took on new 
life to meet the steadily increas- 
ing demands of the manufactur- 
ers. This industry last year con- 
sumed 57 per cent of the malleable 
iron produced in the United States 
and 13 per cent of the gray iron. 
It used 75 per cent of the rubber, 
70 per cent of the plate glass, 8 
per cent of the hardwood lumber, 
290,000,000 board feet of softwood 
lumber, 40 per cent of upholstery 
leather, 15 per cent of the alumi- 
num, 18 per cent of the copper, 
38.8 per cent of the lead, 12.2 per 
cent of the zinc, 29.6 per cent of 
the nickel, 9.1 per cent of the 
United States mill consumption of 
cotton, 40 per cent of the mohair, 
29,650,000 yards of upholstery 
cloth, 9,650,000 gallons of paint 
and lacquer, 84,200,000 linear feet 
of asbestos and cotton brake lin- 
ing, besides millions of accessor- 
ies, radios, heaters and other 
products. 

When the activity got under 
way through the dealers’ united 
front in correcting their trade 

(Continued on page 37, column 1) | 





EARLY BIRD: C. W. Nash, chairman of the board of Nash, was 


one of the early arrivals at the Chicago show. 


He is greeted at the 


station by H. T. Hollingshead, president of Nash Sales, Inc., Chicago, 
and chairman of the Chicago show committee. 
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8: 
Palmer House. 
theater, Chicago Day. 
theater, Interstate Day. 
10 A.M. to 5 
ing, Congress Hotel. 


theater, Engineers Day. 


Meeting, Stock Yard Inn. 


theater, Safety Day. 





theater, Sports Day. 


SATURDAY, NOV. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


theater, Closing Day. 


Chrysler Sales 


Show Increase 


Week of Nov. 9 


Detroit, Nov, 15.—Retail deli- 
veries of Plymouth cars by Chrys- 
ler dealers in the week ending 
Nov. 9 showed a gain of 4.5 per 
cent over the preceding week. 
A total of 2,408 Plymouths were 


MONDAY, 
P.M.—National Automobile Dealers Assn., Meet- 


Chicago Show Week Events 


SATURDAY, NOV. 16 
15 A.M.—Oldsmobile Breakfast, Palmer House. 


45 A.M.—Dodge Breakfast, Knickerbocker Hotel. 
9 A.M. to 4 P.M.—American Automobile Assn. Convention, 


2 P.M. to 11 P.M.—Automobile Show, International Amphi- 


SUNDAY, NOV. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


TUESDAY, NOV. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 
theater, Army and Navy Day. 
12:30 P.M.—Nash-LaFayette Luncheon, Congress Hotel. 
12:30 P.M.—Graham-Paige Luncheon, Hotel Stevens. 


WEDNESDAY, NOV. 20. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


12:30 P.M.—Hupmobile Luncheon, Hotel Stevens. 
1 P.M.—International Harvester Luncheon, Congress Hotel. 


THURSDAY, ; 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 
theater, Theatrical, Motion Picture and Radio Day. 


FRIDAY, NOV. 
11 A.M. to 11 P.M.—Automobile Show, International Amphi- 





delivered in that week as against | 


2,305 in the week ending Nov. 2 


For the 45 weeks of 1935 
cluding Nov. 9, Chrysler dealers 
showed retail deliveries of 127,468 
Plymouths and 35,510 Chryslers, 
a grand total of 162,978 units. 


Plymouth deliveries were 18.6 per | 


cent higher than in the corre- 
sponding period of 1984, 49 per 
cent higher than in 1933, 


For Chrysler, the increases were 
respectively 45.3 per cent, 39.8 per 
cent and 58 per cent over the 


corresponding periods of the last | 


three years. The combined figures 
showed increases of 23.5 per cent, 


in- | 


and | 
252.7 per cent higher than in 1932. | 





17. 





NOV. 18. 


11 A.M. to 11 P.M.—Automobile Show, International Amphi- 


1 P.M.—Ford Motor Co., Breakfast, Drake Hotel. 
6:45 P.M.—Society of Automotive Engineers Dinner and 


19. 


NOV, 21 


22. 


23. 








46.9 per cent and 178 per cent 
respectively. 
Plymouth figures are retail de- 


| liveries by Chrysler dealers. 


Olds Dealers 


Discuss Plans 


At Gathering 


Chicago, Nov. 15.—With several 
hundred dealers and distributors 
in attendance, the Palmer House 
was the scene today of an en- 
thusiastic Chicago automobile 
show breakfast meeting given for 
the Oldsmobile men of the Middle 
West. 

Many of the prominent execu- 
tives from the Olds factory were 
at the speakers’ table, including 
C. L. McCuen, president; D. E. 
Ralston, vice-president and gen- 
eral sales manager; R. M. W. 
Shaw, assistant general sales 
manager; V. Carl Havens, adver- 








RUSSELL 


LESHER, Oldsmo- 
bile Chicago zone manager, was 
chairman of the pre-show meeting 


of dealers and salesmen held in 
Chicago this week. 


tising manager, and M. P. Vor- 
berg, sales promotion manager. 


Following a general discussion 
of Oldsmobile policies and sales 
prospects for the next year, the 
meeting adjourned to the Inter- 
national Amphitheatre for a 
morning preview of the automo- 
bile show. 


Youngstown Show Is 
Set for December 3 


Youngstown, O., Nov. 15.—The 
annual Youngstown automobile 
show will be held at the Stam- 
baugh auditorium, five days, start- 
ing Dec. 3, Dan J. Heindel, chair- 
man of the show committee, has 
announced. 

Plans call for one of the most 
complete shows ever held here. 
Last year 18,000 people attended 
during the five-day showing. 
Officials believe attendance this 
year will be more than 25,000. 

Andrew Maguire is president of 
the Mahoning County Automobile 
Assn., which is sponsering the 
show, and James Taylor, associa- 
tion manager, will manage it. 





DEFENDS MACHINE AGE: 
rolet Motor Co., center, defended 


Marvin E. Coyle, president of Chev- 
the machine age at the meeting of 


the Detroit Rotary Club to celebrate the return of prosperity. G. M. 


Slocum, publisher of ADN, 


left, was chairman of the meeting. 


At 


the right is Charles E. Boyd, president of the club, 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champior 
th> cause of any individual or any corporation 
which is not for the best interests of the auto- 
motive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 


SATURDAY, NOVEMBER 16, 1935 


Sales Make Sales 


| Feces the oft referred to snowball rolling down a hill 
the new spurt of automobile buying which followed 
the introduction of new models at the New York show 
is likely to grow in size and gain momentum as it goes. 
At New York and at the many local shows which have 
been staged during the past week sales are reported gen- 
erally 30 to 50 per cent above the 1935 exhibitions held in 
January. 


Each car sold means more work for men at the factories, 
more profits for dealers and more work for the men in the 
dealer’s garage. Each new car on the road also means 
more business for the hotel keepers, garage operators and 
service station men. It means more jobs in the oil fields 
and at the refineries. And aside from the tangible gains 
of this sort, each new car on the road creates a desire for 
a comparable car in the hearts of our neighbors who had 
just about decided to stick to the old bus another year. 

Truly, automobile sales build sales. It is highly impor- 
tant that dealers get as many new cars on the street dur- 
ing the next few months as is humanly possible. But they 
must be put on the street in a manner that will insure a 
profit to the dealer. 


10 TH. YEAR 











Reciprocal Trade Pacts 


A RECIPROCAL agreement between the United States 
and Canada (details of which will not be announced 
until Sunday) is understood to include much which will 
favor the American automobile industry. There can be 
little question that a reduction in the tariff on American 
cars going into Canada would greatly stimulate a demand 
for our cars there. 


Motoring conditions in Canada are much the same as 
they are in the United States. The terrain is similar and 
the highways are not different. For this reason cars de- 
signed and built for operation on American highways are 
highly suitable for operation in Canada. It has long been 
a source of wonder to us here in Detroit that our neigh- 
bors in Windsor, just across the river have had to pay a 
premium of about 30 per cent for the privilege of owning 
an American made car. 

We sincerely hope that under the trade pact the Cana- 
dian buyer will be given a break, and if he is the demand 
for American cars in Canada will soar into levels un- 
dreamed of before. 


Follow the Leader 


ACK in our kid days when we built what now are called 

“Soap Box” racers but which Grandmother preferred 

to call a “Cow Sucker” we used to turn our cap’s peak to 

the rear and race down hills declaring that we were 

Barney Oldfield. Barney, even at that time was sort of a 
legendary figure and a synonym for speed. 

Today, as Chris Sinsabaugh says, Barney has been 
borrowed from the Smithsonian Institute and is serving 
with the Plymouth Motor Corp. as an apostle of safe 
driving. Let us hope that drivers will emulate Barney’s 
safety tactics to the same degree that we kids aped his 
performances of two decades ago. 





of George 
MARCHES Gershwin’s best 


TIME One 


ON whistling tunes was 
titled, “I Love a Pa- 
rade!” and if there is anyone 


among us now who is not getting 
a grand kick out of the present- 
day march of Time, he ought to 
give up his seat to a more ap- 
preciative spectator. I had the 
happy fortune to spend a little 
while over an intimate table with 
Dr. Hendrik Van Loon at the old 
Algonquin in New York the other 
evening. I felt like a child look- 
ing for the first time through a 
microscope. The worthy Doctor 
is, I believe, one of our few con- 
temporary historians. Having 
spent practically all of my short 
life with the men who are mak- 
ing history (at least in this amaz- 
ing automotive business) it was a 
revelation to catch a glimpse of 
our kaleidoscopic world through 
the living eyes of a man who 
viewed it only as you and I view 
a sporting event. 
* * * 


THE INTERNATIONAL game 
of commerce, the political game 
as it is played in America, the 
social game as played in every 
town whether Podunk or Park 
Ave. are all grand fun to the 
historian. Like a prizefight or 
a wrestling match, the fun is all 
for the spectator and he has only 
to sit and watch the antics of the 
participants. What a kick they 
must get out of such episodes 
as that of the past week when 
in national convention at New 
Orleans the little bankers, still 
wet after being saved by Uncle 
Sam from the mill-pond of de- 
pression, thumbed their noses and 
threatened not to buy any more 
government bonds! What a 
chuckle out of our economists’ 
fright at using four billion dol- 
lars to insure prompt recovery 
when foreign governments owe us 
that much which they never had 
any intention of paying back! 
What a tolerant smile to the sud- 
den amazing discovery of Wall 
Street that the money you 
sprinkle over the hog or cotton 
country, grows from a tiny rivu- 
let into a mighty river of gold 
which is beginning to crowd the 
very levees with which many 
would stem the rising tide until 
after next November! It would 
be a terrible time to give up your 
own ringside seat and leave the 
game when it has become so ex- 
citing. Now, all that most of us 
need is the historian’s viewpoint 
so that we can intersperse with 
what we regard as our own tense 
little drama, the good belly laughs 
which are packed in every act. 

. * 4 


ALL OF WHICH has nothing 
whatever to do with the automo- 
bile business, excepting perhaps 
that these are rather tense days 
and maybe if we try to catch a 
little perspective of what is go- 
ing on in this world of ours we 
can better plan our own course 
for the coming years. One thing 
is certain, either the November 
announcements are right or the 
year is right or we are right in 
a prosperity cycle. Personally, I 
think all three are RIGHT! It 
must be true because it will not 
surprise this on-looker one bit to 
find out when the smoke clears 
away that November and Decem- 
ber set a new all-time high, not 
only for production but for 
SALES in these two months. 


* * * 


BY THE WAY, inasmuch as 
this issue will be distributed to 
all visitors in Chicago hotels, 
automotive headquarters and 
show booths, perhaps I should 
mention that we will go to press 
Monday afternoon in Detroit with 
another “EXTRA EDITION” 
which will be dated Tuesday, No- 
vember 19, and which will con- 
tain the last minute reports by 
Chris Sinsabaugh, Mel Adams and 
the writer.—G. M.S. 
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Starting the Ball Rolling 


lin This Corner 


Air Engine 

In your issue of Nov. 5 you have 
a news item and a cut of the Ford 
V-8 motor approved by the United 
States for aircraft use. I would 
like to ask if you have a mat that 
could be used tor iocal advertising; 
if so, how much would you want 
for it and is it permussibie to re- 
run this story in our local papers. 
I would aiso like .o have iV ad- 
ditional issues of your Tuesday, 
Nov. 5, paper, as 1 would lke to 
have one of these for each ot my 
salesmen. 





Some time back you also ran a 
story on the Ford V-8 engine for 
marine purposes. I cannot remem- 
ber what issue it was in, but if 
you know and have the papers 1 
would also like to buy about 10 of 
those, as I feel that this is good 
sales ammunition and would -_" to 
ne., 


use it—Frank H. Applegate, 
Racine, Wis. 
Corrected 

I haven’t had the pleasure of 


knowing you, although 1 know your 
side partner, George Siocum, but I 
feel as though | know you pretty 


well, having read with you for 
many years. 
Here’s a little friendly sugges- 


tion, or call it criticism if you wish: 
For the past three or four weeks 
Pontiac has been ahead of Oldsmo- 
bile in the production to date for 
1935, in the production to date for 
1936 and in the weekly production 
of cars, and still you keep Oldsmo- 
bile in fifth place in your ADN 
production estimate, whereas Pon- 
tiac should be moved to fifth place 
and Oldsmobile put down one. ‘this 
is a “terrible” oversight, which sore- 
ly injures the delicate feelings of 
many of your Pontiac friends. 
Won’t you please see that it is cor- 
rected.—Biggers-Pontiac, Inc., Buf- 
falo, N. Y. 


More Air Engine 


In your paper of Nov. 5 you fea- 
tured a news item and a picture 
of the Ford V-8 motor converted 
for use in airplanes. 


We believe this item will aid our 
salesmen materially in pointing out 
the superior qualities of the Ford 
V-8 engine. 


We shall be pleased if you will 
send us at least 12 copies of page 
38, on which this article is fea- 
tured——Greenwald Auto Co., New 
Kensington, Pa, 











|As Others See It 


Guard Good Will 


No industry guards public good- 
will more jealously than do the 
manufacturers of automobiles. They 
appreciate the necessity of main- 
taining public relations on a favor- 
able basis, and have successfully met 
and overcome enough difficult situa- 
tions in the recent past to demon- 
strate how vital the favorable atti- 
tude of the public is when the indus- 
try is under attack or answering 
criticism. 

The fact that the new program 
of national automobile shows, the 
first of which is now under way in 
New York, will tend to equalize the 
production curve and spread employ- 
ment over a longer period than here- 
tofore, is being properly capitalized 
by the industry in calling attention 
to the advanced showing of 1936 
models. 


Donald D. Davis, president of 
General Mills, Inc., commenting on 
the need of better public relations 
as a support for industry’s attitude 
on legislation and other matters 
affecting it, says, “We have not yet 
succeeded in conveying to this na- 
tion of customers the basis for pub- 
lic understanding of modern busi- 
ness.” 

This is generally true; but the 
automotive industry has made such 
remarkable progress toward the goal 
of sympathetic public understanding 
that it might well be regarded as a 
model for other groups which have 
similar problems.—Advertising Age. 


Coming Events 


NOVEMBER 
25-30—Memphis, Tenn. Tri-State Auto Show. 
27-Dec. 1—Peoria, Ill. Auto Show. 


DECEMBER 
7-8—Atiantic City, N. J. Automotive Booster 
Clubs International. Annual Meeting. 
Hotel Madison. 
9-13—Atiantic City, N. J. 
Industries Show. 


Automotive Service 


JANUARY 
13-17—Detroit, SAE Annual 
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Let These Men 
Tell You Why They've 
ith Hudson 


Joined Up 


Money-makers know the signs of the 
times—and all over the country they’re 
swinging to Hudson and Terraplane. 
They know that good cars for the pub- 
lic to buy are good cars for them to 
sell. The 1936 Hudsons and Terra- 
planes have proved themselves to be 
those cars... the Chicago show will 
only lend further proof to what has 
already been shown at the New York, 
Detroit, Buffalo and other shows. 


Some of these successful business 
men who have just chosen Hudson 
and Terraplane as the line to sell for 
1936 are listed on this page. Impres- 
sive list that it is, it represents only 
the latest out of more than 250 who, 
since seeing the offerings made by the 
industry, have decided to ride to the 
top with the winners— Hudsons and 
Terraplanes. 


Rather than give you here the 
reasons why Hudson and Terraplane 
should be the line for you—let these 
men tell you why they chose it. Many 
of them have been selling other popu- 
lar makes of cars for periods up to 20 
years. They all had good reasons for 
making this change—reasons which 
may apply to your own profit picture. 


Look through this list. Call up those 
you know ... and you'll find many 
who are nationally known ... others 
with wide reputations in their own 
states or sections. Ask them for the 
whole story ... and ask what’s been 
happening since the new 1936 Hud- 
sons and Terraplanes have been 
announced. We'll be content to let 
their facts speak for themselves. 


They're Selling Hudson and 
Terraplane and They'll Be Glad 
To Tell You Why! 


NAME OF DEALER 


Dorothy & Pierce 
Baker Hardware Co 
Sasser Motors, Inc 
Trammel’s Garage 


Auto Warehouse Sales, Inc 
Watkins Motor Co. 

Moore Motor Co 

Story & Sons 

McCollum Equipment Co.. 
A. J. Toupin Auto Sales 
George Leonard. . cateees 
Germain Motors........... 
Everett E. Young 

Mullins Auto Company 
The Johnston Moody Co.. . 
Joseph A. Martin, Inc.... 
Henry Auto Sales 

S & P Motor Sales 

Big Horn Garage. 

Barkley Motor Sales, Inc.. 


Harold E. Hertzfeld Auto Sales... . 
Ottawa Motor Sales........ 


Weimer Motors, Inc.. 


Willis Elliott Motors, Inc...... 


W. E, Stearns 

H. E. Jahns.. ‘ 
Frazier Motor Sales Co. 
J. F. Ochsner 

eusteee Motor Co. 
Jack Persson, Inc 

L. H. Clarke.... 
Central Auto Service 
Philip W. Hendricks 


Sumner Auto Exchange......... 


Guy L. Willson 

Telotte Motor ai 5 Inc.. 
Bradford Motor Co.. 

W. E. May Motor C 0. 


Henry Weathers Motor Co... 


Hohnstrom Garage 
A. L. Pitcher 
: oe Motor Company 
ublic Motor Co 
mer’s Garage 
Joneae Bros. Oil Co.. 


Gowdy ST > a 


Kearns Motor Co. 


Hutchins Peacock Motor Co. 


TOWN AND STATE 


Payette, Idaho 

Baker, Montana 
Corbin, Kentucky 
Tennessee 
Williamsburg, Ohio 
Brighton, Mass. 

. Thomasville, Georgia 
Independence, Missouri 
Burbank, California 


seate Stuttgart, Arkansas 


Marquette, Michigan 
.Auburn, New York 


eae Syracuse, New York 


Jackson, Wyoming 
Andalusia, Alabama 
Peoria, Illinois 
Detroit, Michigan 

. Jackson, Michigan 
.. Trenton, Michigan 
.. Hardin, Montana 
.. Bath, New York 
Toledo, Ohio 
.Ottawa, Ohio 

Los ‘Angeles, California 
: Roanoke, Virginia 
Richmond, Virginia 
.La Porte, Indiana 
.Gallipolis, Ohio 


: “Houston, Texas 
Cross Roads, California 
El Centro, California 
.. Anaheim, California 
Providence, R. I. 
Montpelier, Idaho 
.Sumner, Washington 
Buckley, Washington 
Detroit, Michigan 
“Haverhill, Massachusetts 
Greenville, Alabama 
Swainsboro, Georgia 
Wenona, Illinois 
Lawrence, Michigan 
Emmetsburg, lowa 
Belleville, Kansas 
Thomaston, Connecticut 
Luck, Wisconsin 

Potosi, Missouri 

fae ake ‘Shelbyville, Illinois 
.Port Angeles, Washington 
.Centralia, Washington 


Haskell Automobile & Supply Co,..G lendive, Montana 


E. B. Clark 

Winchester Auto Company 
Starrett Motor Company 
Wise & Lemons 


A. J. R 


Elizabethtown, Kentucky 
Winchester, Ohio 

Lorain, Ohio 

Ravenna, Ohio 

{nese Ss. C. 


Primmer Auto Service Co., Inc 


preeewer Motor Sales, Inc. 


. C. Jordan 
iin Motor Company 
piley Motor Company 
Pat H 
Kanawha City Garage. 
Balman Motor Company 
Carl’s Garage. . 
Stanley H. Motor Co., Inc 
Hatch Motor Sales 
S. F. Clough & Sons. . 
J.D. Leinneweber.... 
E. H. Kalmbach 
Myerow Bros, Company 
Hollis E, Parker 
Stockwell Motor Co.. 


Van's Standard Auto Parts. 


Roseville Garage & Sales. 
E. H. McDonald 


Klump Sales & Soreiee. | Inc.. 


Sheldon Cole Auto Co.. 
Beals Motor Service 
Harry Carver, Inc.......... 


e B. Naylor, Inc rere 


W. &S. 


Emil ceca saededee 


. E. Estes & Son. 
Eiauae Service Station 
John L. Zoz 
Sioux Garage 
F. W. Alexander 


Jessen Miller Motor Co...... 


McMahon Motor Sales 


Southwest Motor & Truck Co. 
Mt. Shasta City, California 
.. San Francisco, California 


Howe & Stone 

Harry Krieger & Son.. 
Parrott Motor Sales. . 
John P. Nielsen & Sons Co.. 
Samuel W. Fenno 


amilton Motor Co... . 


em) eS Long Branch, N. J. 


Fremont, Michigan 
Port Arthur, Texas 
Texhoma, Oklahoma 


cons eae Oak Hill, W. Va. 


Owens, W. Va. 
Minneapolis, Minnesota 
Minneapolis, Minnesota 

Burlington, N, C. 
Carbondale, Illinois 
Syracuse, New York 

sdjananee Colorado, Texas 
; Rossford, Ohio 
. Boston, Massachusetts 
Groveport, Ohio 
Aurora, Colorado 

.. Independence, Iowa 

. Roseville, Michigan 
Utica, Michigan 

—wiwnes Detroit, Michigan 
. Traverse City; Michigan 
.Southport, Indiana 


....Los Angeles, California 


.....San Diego, California 
Vay Nuys, California 


ee ' Springfie Id, Minnesota 


Athens, Alabama 
Brewster, New York 
Murdock, Nebraska 

Hawarden, Iowa 

Avoca, lowa 

ae .Harlan, lowa 
waren ouis, Missouri 
.St. Louis, Missouri 


.Winamac, Indiana 
.... Hartford, Connecticut 
Naylor, Maryland 


NAME OF DEALER TOWN AND STATE 


Augusta, Kansas 
Payne, Ohio 
Fort Wayne, Indiana 
Galveston, Texas 
dies Dixie Service Station .Converse, Indiana 
Geo. Lawrence Kalamazoo, Michigan 
Heller . moter Company........ Los Angeles, *California 
City M Escanaba, Michigan 
De Cloux's Garage.. ; .Oconto, Wisconsin 
George S. Mayo ‘North Loup, Nebraska 
William E, Keith .Sherman, New York 
McKeesport, Pennsylvania 
True Shell Service Frankfort, Kentucky 
The Kilpatrick-French Mtr. Car Co... . Lebanon, Ohio 
Marvick & Falk ‘Northwood, Iowa 
Arey Motor Service... .................. .Shel by, N. Cc. 
Valley Motor Company Portales, New Mexico 
Dorman & Son Rankin, Illinois 
Cedar County Sales Co Tipton, lowa 
Pulley Motor Sales Huntington, Indiana 
Mit Lee Motor Company Bryan, Texas 
Cummins Service Station Princeton, Kentuck 
Lake Motor Sales ;as City, Ind. 
Miles Motor C Seapany . , Missouri 
Reading's Garage. .Lambertville, New Jersey 
R. E. Walker Motors. . .Los Angeles, California 
Harper & Thorpe. ....Corona, California 
Lane Motor Company.. ... Seminole, Oklahoma 
Kingfisher Truck & AutoCo..... Kingfisher, Oklahoma 
Motor Sales & Service, Inc... .Pottstown, Pennsylvania 
Bauer Motor Millvale, Pennsylvania 
West Salisbury Garage . West ‘Salisbury, Pennsylvania 
W. L. Stewart.. Waynesburg, Pennsylvania 
Carlson Sales & Service ..Elkland, Pennsylvania 
Walter C. Sword............. San Francisco, California 
McMillan Brothers McCleary, Washington 
Sedro Woolley, Washington 
Morgan & Allen Cottage City, Md. 
Bland Motor Co Eufaula, Alabama 
Springfield, Massachusetts 
.. Amarillo, Texas 
Baltimore, Maryland 
Dexter, Maine 


Goral Motor Sales 
Texas Motors 


Cooper Motor Co. 
Levis Motors, Inc 
Sullivan-Kimball Co. 
Belpark Motors... . Chicago, Illinois 
Payne-Purcell Motors, Inc Oak Park, Illinois 
Antoine Motors. Se .. Amboy, Ulinois 
Milton Sandman, Inc... Brooklyn, New York 
Prospect Automotive Service. . __ ..... Bronx, New York 
Harpham Sales Vassar, Michigan 
Thomas Motor Co.. ‘ Elisworth, Kansas 
Beck-Strayer Motor Sales. Ita, 
Hawkins Electric Shop...........Reed City, Michigan 
Acme Motor Car Co., Inc.. C annette Massachusetts 
Sidney J. Goldenberg ee Son.....Baltimore, Maryland 
Toland Motors. a Baltimore, Maryland 
Erie Motor Sales --Philadelphia, Penns acrente 
J. A. Marriett & Son.. j Marietta, Georgia 
Cleveland Terraplane Co.. 
Camede bell Sales, Inc.. 
New Mammoth Garage. 
Reynolds Auto Supply Co 
Wm. Bouga Pentwater, Michigan 
Lewis Auto Service Alice, Texas 
PS eee Cherokee, Oklahoma 
King Auto Sales ... Ecorse, Michi 
McClintock & Crum New Lexington, Ohio 
W. B. Hitchcock. Upper Sandusky, Ohio 
Dunn-Barr Motor Sales............... Cleveland, Ohio 
Ashland Motor Sales Ashland, Ohio 
Nettleton Motor Sales ....Medina, Ohio 
Silcott Brothers. . Monrovia, California 
Robert Lieth.. . .. Riverside, California 
W. & S. Motors. North Hollywood, California 
Jackson Motors. . Cedartown, Georgia 
Charlestown, New Hampshire 
Defiance, Ohio 


.Cleveland, Mississip i 
Cincinnati, 0 5 
Shelbyville, Kentucky 
Beaver Dam, Kentucky 


Manley’s Garage... 
Miller Motor Sales. 
Jeff Leftis & Sons... ...Cookeville, Tennessee 
Brinson Motor Co . Holdenville, Oklahoma 
Meehan Motor Co................ Grants Pass, Oregon 
Rueschoff Motor Co.................. Grinnell, Kansas 
Henry Goldman. Victoria, Texas 
Hoyt’s Garage. . Auburn, Washington 
Harrisonville Motor Co........ Harrisonviile, Maryland 
Central Garage. . kron, Ohio 
D. H, Sayers Union City, Pennsylvania 
Gratz Motor Sales................Libertyville, Illinois 
Charles R. Tracy Loveland, Ohio 
Francis & Son Amelia, Ohio 
Goodland, Indiana 
Wheatfield, Indiana 
Coloma, Michigan 

.. Paris, Tennessee 

Iron River, Michigan 

.. Wellington, Texas 
Ridgewood, New Jersey 
Oneonta, New York 
High Point, N. C. 


H. E. Remley 
Kerlikowski Motor Sales 


Cloverland Garage 
Gibson Motor Co.. 
J. P. Motor Corp 
E. & L. Motors. 


HUDSON MOTOR CAR COMPANY 


DETROIT, MICHIGAN 
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Convention is Climax of Federal 25th Anniversary 
Dealers Told New Truck |p : a 


Trend at Factory Conclave 


By JACK WEED 
Detroit, Nov. 15. — The Federal Motor Truck Co. 
climaxed the celebration of its 25th anniversary by having 
its entire dealer organization together with many of the 
dealers’ salesmen convene this week at the factory for a 


four-day convention. 


During the convention a thorough schooling was given 
those attending in the construction of each important part 
that goes into the manufacture of the Federal truck by 


Federal engineers and in the case® 


of those parts made by outside | 
concerns, by an engineer from the 
manufacturer. 

Wednesday night a banquet was 
held at the Detroit-Leland hotel 
at which time a new Federal one- 
ton truck was announced to the 
massed selling organization. This 
new one tonner was designed, ac- 
cording to President Pulcher, to 
fill a much needed gap in not only 
the Federal line but in the ton- 
nage sizes of trucks generally. 

Special Uses 

Pulcher emphasized the state- 
ment that many large concerns, 
some of them National truck users, 





combination of truck company 
and directing official that has en- 
dured for a quarter of a century. 


The same board of directors has 
served since the early days. 
E. P. Hammond an Martin L. 
Pulcher, president and general 
manager were members of the 
original board. 


Attending the convention was a 
dealer who has represented the 
Federal truck for 22 years con- 
tinously, John Carpenter of 
Bridgeport, Conn., and five fac- 
tory men with over 20 years of 
service under the Federal banner. 


FEDERAL’S SILVER ANNIVERSARY convention in Detroit this 
week gave these dealers who have been with Federal for over 20 
years, an opportunity to look over Model 10, the new % to 1-ton 
truck which Federal formally announced to its dealers during the 


meeting. Left to right these men 


are: Frank Goodpasture, Bristol, 


Va.; John L. Carpenter, Bridgeport, Conn.; Coite W. Hill, Orlando, 


Fla., and H. W. Roberts, Portland, Ore. 


such as bakers, dry cleaners, laun- 
dry, butter and egg dealers and 
others with light bulky loads 
which demand a large enclosed 
body find the conventional half- 
ton truck inadequate for bodies 
of the length necessary if proper 
load distribution is to be main- 
tained while the loads are so light 
that the larger ton and a half 
jobs are built too heavy to en- 
able economical operation for 
these vocations. 

This 25th anniversary party of 
Federal is by the way of being 
an epochal period in American 


transportation history in that it 
not only celebrates the “silver” of 
one of this countries pioneer truck 
manufacturers but also makes 
Pulcher and Federal 


Fi Be 
: 
4 
* 


the only 


Starting with James E Marsh, 
chassis assembly and test foreman 
who preens himself with the re- 
cord of 24 years, they are, Stanley 
G. Mitchell, advertising manager, 
23 years; H. T. Graether, assistant 
chief engineer, 23 year; F. L. Rud- 
don, factory manager, 22 years 
and F. P. Soper, sales manager, 
22 years. 

E. W. Winans, chief engineer, 
known to hundreds of parts 
builders throughout the industry 
just missed the charmed circle by 
one year and J. F. Bowman, vice- 
president in charge of sales would 
have been an honored member of 
the 20 and over cirele if he had 
not have played “hookie” from 
Federal for a number of years 
while he fought the battle as a car 





FIRST FEDERAL TRUCK built in 1910 and destined to become 


the forerunner of a long line of Federal models. 


This unit when the 


picture was taken was owned by National Pop Corn Works at Lynn, 


Mass. 



























PRESIDENT MARTIN L. PULCHER of the Federal Motor Truck 
Co, greets John L. Carpenter of Bridgeport, Conn., (at right) the 
oldest Federal dealer from point of service to attend the Federal 
Silver Anniversary Convention, Carpenter has been connected with 
Federal for more than 22 years. 


and truck dealer. His first con- 
nection with Federal was in 1913. 


The first Federal truck built in 
1910 was, in line with the few 
cargo carriers of that early day, 
mostly passenger car assembled 
on a heavier frame and shoed 
with hard rubber. The power 
plant was a continental four- 
cylinder motor. The clutch was 
one of the neck bobbing cone 
variety faced with leather. 

The drive was to a converted 
passenger car rear end mounted 
on the frame and called a jack 
shaft with chain drive to the rear 
wheels. 


Governed to 15 M.P.H. 


The wheels were the conven- 
tional artillary wood wheels with 
hard rubber tires. The vehicle 
was governed to 15 miles per 
hour to prevent not only damag> 
to the truck from higher speeds 
but also to protect the hard tires 
which would not stand high speed 
operation. 


Along the path of the years 
Federal has pioneered many of 
the outstanding developments of 
the truck industry. If they haven't 
been the first to bring out and 
adopt these improvements that 
have marked the milestones or 
year marks of progress they have 
always been among the first. 

In 1915 Federal went worm drive 
when the truck industry was 
seething with the controversy of 
chain versus worm internal gears 
versus double reduction. Well does 
your commentator remember those 
hectic days of claims and counter 
claims. But Federal went worm 
and the years have vindicated the 
selection. 

Federal was also one of the 
first to equip with pneumatic 
tires when these Goliaths of the 
rubber industry were finally built 
to withstand the stresses of truck 
operation. When the inter-city 
haulers demanded smoother, 
faster truck operation, Federal 
countered with one of the first 
six cylinder equipped long dis- 
tance lorries. When greater load 
carrying ability per inch of rubber 
became essential Federal had a 
six wheeler in the line with both 
dual driven and a live and dead 
combination rear end assembly 
for the operators who needed this 
type of construction. Federal 
was one of the first to realize the 
need for better brakes and fea- 
tured the Lockheed four-wheel 
hydraulics and now they are in 
line with the styling that is in 
demand. 


Left Oakland 

Pulcher grew up in the Oakland 
organization and had a friend 
at court there in the person of 
his uncle Ed Murphy who had 
been president of the old Oak- 
land Carriage Co. before it be- 
came the Oakland Motor Car Co. 

Ed Murphy died, Oakland was 
sold to General Motors and Pul- 
cher had to make a decision of 
whether to stay as an official 
of Oakland but as an employe of 


a corporation or to strike out 
for himself. 

He tried to guess the destiny 
of this automobile business and 
where would be the best spot for 
an enterprising young man with 
vim and ability. He figured that 
if the gas propelled carriage was 
a success carrying people around 
in their pursuit of pleasure it 
could be much more valuable in 
carting the goods of the world 
in the channels of trade. 

So Pulcher left Oakland and 
joined up with a far sighted 
group of pioneers who believed 


cher’s mind. Imagine, if you can, 
pushing one of those early crea- 
tions, governed to fifteen miles 
an hour, with springs built to 
carry a ton or more and solid 
tires over the roads of a quarter 
century ago. But the intrepid 
pioneer got it there without mis- 
hap and sold it to the first Fed- 
eral owner in Lynn, Mass. Sur- 
prising as it may seem, although 
the first Federals were sold in 
the east the largest volume of 
business in those early days came 
from the west coast. 


Exports Increase 

Starting with a company capi- 
talized at $50,000 Pulcher justi- 
fied points with pride to the fact 
that Federal has paid out over 
$5,000,000 in cash dividends in 
addition to stock dividends 
amounting to 495,000 shares. These 
with the original 5,000 shares 
make up the total present capi- 
talization. He also calls attention 
to the financial strength of the 
company after four years of de- 
pression, the ratio of assets to 
liabilities is eight and one-half 
to one. 

The first trucks were shown 
at the New York show in 1911 
and Pulcher, in calling attention 
to the great strides made in 
truck improvement, compares the 
first models which weighed 2,400 
pounds and sold for $2,200 with 
today’s product of the same ton- 
nage rating which weighs 3,500 
pounds and sells for $675. 

Federal has always enjoyed a 
good export business and today 
ships their product to 165 differ- 
ent foreign ports. 





IT TAKES THE CAKE, says Martin Pulcher, president of Federal 


Truck as he carves the first slice 


off the birthday cake which was 


presented to him by Coite W. Hill, Orlando, Fla., in behalf of the 300 
dealers and salesmen who attended Federal’s Silver Anniversary con- 


vention at the Detroit-Leland here 


that the truck end of the busi- 
ness held the greater opportunity. 
His first title was vice-president 
and general manager and one of 
his first outstanding jobs was to 
personally wheel one of the first 
trucks from Detroit to Boston 
and the east in search of cus- 
tomers. 

That initial sales excursion is 
still vividly impressed on Pul- 


this week. 


Bower with Young 

Racine, Wis., Nov. 15.—F. M. 
Young, president of the Young 
Radiator Co., announces that F. W. 
Bowers has become connected with 
the firm as plant manager. Bowers 
has been with the White Motor Co. 
the Indiana Truck Co. and the 
Apperson Automobile Co. 





FIRST WORM DRIVE truck is this Federal Model K, built in 1915 
and used by the Wells Fargo Express Co. Not a bad looking rig at 


that. 











WHEN YOU 
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as 
HAVE 


CHEVR OLp 








LY” 


DEALER-MINDED 
d therefore dealer-liked! 


PPM Chevrolet Motor Company looks upon 


its dealers as partners in a campaign to win 
ever-increasing publie demand for products that 


are fully worthy of sales leadership in 1936. 


It not only wishes its dealers to make money, 
it willingly goes out of its way to help them to 


do sO. 
That is why Chevrolet has designed and built, 
for 1936, a motor car so superior to previous 


Chevrolet models and to other offerings in its 


price range that it merits the tithe—the only 


complete low-priced car, 


That is also why Chevrolet offers its dealers so 
many helpful services in advertising, retail 
sales training, used car merchandising, business 
management and other activities which help 
to swell dealer profits. 

It is a common saying in the trade that Chev- 


rolet is dealer-minded, and this perhaps explains 


why Chevrolet is also dealer-liked. 


CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 


Vow Chevrolet dealers have the further advantage of the new G.M.A.C 6% Plan—the most convenient, most economical 
and easiest to understand of any time payment plan. 





HEVROLET 








YOU HAVE FRIENDS 


Detroit, Nov. 15.— Neighbor- 
hood sales and service stations 
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Neighborhood Sales-Service Station Goes Rural 


Roadside Feeder T ype 
Proves Real Profit Maker 


as high as 200 per month and 
are still at a high point. Minor 


formerly confined mostly to large | repair jobs have been productive 


cities, are going rural. A. S. 
Poole, Ford dealer at Wayne, 
Mich., recently built a station of 
the feeder type on one of the 
highways leading to Detroit and 
two miles north 
of his main sta- 
tion. The sec- 
tion in which 
the new feeder 
is located is by 
no means a 
neighborhood 
district, but 
business is be- 
ing attracted 
from a wide 
area. 

The station is 
of the type ad- 
vocated by 
Ford. An unusually well- 
planned layout permits the 
company to do a volume of busi- 
ness in greasing and gasoline 
sales equal to some of the sta- 
tions found in the cities. The 
gasoline volume averages 9,000 
gallons per month and reached a 
peak of 12,000 in the summer 
months. Greasing jobs have run 








and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- 
cess, due to its smooth, 
sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by *Marshall Asbestos Corpo- 
ration. Nationally distributed. 


«Subsidiary of Bendix Aviation Corporation 








of good profits. Major repair 
jobs are sent to the main plant 
at Wayne. Battery charging and 
an unusually extensive line of 
accessories have contributed to 
making the station a money- 
maker. 


At night the station is brilliant- 
ly illuminated and can be seen 
for a mile or more in either di- 
rection. Gasoline and other sup- 
plies reach their highest point at 
night. Car and truck sales have 
kept up a high average through 
the summer and fall. 


The gasoline pumps are of the 
Service Station Equipment Co.’s 
cash register type and Texaco gas 
is handled as well as the full line 
of oil products of the same com- 
pany. The hoist is the U. S. 
Hoist, double-purpose type. Shop 
equipment is K. R. Wilson 
throughout and the electrical bat- 
tery equipment is furnished by 
the Allen Electric Co. 


Colorado Tax 
Law Defective 


Says Official 


Denver, Colo., Nov. 15.—A law 
enacted by the last Colorado 
legislature requiring automobile 
owners to exhibit receipts for 
their 1935 property taxes before 
they may obtain a 1936 license, 
even though the property tax is 
not due until next year, was 
challenged as defective and uncon- 
stitutional this week by Charles 
M. Armstrong, state treasurer. 


In a request to Attorney Gen. 
Paul P. Prosser for a ruling on 
the law, Armstreng also charged 
that John F. McQuire, manager 
of revenue, of Denver, is exceed- 
ing his authority in collecting the 
1935 tax on motor vehicles, on 
the basis of the 1934 levy, in spite 
of the fact that the 1935 levy 
will not be fixed for several 
weeks. 


After citing the law, Armstrong 
said he construed it as unconsti- 
tutional because it provides that 
a motor vehicle owner cannot 
obtain his 1936 license plates till 
he has paid in full his 1935 taxes, 
which are payable Jan. 1, 1936. 


“As a matter of fact,” Arm- 
strong said, “a property owner is 
required to pay only one-half of 
his taxes during the first three 
months of the year and has until 
Aug. 1 to pay the second half.” 
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IN QUICK SERVICE STATION DESIGN 


@® This is the next move which manufacturers, distributors and dealers 
will take to step up sales. Stations will immediately identify the car. 
Sales follow quick identification. And less building costs always result 
from uniformity in design. Ask Austin. 


THE AUSTI 


N COMPANY 


Engineers and Builders—16112 Euclid Ave., Cleveland, O. 


Officesin Principal Cities — Detroit, Michigan, 2842 West Grand Boulevard. 








ON A COUNTRY ROAD the feeder station of A. S. Poole of Wayne, Mich., does a volume of busi- 


ness that is profitable. 
scheme. 


Research Costs Fortune 


In Developing New Cars 


Detroit, Nov. 15.—A millionaire 
might expend his entire fortune 
on developing a personal indi- 
vidual motor car and still not 
reach the peak of perfection 
achieved by manufacturers of 
automobiles on display at the 
automobile show for less than 
$600. 

“The motoring public has 
learned to think of the modern 
automobile in terms of mass pro- 
duction,” N. F. Hadley, chief en- 
gineer of the Plymouth Motor 
Corp., said at the show here to- 
day, “but few realize that the 
first cars are completely hand- 
made. 

Would Cost Million 


“Such is the cost of research 
engineering which goes into even 
the lowest-priced cars on the 
market today that if all develop- 
ment charges were carefully 
assessed against a new model, a 
million dollars would hardly 
cover the costs of turning out the 
first hand-made car. The major 
motor car manufacturers spend 
millions of dollars each year for 
research and maintain an army 
of workers to carry on new ex- 
periments. 

“A famous old painting by a 
master like Rembrandt would 
cost no more than the accepted 
pencil sketches for a new model 
such as the 1936 Plymouth. Not 
that the original pencil sketches 
themselves have any intrinsic 
value, but the new ideas which 
they portray in terms of im- 
proved motor cars are sometimes 
worth millions. Tens of thou- 
sands of dollars go into pencil 
sketches alone during the course 
of a year.” 

Use Huge Blackboards 

Hadley explained that hundreds 
of sketches of every detail that 
went into the new cars were made 
while they were in the process of 
development. The most promis- 





















A\NDERSON- 
Sheed van Covers 


PIONEERS OF SPRING & 


ing sketches were developed into 
complete plan drawings. The lines 
of the cars were then projected 
onto huge blackboards big enough 
to take a full scale automobile 
drawing. 

Some of the designs, Hadley 
said, were sculptured in clay, not 
only as miniature models, but 
also full size. These designs 
which showed the greatest prom- 
ise in clay were then built of 
wood, so finely finished as to defy 
detection by the eye from the 
steel car finally produced. 


Developed Frame 

The development of the finished 
car thus encompasses drawing 
boards and wind tunnels as well 
as proving grounds. Corps of 
workers in the structural steel 
laboratories developed a new 
double-strength frame and dis- 
covered additional ways to rein- 
force the all-steel body. 

The engineers in the electrical 
laboratories added “Safe Vision” 
lighting as their contribution to 
the new model. This feature re- 
duces headlight glare on the high- 
way and provides more penetrat- 
ing rays for night driving. 

The Plymouth rubber labora- 
tories, which produced “Floating 
Power” engine mountings a few 
years ago, developed another 
major improvement for the 1936 
car—rubber pads to be placed 
between the frame and body to 
prevent road noises from reach- 
ing the passengers. 

85 Test Drivers 

Not to be omitted from an ac- 
count of the arduous organiza- 
tion task of developing a new 
model is the work of the 


35 test drivers who traveled 
nearly 2,000,000 miles during the 
last year through nearly every 
state in the Union, testing vari- 
ous features of the new models 
on highways, rutted roads, deserts 
and torturous mountain stretches. 
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m4 COVERS SINCE 1919 
STANDARD EQUIPMENT SINCE 1930 


ANDERSON MANUFACTURING CO., CAMBRIDGE, MASS. 
DETROIT OFFICE; 2-244 GENERAL MOTORS BLDG, (MR. GEORGE H. HUNT) 


It is one of the bright spots along the road at night due to an unusual lighting 





Trucks to Aid 


Railroads says 
M. P. Executive 





Denver, Colo., Nov. 15.—The 
automobile truck, long consid- 
ered the principal threat to the 
railroads of the country, may 
shortly become the _ railroads’ 
chief ally, Lewis W. Baldwin, 
trustee of the Missouri Pacific 
lines, predicted in Denver this 
week. 


Just as many railroads, includ- 
ing the Missouri Pacific, have met 
bus competition by starting busi- 
ness lines of their own, and now 
some of the carriers are begin- 
ning to experiment with truck 
lines, Baldwin disclosed. 


The New York, New Haven & 
Hartford railroad, he said, has 
been making use of trucks on 
less than carload shipments of 
freight. 


“I don’t believe the railroads 
will operate any long truck lines,” 
Baldwin said. “I do believe they 
will find a profitable way of co- 
ordinating rail and truck trans- 
portation, however. 


“Railroads now deliver freight 
from trains at stations scattered 
along their lines at intervals of 
about five miles. By using trucks, 
the railroads could eliminate 
many of their unloading stations.” 


Regulation of trucks by the 
interstate commerce commission, 
now scheduled to become effec- 
tive Dec. 1, may solve one trouble- 
some problem of the railroads, 
Baldwin asserted. 


Ditwiler to Hercules 


Galion, O., Nov. 15.—Ditwiler 
Manufacturing Co. today has an- 
nounced the change of its name 
to Hercules Steel Products Co. The 
change has been made to more 
clearly associate products with the 
name of the company which manu- 
facturers truck, dump bodies’ and 
hoists. 
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When is 
an Old Trade-mark 
really “Old”? 


HE “LIFE SPAN” of a trade-mark parallels that 
T of a business or professional man, with one 
great difference—a trade-mark can be constantly 
revitalized. 

With man, the first stage is that of growth and 
widening influence. Next comes the second, or 
middle-aged stage, wherein for a long time he is 
at the height of his reputation. This gradually and 
inevitably merges into the third period, wherein 
he loses out before the competition of younger 
men and newer methods. 

When trade-marks reach this third period, some- 
thing must be done to revitalize them. To quote 
from an outstanding national advertiser’s general 
letter to stockholders (from which we borrowed 
the subject of this advertisement), “There are 
three general ways in which Management may 
meet this: 

1. It may produce new products under new trade 

names...a slow and expensive process. 


2. It may purchase other trade-marks that are in 
the first, or growing portion of their ‘Life Span.’ 


3. It may shift the old trade-mark to cover new 
products, thereby conserving the money spent in 
past years’ advertising of the old mark.” 

It takes great experience to prescribe for a trade- 

mark whose brightly-minted image has grown 

over-familiar to a changing world. Time stales its 

lustre... familiarity breeds indifference... new 
symbols eclipse it. 


A real “‘Trade-mark House’’ 


Lord & Thomas doubt that any other advertising 
agency can match their long experience and fruit- 
ful strategy in the field of trade-marks old and 
new. For 63 years we have christened, nursed, 
encouraged, and sent them forth to win suprem- 
acy in more national fields than we can enumerate. 
You know them. Your grandparents knew them. 


And your grandchildren will know them. They are 
a vital part of America’s higher standards of living. 

Lord & Thomas salesmanship-in-print put these 
trade-marks up there, over the years. And Lord & 
Thomas strategy is constantly devising new ways 
to keep them up there—making money for their 
owners. We do not believe in an “Old Man’s Home 
for Trade-marks.” We believe in keeping them out 
in the field, working—where they belong! 


New Cases—New Prescriptions 


Lord & Thomas fully appreciate the advantages of 
the aforementioned three general premises for 
aging trade-marks. We have, many times, evolved 
supplementary by-products to carry on the name. 
And we have elevated these same by-products to 
the stature of successful products by true sales- 
manship-in-print. We open up new fields, create 
countless modern packages, fire with enthusiasm 


the national dealer. 


In addition, we constantly discover new ways to 
revitalize trade-marks, For example, a totally new 


kind of radio contest for a 
dentifrice — it breaks all 
records. For a great market- 
ing organization, a striking 
new advertising appeal — 
sprung from a four-year re- 
search with leading uni- 
versities on a product more 
than 25 years old...a 
product with no apparent 
new appeal. Each case may 
be different, demanding 
bold and original thought. 
But Lord & Thomas, we 
believe, have been singu- 
larly successful in finding 
the right prescription. 


NAMES YOU KNOW 


Many famous and familiar 
brands are behind the food you 
eat at Thompson’s—Armour, 
Quaker Oats, Pillsbury, Sun- 
kist, Gold Medal, Kellogg, Na- 
tional Biscuit, General Foods 
and many others of high quality 
reputation. Thompson's is 1 
composite of all that quality. 





Part of a recent advertisement 
run by Thompson’s Restaurants, 
in Chicago — an account not 
handled by us. Three of the eight 
famous brand names listed are 
clients of Lord & Thomas—two of 
whom have been served by us for 
more than a quarter of a century. 


LORD & THOMAS : advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 
Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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Mountsier Sees Sharp Recovery in New York 
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Mounting Exports Lead 
Way for General Gains 


(Continued from 
is calling loudly | 


South Africa 
for American automobiles, seeing 
that the folks down there are 


quite prosperous and know good | 


cars when they see them. 


The traffic bureau of the Mer- 
chants’ Assn. of New York re- 
ported that the present situation 
was abnormal, that this port had 
ample tonnage to take care of the 


shipments of automobiles to South | 


Africa. The export traffic man- 
agers of several leading automo- 


bile companies, backed up by the | 


Famous 
Stoppers: 


and ECLIPSE 
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Automobile 
department, 
claims, 
was every indication the automo- 
bile export business to South 
Africa would continue to get bet- 
ter. At first the U. S. Shipping 
Board denied the Robin Line’s 
request for another ship, but now 
the Washington officials are re- 
considering their stand. 

One automobile manufacturer 
alone has commitments aggregat- 
ing 500 cars for South Africa for 
this month. In the first eight 
months of this year South Africa 
imported about 16,000 American 
cars—a figure which does not in- 
clude Ford but applies to vehicles 
made by members of the Automo- 
bile Mfrs. Assn. 

The months for the heaviest 
movement of cars to South Africa 
are November, December, Janu- 
ary and February, but it looks as 
if the automobile business with 
that part of the world were going 
to be good all of next year. 

Other News from Gotham 

When New York’s 36th annual 
automobile show came to a close 
last Saturday, Alfred Swayne, 
Automobile Mfrs. Assn., said: 

“The new move for a fall an- 
nouncement of new models, with 
automobile shows in November 
instead of in January, must be 
considered highly successful, 
judging from public interest and 
buying support during the past 
week. 

The Cadillac Motor Car Co. 
tomorrow will start moving the 
sales departments and offices of 
its New York branch from the 
building which long has been its 
home, on Columbus Ave. between 
62nd and 63rd Sts., to the struc- 
ture on the southeast corner of 
roadway and 57th St., at the cen- 
ter of New York’s Auto Row. 

On top of word that Senator 
Burton K. Wheeler and Repre- 
sentative Sam Rayburn, chairmen 


Mfrs. Assn.’s 
contradicted 
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BODIES COMING THROUGH on the Hudson and Terraplane production lines. 


One line is at 


capacity now and a second line is being gradually pushed to help meet the rising tide of orders. 


Record Attendance Marks 
23rd Los Angeles Show 


of the senate and house interstate 
commerce committees, are dis- 
cussing a bill to prohibit the 
manufacture of motor vehicles 
with a speed of more than 50 or 
60 miles an hour came the intro- 
duction of an ordinance before 
New York’s board of aldermen 
requiring that all cars have their 
brakes tested at a cost of $2. 
Under the plan proposed two 
bucks would be paid to the police 
department for the general fund 
for the reduction of taxation. The 
ordinance is similar to a bill 
vetoed by Governor Lehman dur- 
ing the last session of the New 
York State legislature. 


Survey Motor Tours 

Questionnaires answered by 
members of the Automobile Club 
of New York who have taken 
tours this year reveal that the 
average time of a motor trip is 
14% days, the average tour mile- 
age 1,611 miles and the average 
number of people on the tour 
three and one-half. Expenditures 
averaged as follows: Gas and oil, 
$16.44; food and lodging, $63.36 
per person; miscellaneous’ ex- 
penses, $17.16. Six per cent of the 
motorists stayed with friends, 19 
per cent at tourist camps, 23 per 
cent at tourist homes and 52 per 
cent at hotels. 

The Port of New York Author- 
ity reports that its installation of 
automatic treadles, or counters, 
to do away with the issuance of 
receipts to motorists using the 


New Jersey entrance of the Hol- | 


land Tunnel is working satisfac- 
torily. 


and lights flash the _ treadles 


record the number of axles which | 


pass through each lane. A special 


receipt is given on request, but no | 
to be} 
taken aboard and then given up| 


longer do tickets have 


at the tunnel entrance. 


Ford’s Edgewater plant is so 


busy just now that it is putting | 


in six days this week instead of 
five. 


SOUND 
MOVIES 


—the 
industry’s 
best 
sales aid 


See the demonstration o, 


BELL & HOWELL 


FILMOSOUND 


The choice of most automotive 
manufacturers 


11 A. M. to 11 P. M. daily 
LITTLE THEATER 
main floor, north wing 

and 


STOCKYARDS INN 
BELL & HOWELL 


COMPANY 
1801-15 Larchmont Ave., Chicago 





While cash registers ring | 





Los Angeles, ‘Nov. 15.—The o3rdy 
Los Angeles Automobile Show 
closed Monday, following a nine- 
day run with a record attendance 
estimated at 200,000. More than 
25,000 attended the show Sunday. 


The show, which was held in 
the Exposition Center Auditorium, 
was highly productive of sales 
orders, George S. Pelton, show 


|chairman, reported. He said 35 


per cent more immediate orders 
for automobiles have been placed 
this year than last. In addition 
to the increased volume of sales 
made at the show, sales have 
been stimulated at downtown 
salesrooms, according to Pelton. 


More than 250 automobiles were 
displayed, representing every 
American make of automobile. In 
addition, there were accessory 
exhibits. 


One of the features was a dis- 
play of motorized mobile equip- 
ment of the 40th Division of the 
United States Army. Gun drills, 
operation of field telephones, use 
of signaling devices and flood 


| lights and demonstrations of vari- 


ous details of the exhibit were 
given by soldiers. 


ae ‘Bisolwe 


Report Sales 
Ahead at Show 


Newark, N. J., Nov. 15.—That 


| part of New Jersey tapped by the 


city of Newark has been going 
to the local automobile show this 
week in numbers equal to last 
January’s show, and sales are re- 
ported by exhibiting dealers to 
be far ahead of any show during 
the depression period. 


Increased business applies to 
the higher priced cars as well 
as those selling for less than 
$1,000. 


Staged in the 113th Infantry 
Armory, this autumn show of 
Newark’s is considered the best 
decorated and lighted held here 
in years. Lights appear as stars 
through a “sky” of blue, and 
palms in the aisles combine with 
painted representations of Florida 
scenery to suggest a part of the 
world other than northern New 
Jersey. 


The passenger cars shown in- 
clude Buick, Cadillac, Chevrolet, 
Cord, De Soto, Dodge, Graham, 
Hudson, Hupmobile, LaFayette, 
LaSalle, Nash, Oldsmobile, Pack- 
ard, Pierce-Arrow, Plymouth, 





Pontiac, Reo, Studebaker and 
Terraplane. Chevrolet, Ford and 
Dodge are also represented by 
truck exhibits. 


The show is sponsored by the 
Newark Automobile Trade Assn., 
H. H. Bonnell, president. The 
manager of the show, as usual, is 
Claude H. Holgate. 


New Show Date 
Wins Approval 
Of Cincinnati 


Cincinnati, O., Nov. 15.— The 
Cincinnati auto show, which 
opened at Music Hall here last 
Sunday, comes to a close tomor- 
row night. 


Local dealers are enthusiastic 
over the prospects of November 
shows annually. The majority be- 
lieve that the change will be 
beneficial to the entire industry. 
The public, likewise, from reports 
obtained at the local show, are 
interested in seeing the new cars 
at an earlier date than in the 
past. 


Dealers report a sizeable num- 
ber of sales at the local show. 
Since dealers will be able to 
guarantee delivery by Christmas, 
the demand at this time is ex- 
pected to increase materially. 

Although attendance has been 
curtailed somewhat, the Cincin- 
nati auto show has been highly 
successful. There have been more 
cars on display than in previous 
years, the decorations and light- 
ing effects have been commented 
upon favorably by the public and 
the entire exhibition has been put 
on without a hitch of ch of any kind. 


Specht i is ;N ew 
Hercules Head 


Galion, O., Nov. 15. — Louis 
Ruthenburg, president of Servel, 
Inc., announced today the dis- 
posal of the Hercules Body busi- 
ness to G. K. Specht, manager of 
that division for the past several 
years, 

Specht who has been identified 
with the industry for many years 
assumed control Nov. 1, and has 
made arrangements to operate 
under the name of Hercules Body 
Co., continuing his operations for 
the present in the same location, 
where operations have been car- 
ried on for the past few years. 
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HE SENSATIONAL popularity of Pontiac’s two 
Te sixes and eight for 1936 demands that pro- 
gressive dealers in search of a greater opportunity 
give consideration to the Pontiac franchise. 

The public demand for these 3 great new cars is 
taxing the Pontiac factory. 1000 cars a day are 
being shipped. Dealers’ sales are correspondingly 
great—and the unfilled orders are not decreasing. It is 
apparent beyond all question that Pontiac is headed 
for another great success in 1936. 

The Pontiac franchise gives a dealer three new 


lines of cars—two sixes and an eight—priced as low 


right down in the low-price field where 
The 


as $615... 


92 per cent of all automobile sales are made. 
car discount is liberal and the accessory discounts 


rank with the highest in the industry. 






Factory policies are sound, constructive, and fair. 


Pontiac dealers everywhere will testify to the genu- 
ine value of the company’s co-operation in retail 
selling, sales promotion, used car selling, service 
management, and all the other important phases of 
successful dealer operation. We invite you to visit 
any Pontiac dealer to verify this. 

There are certain territories where no new dealers 
can be established due to our fixed policy of not over- 
crowding. But in others there is room for men who 
wish to associate themselves with Pontiac and share 
in Pontiac’s ever increasing success. 

If you are interested, write in confidence to s. ee e. 
Gilpin, Vice-President and General Sales Manager, Pontiac 


Motor Company, Pontiac, Michigan and your communi- 


cation will receive prompt, personal attention. 
woe 


off, & 
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Plymouth $ Service Features in 1936 Similar to 1935 


Proper Lubrication Held Lo 
Important in New Models| ° 


Detroit, Nov. 15.—Among the new features of interest 
to service men on the 1936 Plymouth are the new brake 
cylinder, termed the stepped cylinder, that is designed to 
conserve brake lining wear, the new semi-floating rear 
axle, with the feature of being able to adjust for end play 
of the shafts, the new steering linkage which tends to 
make steering easier, the new spring mounting and the 
new mounting of the sway eliminator. Wall-size lubrica- 
tion charts and data on the new O———_______—_ 
Plymouth will be mailed to any dealer who writes to the service 


Of. 


Famous 


stoppers: 


and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- 
cess, due to its smooth, 
sure, long-lived stopping abil- 
ity: Made in Troy, New York, 
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department and mentions Auto- 
motive Daily News. 


The following quick service 
recommendations regarding the 
use of proper oils for varying 
temperatures, and data on brake 
adjustment, are important facts 
for every service man and dealer 
who features “service all makes” 
to know and keep available. 

Proper engine lubrication is of 
vital importance. Plymouth, fol- 
lowing the trend toward closer 
limitations, warns service men 
never to sell, under any circum- 
stance, a lubricating oil of higher 
viscosity rating than those recom- 
mended in the following tempera- 
ture range lubrication instruction. 
For weather temperatures rang- 
ing from 30 degrees below zero to 
20 degrees above use 10W plus 
10 per cent kerosene; 10 degrees 
below to 45 degrees above, 10W 
only; from 10 above to 80 above 
use 20W; from 32 above to 80 
above use either 20W or SAE 20; 
from 40 above to 110 above under 
normal driving conditions use 
SAE 30, and only when the car is 
subjected to continued high-speed 
driving when air temperatures 
are above 70 degrees should SAE 
40 be used. 

An important feature of Plym- 
outh hydraulic brakes that reduce 
brake relining expense is “stepped 
wheel cylinders.” The natural 
tendency in most automobiles is 


NEW DEPARTURES 


KEEP THEM 
ROLLING 


HERE’S scarcely a make of car or truck or bus without 


its New Departure Ball Bearings . . . in wheels, trans- 


mission, axles, and other vital points in the chassis. 


Manufacturers value New Departures for their 


adaptability and easy installation, for their consistent 


performance without servicing, and for their immeasur- 


able contribution to the buyers’ satisfaction. 


Years of hard service merely accentuate their ability 


to keep on rolling—easily and efficiently. 


NEW DEPARTURE 


BALL BEARINGS 
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a WIRING DIAGRAM of the new 1936 Plymouth is very similar to that of last year but should 
be kept available for tracing electrical leaks. 


for the brake lining on the front 
shoe in each wheel to wear faster 
than the lining on the rear shoe. 
To avoid this in the 1936 Plym- 
outh, larger cylinders are used to 
operate the rear brake shoes in 
each wheel. This equalizes wear 
at the same time increasing 
breaking efficiency. 


Adjustments—F oot Brakes 


Cam adjustments are provided 
on each brake shoe to take up 
lining wear. The adjustment of 
the cams should be made, one at 
a time. 

Turn the cam nut at the toe or 
top of brake shoe outward, away 
from the center of axle, on each 
shoe until the lining comes in 
contact with the drum with suf- 
ficient pressure to stop wheel 
from spinning, then turn cam nut 
in opposite direction until lining 
clears the drum and the wheel 
turns freely. 

The cam nuts are held in posi- 
tion by friction springs so that 
locking is not required. The ec- 
centric anchor bolts at bottom of 
each brake shoe should be ad- 
justed after shoes have been re- 
lined. 

Brake shoes should be adjusted 
with .012 clearance between the 
toe or top of brake shoe and the 
brake drum and .006 clearance 
between the heel or bottom of 
shoe and brake drum. It is al- 
swabbed out with brake fluid. Al- 
adjusting gauge. 


Master Cylinder Care and 
Adjustment 

If for any reason the master 
cylinder is removed and disas- 
sembled care should be exercised 
in making certain adjustments. 

After reassembling the master 
cylinder, the piston pushrod 
length should be adjusted when 
making installation on the car, so 
the piston comes in contact with 
its stop in the cylinder, with the 
pedal in the released position. 
This will assure the relief port 
(see arrow No. 5 in cylinder illus- 
tration) being opened. The pedal 
must have between one-quarter 
and three-eighths inch free travel 
before any resistance is felt. 

In cleaning hydraulic brake 
parts never use gasoline, kero- 
sene or other mineral oils such as 
engine lubricating oil. Always use 
alcohol to remove all traces of 
foreign matter then dip parts in 
brake fluid and reassemble. How- 
ever the cylinders should be 
swabbed out with brake fluid. Al- 
ways use genuine hydraulic brake 
fluid. 

Fore and aft steering is used, 
with a steering gear ratio of 18.2 
to 1. Caster angle, no passenger 
load, 1° to 3° (2° preferred); 
camber angle, no passenger load, 
%° to %° (%° preferred); toe-in 


| in inches, no passenger load, 0 to 


| tinues 


5/16” 
angle, 
plus or minus %°. 
“Silent-U” 


(1/16” preferred); 
no passenger load, 9%° 
Plymouth con- 
shackles, front 


| and rear. 


| 


Plymouth continues with the 


pivot | 


| 


synchro silent at all speeds trans- 
mission. This quietness is made 
possible by the use of all helical 
gears. Capacity of the transmis- 
sion is 2% pints. 

The new Plymouth has a semi- 
floating type rear axle with ad- 
justable tapered roller bearings 
throughout. Oil capacity, 3% 
pints. 

The axle shaft bearings and end 


2 3 4 5 


Ignition timing, 4° or .007 past 
top dead center. 

The ignition timing may be set 
by means of timing marks (in 
degrees) on the outer circumfer- 
ence of the fan drive pulley and 
the pointer on the gear case 
cover. 

Spark plug gap, .025. 

Breaker point gap, .020. 

Firing order, 1-5-3-6-2-4. 
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TOO MUCH STRESS can not be laid on the importance of always 
making certain that the relief port (arrow 5) be always kept open 
and free in the brake master cylinder. 


thrust is adjusted by adjusting 
shims at the end of axle housing. 
Arrow 4 in the illustration of the 
new axle shows the location of 
the adjusting shims which enable 
the take up of shaft end play. 
Engine Tune-up 
The exhaust valves of the 1936 


Carburetor size, 1%-inch; make, 
Carter. 

Idle adjustment only. Anti-clock- 
wise to enrich mixture. Accelerat- 
ing pump should be adjusted to 
its longest stroke for winter oper- 
ation. (Float level is set at 1-16 
inch below the surface of the float 


Plymouths are made of silcrome | chamber without gasket.) 


THE N EW SEMI- FLOATING AXLE used in this year’s "Plymouth 
has provision for adjusting out end play of the shafts. 


steel, intake valves of chrome 
nickel alloy steel. 

Port diameter, 15/16”. 

Head diameter, 115/32”. 

Seat angle, 45°. 

Valve clearance, .006 intake 
when hot; .008 exhaust when hot. 


Engine idling speed for carbur- 
etor adjustments, 5 m.p.h, 

Some Plymouths are equipped 
with manually operated manifold 
heat control valve. This should 
be set according to the weather. 

(Continued on Page 44, Col. 1) 


CONTINENTAL MOTORS CORPORATION : - 


BOOTH 38-A AUTOMOBILE SHOW 





| YOU WANTED FULLY STREAMLINED CARS 





THAT PLEASED BOTH PRIDE AND PURSE... 


and 


/ - ’ —— —_ . . xs = BSSRiR Gok HUPP SUPER-DRIVE 
os se a — Outstanding ad- 

* Ps ; \ vancement of 1936 
, ‘ a ++. automatically re- 

HL / \ duces engine speed 

HE = — m : 30%. at car speeds 

i = eel , at of 49 miles per hour 

lade = ee \ ormore... vastly de- 





creases strain and 
wear,and diminishes 
fuel consumption... 
moderate extra cost. 





Body Styles of Compelling Beauty — 
Workmanship that Proclaims “More Care per Car” 
—Eye-opening Performance—Prices that Please 


THOUSANDS have favored the modern trend in motor 
cars, but could see no good reason why a modern car 
should not, also, be a beautiful car. Neither did we. So 

we built these new Hupmobiles. mad “ee ay 


Your own eyes will verify the statement that they are 
beautifully designed, superbly styled, and truly finished 
“to a Queen’s taste.” 


Your own experience at the wheel will convince you 
that only engineering of the highest order, plus the same 
mechanical excellence that has distinguished Hupmobiles 
for 28 years, could yield a performance so exhilarating and 
flawless. 


Here is a fineness and luxury altogether uncommon in 
cars of moderate price—features that compel new respect 
for Hupmobile’s long-honored engineering ability—flash- 
ing acceleration—more speed than you'll need—and prices 
well below those on cars of even fairly comparable style, 


q uality and ability to perform. “‘Hupp”’ Eight—Four Door Touring Sedan 
$995 and up, f. o. 6. Detroit 
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We urge you to see them—and try them—if you want 
to know the latest and best before you invest. 





DEALERS: Full facts regarding territory discounts, etc., fur- 


TRY TO M A TCH FE A TURE S LIKE THE SE nished gladly and promptly. Wire or write today. 
101 Horsepower Six; 120 Horsepower Eight— Exceptional power per weight and 
wheelbase—Structural Steel Bodies—Hupp Hydraulic Brakes—Ferro-chrome, nickel- 
alloy cylinder blocks—Mirror-finished cylinders, never before found in a car of less 
than twice the price—Aviation-type steel exhaust valves—chrome nickel steel inlet 
valves—low pressure,ventilated clutch—Large diameter, steel-tube drive shaft—double 
drop X-type frame—High output, air-cooled generator—Super-width doors— Extra 
roomy interiors, with lounge-type, form-fitting seats — Heat-, dust- and sound-proofed 


bodies—“Tailoring by Lichter”"—Rust-proofed sheet metal—Optional Gear Ratios. 
28 YEARS OF 
HUPP MOTOR CAR CORPORATION, DETROIT, MICHIGAN 





bile 


INTEGRITY CLAIM YOUR RESPECT 








Safety and Taxation Hold AAA Convention Interest | 
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Tax Diversion Attacked; 
Urge Elevated Highways 


Chicago, Nov. 
leadership of Thomas P. Henry, 
president for the past 12 years, 
the 33rd annual convention of 
the American Automobile Assn. 
opened here at the Palmer House 
today with 350 in attendance. 
The sessions will come to an end 
tomorrow evening with the an- 
nual banquet. 

After being welcomed by 
Charles M. Hayes, vice-president 
of the AAA and president of the 
Chicago Motor Club, the host 
member of the association, the 
delegates broke up into executive 
committee meetings and ended 
the first day by attending the 
pre-show banquet at the Inter- 
national Amphitheatre. 


Prominent speakers listed on 
the two-day program include 


15.—Under the! 


Gov. Harold G. Hoffman of New 
Jersey; Dean T. R. Agg, of Iowa 
State College of Engineering; Ed- 
ward Gable, president of the 
Pennsylvania Motor Federation, 
and Franklin M. Kreml, traffic 
expert of the Evanston, IIl., po- 
lice department. 

The keynote of the sessions was 
two-fold: safety and _ taxation. 
Included among the topics that 
are up for discussion are the 
traffic accident situation, ways 
to help curtail loss of life, ade- 
quate highways to meet present 
and future traffic requirements, 
the need for elevated highways in 
heavily congested areas, diversion 
of large sums of tax and license 
revenue from road funds, the 
effects of high motor taxes on car 


EVERY CAR 


at the 


SHOW 


is factory-equipped with one or more 


AC 


QUALITY 


PRODUCTS 


American motor car manufacturers prefer AC 
Quality Spark Plugs and AC equipment products. 
Every one of the American-built cars on display 
at the Auto Show carries one or more AC quality 


products! 


This preference clearly indicates that AC products 
are recognized by automotive engineers as being 
well designed and well made by an organization 
equipped to keep step with America’s most pro- 


gressive industry. 


AC SPARK PLUG COMPANY 


Flint, Michigan 


St. Catharines, Ontario 
* 


Air Cleaners ¢ Ammeters « Carburetor Intake Silencers « Com- 
bination Intake Silencers and Air Cleaners ¢ Die Castings « Die 
Cast Machines « Flame Arresters ¢ Flexible Shafts and Cables 
Fuel Pumps ¢ Fuel and Vaeuum Pumps e Gasoline Gauges ¢ Gaso- 
line Strainers ¢ High-Speed Bearings ¢ Instrument Panels ¢ Locker 
Doors e Oil Filters ¢ Pressure Gauges ¢ Radio Control Panels 
Reflex Signals « Remo Injectors and Fluid e Spark Plugs ¢ Spark 
Plug Cleaners ¢ Spark Plug Testers « Spark Plug Gapping Tyols 
Speedometers « Tachometers ¢ Thermo Gauges ¢ Vacuum Pumps 


SPARK PLUGS NEED 
CLEANING TOQ! 


“6 


* 


© HELP car Owners secure maxi- 
mum gasoline mileage, AC spon- 


sors a spark plug cleaning service. 
Dirty or worn plugs waste as much as 











A NEW DODGE at the San Francisco show was the miniature 
race track at the Dodge exhibit. Cars were moved by contestant who 
repeated the word Dodge into the four microphones provided at the 
track. The contestant who moved his car fastest won the prize. 


ownership and operation, and 


other subjects. 

Attendance at the convention 
was the largest in several years, 
and officials of the AAA expressed 
themselves as thoroughly pleased 
with this factor. They predicted 
that the next year will be marked 
by considerable progress along 
safety lines. 


New Auto Show 
Policy Praised 
By Al Reeves 


ALFRED REEVES 
Vice-President and General Mana- 
ger, Automobile Manufacturers 

Assn, 

Chicago, Nov. 15.—Not only at- 
tendance, but record selling re- 
ports provide evidence in support 
of the new plan 
for holding 
automobile 
shows in the 
fall when new 
models can be 
brought for use 
during the win- 
ter period. 

It also permits 
the industry to 
enjoy a_ bigger 
portion of the 
Christmas trade 
than it has in 
past years when new models, even 
when announced in January, were 
not obtainable until six or eight 
weeks later. 


Our canvass of the exhibitors 
at New York proved this to 
be the largest retail  sell- 
ing show since 1929. Some 
companies have almost doubled 
their sales with the average more 
than 60 per cent above those for 
the show last January. In addi- 
tion, every exhibitor reports a 
larger prospect list with every 
likelihood that sales will be con- 
sumated as soon as used cars are 
appraised. 


F. ry 
Alfred Reeves 


Oldsmobile Sales 
AtN. Y. Exhibit 


Show Increase 


New York, Nov. 15.—More than 
twice as many Oldsmobiles were 
sold at retail at the recently con- 
cluded New York show than were 
sold at the last exhibition. 


Retail sales of Oldsmobile cars 
throughout the country from Oct. 
1 to Nov. 10 showed an increase 
of 67 per cent over the same 
period last year. 

Retail sales for 1935 up to Nov. 
10 are double the 1934 record. 


Nash to Hold 
Dealer Meet 
At Congre SS 


Chicago, Nov. 15.—Nash deal- 


| ers and distributors of the middle 


western states will hold their an- 
nual Chicago meeting in the 
gold room of the Congress hotel, 
Tuesday, according to announce- 
ment from the company at Ken- 


| osha today. 


C. W. Nash, chairman of the 
board; E. H. McCarty, president; 
C. H. Bliss, vice-president and di- 
rector of sales, and Courtney 
Johnson, general sales manager 
of the Nash Motors Co., are 
scheduled to make speeches be- 
fore the meeting on business ex- 
pansion lines for the coming year. 





An item to be stressed is the 
newly operating 6 per cent 
finance plan which is now effect- 
ive and places the Nash-LaFay- 
ette financing on a level with the 
most attractive propositions of- 
fered by any manufacturer in the 
industry. 


“Sales of the entire line, in- 
cluding the new Ambassador and 
De Luxe ‘400’ continue to mount,” 
McCarty said, “and deliveries dur- 
ing the last quarter are greater 
than in any similar period in the 
past four years. We are enter- 
ing 1936 with the most aggressive 
sales plans we have had in years.” 


At the close of the Chicago 
show McCarty, Bliss and Johnson 
will make a wide circle trip, 
visiting all important cities and 
holding meetings with the dealer 


October output likewise created ;and distributor organizations at 


a new record for that month. 


| those points. 


Packard Shows Strength 
In Open Throttle Run 


Detroit, Nov. 15.—Throttle wide , 88.85 miles an hour. 
open and stopping only for gas| 
and oil, and the changing of driv- | 
ers and tires, a Packard Fight | were 


car, from Saturday afternoon at 
2 o'clock until the following Sat- 
urday at 11 p.m., in 177 hours, 
covered 15,432% miles on the two 
and one-half mile concrete speed- 
way of the Packard proving 
grounds. 

The endurance run was a part 
of Packard’s participation in the 
Manhattan show, The car was 
started at the instant the doors 
of the show in Grand Central 
Palace were opened for the first 
time and ran 24 hours until the 
show was closed. 

Despite rain and almost im- 
penetrable fog for almost 70 
hours in the first part of the rec- 
ord breaking run, the Packard 
endurance car had an elapsed 
time average of 87.35 miles an 
hour. Running time average was 


The fastest 
lap was 91.48 miles an hour. 


During the test, spark plugs 
changed as a precau- 
tionary measure, but engineers 
found that the plugs removed 
were practically as good as when 
new. This with changes of tires 
represented the total amount of 
service adjustment or repair work 
on the car. No water was added 
to that originally placed in the 
radiator throughout the entire 
run. 

The car, a standard Packard 
Eight seven-passenger sedan, was 
selected at random as it came off 
the assembly line. All equipment 
was standard, including tires. It 
was prepared for the ordeal only 
by a preliminary running in of 
1,000 miles. Extra gasoline tanks 
were located in the rear compart- 
ment, the extra gasoline carried 
being equivalent to a five-passen- 
ger load. 


1 gallon of gas in 10, and cause hard 
starting and loss of power. More 
than 59,000 Registered AC Spark 
Plug Cleaning Stations render this 
plug cleaning service—for only 5c 


a plug. HOODS ARE LONGER this year on the Nash Ambassador models; the front has been redesigned. 


A new radiator grille, die-cast and heavily chromium plated, hood louvres of airfoil styling and recessed 
parking lamps in the fenders create a smart impression. Pictured is the new touring sedan body style 


of the 1986 Nash Ambassador series. 


be 
LOOK FOR AHE SIGN OF 
THE ‘‘PLUG-IN-THE-TUB 
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Reaa, you Buick dealers . . . and rejoice.... 


In fan-mail a movie star might envy—by letter, telegram 
and telephone—the car buying public is sending our own 
words echoing back to us! 


‘*Buick’s the buy!’”’ They’ ve said it with orders that will 
keep our factory beaver-busy for weeks! 

‘*Buick’s the buy!’’ They’ ve said it so tellingly to friends, 
neighbors, relatives that showrooms swarm with buyers 
—not mere lookers! 


‘*Buick’s the buy!”’ It isn’t a slogan any longer—it’s the 
considered judgment of the country’s motor-wise, backed 
up by cold hard cash, orders signed on the dotted line! 


* * *K 


Buick’s the buy! That’s the tip-off to thunderbolt power 
tamed to docile obedience at a woman’s lightest touch! 


It’s the three-word way of saying here’s youthful, soaring 
performance — with the solid, lasting underpinning of 
Buick engineering! 


It’s the guidepost to smartness and style that sell —to 
economy truly startling in a car that can give the average 
airplane a run for its money! 


Yes—Buick’s the buy and America’s buying! The spirited 
Special Series 40—the cyclonic Century Series 60—the 
lordly Roadmaster Series 80—the big Limited Series 90 
—they’re rolling off down the highway in a steadily 
growing stream. 


America has seen the new cars—ridden in them—weighed 
their merits. Now America says it with orders! When 
better automobiles are built Buick will build them! 


FIRST OF THE GENERAL MOTORS CARS 





Industry 
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AMA Increases Support of Harvard Traffic Bureau 


to Aid Attack 


Upon Safety Problems 


New York, Nov. 15.—“The traf- 
fic and safety situation is today 
complicated by so many factors 
that a fundamental approach to 
its solution calls for greatly in- 
creased technically trained per- 
sonnel,” Alvan Macauley, presi- 
dent of the Automobile Manufac- 
turers Assn., said today in an- 
nouncing action by the board of 
directors of the association prof- 
fering increased co-operation with 
the Harvard Bureau for Street 
Traffic Research. 

“We in the motor industry are 
constantly striving to build the 
safest vehicle that our research 
and experimentation makes pos- 
sible. 

Long Study 

“It has only been through such 
unremitting study and applica- 
tion of results that safety glass 
has been developed, vision im- 
proved, brakes perfected, and 
other steps taken to insure a safe 
vehicle. 

“Convinced of the soundness of 
this type of approach, the board 
of directors of the association has 
offered the Harvard Bureau for 
Street Traffic Research its co- 
operation in expanding the bu- 
reau’s technical attack upon traf- 
fic and safety problems. 

“The industry appreciates, of 
course, that there must be an ef- 
fective, continuing program of 
education supplementing the 
technical approach,” Macauley 
stated. “This is inherent in the 
highway safety policies which 
have been followed by the organ- 
ized industry and which have 
been summarized and approved 


CHALK THIS UP 


by the board of directors as 


follows: 


] “*‘We will continue to build 
- vehicles with every safety 
factor which intensive research 
and engineering ingenuity makes 
available.’ 


= “*We will merchandise our 
product under circumstances 
which emphasize the importance 
of safe construction, safe mainte- 
nance and safe use.’ 
3 “*We will assist our dealers 
in keeping a _ constructive 
safety message before their cus- 
tomers and their communities.’ 
4 “We will encourage our deal- 
ers and service organizations 
to deliver cars, new or old, in 
safe driving condition and only 
to persons legally entitled to use 
the public highways.’ 
5 “We will continue to support 
a sound, scientific approach 
to a solution of the traffic prob 
lem, believing that the same 
methods which have given 
America safe cars will protect 
their safe use.’ 
6 “We will work for highways 
of the highest quality, con- 
sistent with traffic needs and 
best adjusted to the safe use of 
the modern vehicle.’ 
7 “‘We will aid in the develop- 
ment and application of 
sound traffic regulations designed 
to gain maximum safety from 
existing streets and highways.’ 
g “‘We will aid the _ public 
school system in protecting 
the young and in developing good 


TO REMEMBER 


LW eliels temperature control and hot 
water heater efficiency achieved by 
the Dole Poppet Type Thermostat 

_— free from water pressure influence. 


Uniform performance under all road, 
load and weather conditions. Non- 
adjustable and adjustable types. 
Also Butterfly Types in various models. 


DOLE 
DOLE 
DOLE 
DOLE 


Double Compression COUPLINGS 
Universal All-Tube COUPLINGS 
Flared Tubing COUPLINGS 

Ball Sleeve COUPLINGS 


and Small Brass FITTINGS 


DOLE 
DOLE 


DRAFT DEFLECTORS 
PRIMERS—Also Special Brass Parts 


from blue prints 


Te TUTTO 


1901-1933 Carroll Avenue, Chicago, Illinois 





A UNIQUE DISPLAY at the New York show was that of Fisher Body. 


HAIR VELVETS 
Team 


m 


Eg 
i 


I 


“we qs nO Mei coe 


Here the space in front of 


the exhibit was carpeted in the mohair velvet, same type upholstery as that used in the Fisher bodies. 
Half the upholstery on the seat in the center of the exhibit was new cloth and the other half, cloth 
that had been walked on by over 100,000 show visitors and then cleaned, Visitors were asked to tell 


citizens conscious of their high- 


way duties.’ 
9 “We will assist sound educa- 
tional efforts through our own 
channels and through co-opera- 
tion with other recognized safety 
educational agencies working for 
greater safety, economy and hap- 
piness in the use of public high- 


ways.’ 
10 “*We will co-operate with the 
police departments and other 
enforcement agencies in a vigor- 
ous selective program of traffic 
law enforcement designed to re- 
move the reckless from the high- 
ways, to curb the careless, and to 
protect the right of the good 
citizen to use the highways safely 
and free from molestation.’” 


Rodgers Begins Tour 


For Local Conferences 


Washington, Nov. 15.—Ted V. 
Rodgers, president of American 
Trucking Assns., will leave Wash- 
ington today on a month-long tour 
to the South and West Coast in 
the interests of the national or- 
| ganization. 

Rodgers will stop in about a 
dozen cities during his trip, con 
ferring with local trucking organi- 
zation officials and addressing 
operators. 

His first stop will be Miami, Fla. 
From there, he will go to Texas, 
stopping at Galveston, Houston, 
and San Antonio. The next major 
| stops will be Los Angeles and San 
| Francisco, Calif.; Salt Lake 
| Utah; Dodge City, Ia.; Chicago: 
|Indianapolis, Ind.; Harrisburg, 
| Pa., then back to Washington. 





City | 





which was old and which was new. 





Ford Exposition Closes; 
Was Visited by 2,552,199 


San Diego, Calif, Nov. 15. 
figuratively sounded for Ford Ex- 
position activities at 10 o’cloci 
Monday night, when the doors of 
the huge building on the Balboa 
Park Palisades were closed for 
the last time at America’s Expo- 
sition. 

As the lights inside and out of 
the huge permanent steel and 
concrete structure were dimmed 
for the last time, the building 
through which 2,552,199 visitors 
passed during the summer sud- 
denly became a show place of the 
past. 


Notables Attended 


Through the Ford Exposition 
portals passed, among others, Mrs. 
Franklin D. Roosevelt, Herbert 
Hoover, Gen. Hugh S. Johnson, 
Plutarco Elias Calles, former 
president of Mexico; Admiral Jos- 
eph Mason Reeves, commander in 
chief of the United States Navy; 
Heber J. Grant, president of the 
Mormon Church; Dr. F. E. Town- 
send, Jack Dempsey, Mae West, | 
Edward G. Robinson, Jean Har- |} 
low, Gloria Swanson, Joe E.| 
Brown, Amelia Earhart, Irvin 
Cobb, James Cagney, David A. 
Smith, head of the Mormon choir; 
Governor Frank Merriam, con- | 
gressmen, army and navy leaders, | 
and many other notables. 

One of the major Ford Expo- | 
sition activities was the presen- | 
tation of 12 weeks of symphonic 
and choral music in the Ford 
Bowl. More than 560,000 persons 
attended the concerts given hv 





-Taps | 


five of the Pacific Coast’s leading 
symphony orchestras and _ the 
Mormon Tabernacle choir from 
Salt Lake City, Utah. A total of 
132 symphony concerts and 14 
choral recitals were presented. 

Walter Flandorf, organist from 
the Peoples’ Church in Chicago, 
played before thousands in the 
bowl at twice-daily recitals on 
the electronic organ installed 
there. Jose Manzanares and his 
South American orchestra pre- 
sented two programs daily in 
the Ford Building patio. 

Another portion of the Ford Ex- 
position was the Roads of the 
Pacific, which wound around the 
canyon to the south and east of 
the Ford building. Over these 
reproductions of ancient and his- 
toric highways and trails 481,510 
persons rode. 

Employed 478 

A staff of 478 men and women 
were employed during the expo- 
sition to operate and maintain 
the Ford building, Ford bowl and 
the Roads of the Pacific. 

Of this number 94 per cent were 
hired in San Diego, the balance 
having come from the Ford Motor 
Co.’s plant at Dearborn, Mich. 
The personnel included guides, 
lecturers, doctors, nurses, drivers, 
carpenters, painters, electricians, 
porters and cleanup men. 

Thousands of flower lovers vis- 
ited the Ford patio when the first 
National Rose Show was held 
there with entries from all parts 
of the country. 


AVRMA-AUFFMANK, 


PRECISIVN BEARINGS 


BALL. RYVLLER AND THRUST 


NORMA-HOFFMANN BEARINGS CORP’N, STAMFORD, CONN., U.S.A. 
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ATA Committee to Meet 


For Study of Regulation 


Washington, Nov. 15.—The task 
of classifying carriers under the 
Motor Carrier Act, so that vary- 
ing degrees of regulation may be 
provided according to the type 
of operation, will be started next 
week when the classification com- 
mittee of American Trucking 
Assn., Inc., holds its first meeting. 

The meeting will begin Nov. 18. 
Leland James, of Portland, Ore., 
is chairman of the group. James, 
at the Chicago convention, spon- 
sored the movement which led to 
appointment of the committee. 

Authorize Classification 

Under the terms of the Motor 
Carrier Act, the Interstate Com- 
merce Commission is authorized 
to establish “such just and rea- 
sonable classifications of brokers 
or of groups of carriers included 
in the term ‘common carrier by 
motor vehicle,’ or ‘contract carrier 
by motor vehicle,’ as the special 


May Urge Legislature 


To Pass Early Tag Law 
Minneapolis, Minn., Nov. 15.— 
The Minneapolis Auto Trade Assn. 
is being urged to attempt to have 
the special session of the Minne- 
sota legislature, meeting early in 
December, pass a law permitting 
immediate purchase and affixing 
of 1936 automobile plates on new 
automobiles purchased before the 
end of the year. 

It is said that many a prospec- 
tive purchaser in Minnesota hesi- 
tates in buying a new automobile 
because of the necessity of pur- 
chasing 1935 license plates, which 
will carry him only until Dec. 31, 
at which time the new plates are 
issued. 


nature of the services performed | 


by such carriers or brokers shall 
require; and such just and rea- 
sonable rules, regulations, and re- 
quirements, consistent with the 
provisions of this part, to be ob- 
served by the carriers or brokers 
so classified or grouped, as the 
Commission deems necessary or 
desirable in the public interest.” 


Without this provision, many 
members of the trucking industry 
probably would not have favored 
Federal regulation, it was pointed 
out in discussions of the act. 


James, who called the three-day 
meeting, contends that some 
classes of carriers should be regu- 
lated more stringently than 
others, according to the nature of 
their services. The theory is that 
carriers which are more closely 
in contact with the public should 
be subject to more regulation. 
Thus, the maximum regulation 
should be directed at the common 
carrier. 

Sees Four Steps 

The Oregon operator feels there 
are four steps in effecting regu- 
lation: 1, a proper law must be 
passed; 2, a governmental agency 
must be organized or designated 
as the enforcing agency and an 
adequate appropriation secured 
for its maintenance; 3, there must 
be a period of fact finding, 
followed by the promulgation of 
proper rules and regulations by 
the enforcing body; and 4, there 
must finally be established an ade- 
quate corps of inspectors and 
other field men to obtain enforce- 
ment. 

The first two stages have been 
passed, James holds, and we are 
now in the third. During this 
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Classification of Carriers Will Begin Monday | 
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DELICATE SETTING featured 


the annual show last week at Cin- 
cinnati. Above is a view of the 


North Hall. At the right is a view | 


of the South Hall. 


period, classifications of carriers 
must be developed to avoid delay 
and confusion under the rules and 
regulations to be set up by the 
Commission. In this way, he 
argues, rules will not have to be 
changed later because they are 
inapplicable to certain types of 
carriers. 


Fall in Three Classes 
Under the law, carriers are 
divided into three general classes; 
common, contract, and private. 
The classification committee, it 
is believed, will work along lines 
similar to the National Rates and 








who use them! 







car sales. 























trading must be stopped! 


RED BOOK, $7 


RED BOOK and BLUE BOOK 
SALES INCREASE 175% 


An increase of 175% in Red Book and Blue Book subscription sales for the 
first ten days of November, over and above the same period a year ago— 
PROVES that dealers are more determined than ever before to hold down 
used car losses in 1936. 


For twenty-five years, Red Book and Blue Book have PROVED to be the 
most outstanding used car loss-preventers and profit-builders for dealers 


8,000,000 USED CAR SALES IN 1936 


This tremendous used car volume for 1936 is predicated on 4,000,000 new 


Over-allowances are the greatest source of losses to dealers. 
You can do it better with Red Books in the 
hands of every salesman, and Blue Book in your office. 


Safeguard your 1936 profits, by ordering TODAY! 


EVERY EDITION COMPLETE IN ITSELF — 
EVERY 60 DAYS—6 TIMES A YEAR—OFFERED 
BY YEARLY SUBSCRIPTION AT LOW PRICES 


BLUE BOOK, $10 
Red Book and Blue Book in Combination, $16 


2 or more, 96.50 ) 
5 or more, $6.00 { 


Mail your order --- NOW! 


NATIONAL USED CAR MARKET REPORT, Inc. 


1315 South Michigan Avenue, Chicago 
250 W. 57th St., 2204 Fisk Bidg., New York City 
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Tariffs Committee. It is antici- 
pated that it will utilize the state 
rate committees to obtain the 
views of the industry as a whole, 
after whicn it will make its rec- 
ommendations. 

Besides James, members of the 
classification committee are: F. L, 
Hardy, Boston; Harry Seigman, 
New York City; Harry Mundy, 
Roanoke, Va.; La Vergne Blue, 
Jacksonville, Fla.; Milson Magee, 
Jackson, Miss.; L. J. Benton, 
Louisville, Ky.; J. P. Spaenhower, 
Stockton, Calif.; James B. God- 
frey jr., Detroit; H. M. O'Neill, 
| Cleveland; Tracy Baker, Chicago; 
| Frank A. Britton, St. Louis, Mo.; 
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DESICNeDEVELOPMENT@MANUFACTURE 


INTERNAL COMBUSTION — 


POWER 


FOR EVERY PURPOSE 


COMPLETE—Centinental Motors 
Corporation's service to its cus- 
tomers is just that. Whatever the 
application, Continental stands 
ready with years of specialized 
experience, and a model con- 
ceived and built with the definite 
problems and conditions of that 
service always in mind. 


Be sure to see the Continental 
Exhibit at the Automobile Show. 


[ontinental Motors [orporation 


DETROIT & MUSKEGON MICHIGAN 







R. J. Barry, Oklahoma City, H. 
J. Tidmarsh, Milwaukee, Wis.; M. 
B. Bennett, Raton, N. Mex.; and 
J. Wallace Fager, Philadelphia. 


Denver Show 


Denver, Colo., Nov. 15.—Denver’s 
27th annual mid-winter automobile 
show will be held Dec. 2 to 7, in- 
clusive, in the city auditorium, it 
was announced this week by L. A. 
James, chairman of the show com- 
mittee of the Denver Automobile 
Dealers Assn., sponsors of the event. 

Members of the dealers’ show com- 
mittee are: A. S. Brodhead, Oscar 
Kelton, O. L. Davis jr., Ray Young, 
Ted Viner, Neil Cullen, Otis Larson, 
William Taylor and Tom Braden. 
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@ With a brilliant new line of 1936 models 

. covering 94% of all potential business 
and offering, beyond all doubt, the greatest 
values in every price class... Nash backs up 
a promise made just a few short months ago 
—“Out to Win America on Value Alone!” 


Since the introduction of the 1936 
LaFayette on July 30, sales have doubled 
and even tripled in‘cities and towns across 
America! Through the sensational X-Ray 
System, buyers are seeing with their own 
eyes that LaFayette is the ONLY car in the 
lowest-price field with ALL the vital engi- 
neering features of the highest-priced cars. 


WORLD’S FIRST SEAMLESS ONE- 
PIECE ALL-STEEL BODY—The new 
LaFayette and the new Nash “400” offer a 
complete, seamless, one-piece all-steel top, 
steel floor, and steel body with girder steel 
frame! 


LARGER HYDRAULIC BRAKING 
AREA IN RELATION TO CAR 
WEIGHT THAN IN ANY OTHER 
CAR REGARDLESS OF PRICE!— 
LaFayette and the Nash “400” have big, 
oversized hydraulic brakes actually as large 
as tees on one of America’s leading 144-ton 
trucks! 


A PROFIT OPPORTUNITY 
FOR DEALERS 
UNMATCHED IN THE 
PAST DECADE! 


1936 LAFAYETTE—The biggest, roomiest car... the 
safest, best-engineered car... ever offered in the lowest- price $ 5 g 5 f.0. b. 
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DEALERS BY THE HUNDREDS ARE 
BW ESCH TO THE NASH-LAFAYETTE 


and up 
factory 


Now .. . with an amazing new kind of 
motor in the Nash DeLuxe ‘400’, so sensa- 
tional that we're offering $10,000 in cash 
prizes to find a name for it...and with 
Nash Ambassadors offering true motor car 
luxury at prices buyers formerly paid for 
smaller cars . . . Nash offers dealers a com- 
plete line of cars engineered far in advance 
of their times! 


And even more important... a franchise 
representing a revival of the GROSS PROF- 
IT OPPORTUNITY, with protected sales 
territories, that existed back in the most 
prosperous days of the automobile business! 


Since the announcement of the “Out-to- 
win-America” drive hundreds of dealers all 
over the country have switched to Nash- 
LaFayette. Investigate these cars. Get all of 
the facts about them and about the franchise. 
Then decide whether you'd rather SELL 
them or sell AGAINST them! The Nash 
Motors Company, Kenosha, Wisconsin. 


y MANDERS RONZANI 
225 215 
és ibs. : a Ibs. 


EVEN TWO OF THESE HUMAN 
PILEDRIVERS, from Chicago Bears’ mam- 
moth backfield, would fill the front seat of 
any. other low-priced car. Nash ‘*400” and 
LaFayette seats are wider than in cars cost- 
ing 3 times as much! 


Nash Automatic 
Cruising Gear 
available on all 
“400” and Ambas- 
sador models at 
slight extracost.Cuts 
engine revolutions 
¥% at high speeds. 


NASH DELUXE “400”—A big, luxurious, SUPER- 


and up 


SAFETY car with an amazing new kind of MOTOR! Costs f.0. b. 


little more to own and even less to run than the smallest cars. 


Also Standard ° ‘400” models. Priced at 


NASH AMBASSADOR SERIES—Brilliant, new 1936 $ 
models . . . sixes and eights. 125-inch wheelbase, luxurious f.0.b. 


.at prices buyers formerly paid for smaller cars. 


appointments. . 


ad 


SO POWERFUL IT’S LOAFING AT 70 

. SO economical that it uses less gas and oil 
than the smallest cars... the new kind of 
motor in the new Nash “‘400” is based on a 
new discovery in engineering! All manifolds 
sealed inside the block. 


factory 


and up 


factory 


MORE HEADROOM THAN IN 
ANY OTHER CAR—EXCEPT ONE 
COSTING OVER $2,000!—This picture 
shows how much more headroom the buyer 
gets in LaFayette and the Nash “400”. 


NASH-LAFAYETTE for 1936 
Out to Win America Or Value Mme!" 





See Petroleum Supply Sufficient | for 100 Years 
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Coal and Oil Shales 
Can Be Used in Future 


Los Angeles, Nov. 15.—No na- 
tional crisis caused by a enartags | 
of petroleum products now im- | 
pends, nor is likely to occur. | 

The nation’s proved petroleum | 
reserves are not only 100 per cent 
greater than was estimated 10 
years ago, but, properly managed, 
are adequate to meet require- 
ments at least for 25 years, with 
assurance that when needed a vir- | 
tually unlimited supply will be} 
available from coal and oil shales. 

Improved methods of discovery, 
development and recovery will) 
make available additional large | 
supplies of oil not only from fields | 
yet undiscovered, but also of oil | 
heretofore unrecovered from old | 
fields. 

This analysis of the nation’s pe- 


| manager 


troleum reserves and of the out- 
look for the petroleum industry is 
contained in a report submitted to 
the board of directors of the 
American Petroleum Institute by 
the national petroleum trade as- 
| sociation’s executive committee. 
It covers the work of Institute 
committees which have _ been 
making a survey with the idea of 
bringing up to date a 1925 sur- 
vey of petroleum reserves, and 
was filed with the board during 
the Institute’s 16th annual meet- 
ing here Nov. 11 to 14. 


df ppetne Pessell 


San Francisco, Calif., Nov. 15.— 
Art J. Pessell has been appointed 
of the Stockton, Calif., 
store of Chanslor & Lyon Stores, Inc. 


IGM of ‘Cwmaa 
Makes Changes 
In Zone Staffs 


Toronto, Canada, Nov. 15.— 
Changes in the field force of Gen- 
eral Motors Products of Canada, 
Ltd., affecting the staffs in Monc- 
ton, Montreal, Toronto and Lon- 
don zones, have been announced 
by C. E. McTavish, general sales 
manager. 

R. E. Geldart, service manager 
at Moncton zone, is transferred 
to the position of district man- 
ager. Charles Malcolm is trans- 
ferred from the technical division 
to be service manager at Monc- 
ton zone. H. D. Robertson, for- 
merly car distributor, is made 
district manager at Moncton zone. 
J. Bedford is transferred from 
district representative ¢ on business 


CHEVROLET @ PONTIAC ® OLDSMOBILE @~ 


BUICK @ LA SALLE @ 


CADILLAC @ 


management to business manage- 
ment manager of the Moncton 
zone. 

In Montreal zone, Pete Degagne 
is made district manager, vacating 
the position of zone parts and ac- 
cessory manager. L. Boudler is 
transferred from parts and ac- 
cessory manager at Cadillac-Pon- 
tiac retail branch, Montreal, to be 
zone parts and accessory mana- 
ger. 

In Toronto, A. H. Boyle be- 
comes business management man- 
ager. He has been occupying the 
same position in Moncton zone. 
John Shouldice is_ transferred 
from district manager, Montreal 
zone, to a similar post in Toronto. 
C. Daynard, recently district man- 
ager, Toronto zone, is transferred 
to the car distribution depart- 
ment of Toronto zone. 

L. A. Richardson has been ap- 
pointed London zone truck man- 
ager. Until recently he was with 
London retail branch. 


SOLID STEEL TURRET TOP” * popy BY FISHER 


* Registered 


Good ideas are known by the company they keep! And 
at the Chicago Show as at New York—you'll notice that 
all General Motors cars from the lowest priced to the 
highest, carry the mark of the modern motor car — the 
solid steel “Turret Top” of Body by Fisher. 


TWO WAYS TO TELL THE MODERN CAR 


I. There’s style, strength, speed, safety in the 
sphere-like construction of the solid steel “Turret 


Top” of Body by Fisher. 


2. Fisher No Draft Ventilation matches modern 
home air conditioning in its scientifically correct 


control over the weather. 


on GENERAL MOTORS CARS ONLY: 


CHEVROLET 


Y 
FISHER _ 


PONTIAC »* 


There are reasons — good reasons. Smoothly sweeping 
lines. All-over body finish. Streamline efficiency. Greater 
body strength. And— most important of all—the never- 
failing protection of solid, seamless steel, unmarred, 


unbroken by joint or patch! 


With the modern top goes that other indispensable feature 
— Fisher No Draft Ventilation. Comfort to match 
unequaled safety. Freedom from drafts to match new 
freedom from top-service and repair. 


General Motors car owners will ride snugly 
and safely — in year round comfort and 


| GENERAL 
MOTORS 
_—_— 


latest-minute style; Body by Fisher — 
the smartest, safest, strongest automobile 


body built —will see to that. 


OLDSMOBILE + BUICK 


* LASALLE + CADILLAC 








Would Form Pool, 


Pay Safe Drivers 


Richmond, Va., Nov. 15 
(UTPS).—A proposal that 
automobile owners of all the 
states form a pool by con- 
tributing $1 each annually, 
the pool to be distributed 
to the participating owners 
in that state which has the 
least number of fatal auto- 
mobile accidents per capita 
at the end of the year, has 
been proposed by C. K. 
Howe, of East Radford, Va. 

Howe said that such a 
pool should yield about $50 
to each automobile owner 
of the winning state, and 
would tend to make every 
participant more “fatality 
conscious.” 





Cuban Trade 
Shows Gain 


Of 255 Per Cent 


Washington, ‘Nov. 15.—Exports 
of automobiles from the United 
States to Cuba increased to a 
total of 2,763, a gain of 255 per 
cent, in the first 12 months 
the reciprocal trade agreement 
between the two countries was in 
force. 


This fact is revealed by Claudius 
T. Murchison, director of the 
Federal Bureau of Foreign and 
Domestic Commerce. The agree- 
ment went into effect Sept. 3, 
1934. Under the pact the Cuban 
duty on American automobiles is 
reduced 50 per cent in return for 
trade concessions made by this 
government. 

“The treaty has been of great 
benefit to both nations and is 
typical of the good results which 
may be expected from an exten- 
sion of our reciprocal trade 
agreement program,” Murchison 
says. 

“It is a program which prom- 
ises maximum results of the type 
which are to our own best inter- 
ests.” 


Seattle to See Show 


In Civie Auditorium 


Seattle, Wash., Nov. 15.—Local 
dealers are concentrating on the 
annual auto show, which will be 
held Dec. 2-8, at the Civic Audi- 
torium, where both levels have 
been leased. 

Carl Heussy, executive secretary 
of the Seattle Automobile Deal- 
ers Assn., has been selected show 
manager. 

Fred H. Kurz is general show 
chairman, with chairmen of vari- 
ous committees as follows: A. F. 
Blangey, entertainment; S. L. 
Savidge, advertising and pub- 
licity; E. L. Howard, payroll; 
August Johnson, parking and 
demonstration; S. S. Sayres, fi- 
nance; William O. McKay, deco- 
rations; W. P. Culberson, rules 
and regulations; A. S. Eldridge, 
building and space. 


Allbestos Increase 


Philadelphia, Nov. 15.—New 
equipment for the production of 
Allbestos King Pin brake lining in 
heavy duty sizes has been installed 
at the Allbestos Corp.’s Philadelphia 
plant. This new equipment will han- 
dle brake lining sizes up to and in- 
cluding 12 inches wide. 

All King Pin machinery is spe- 
cially designed equipment and built 
from the ground up for this par- 
ticular work exclusively, it is said. 


Swiss Auto Show 


Switzerland, Nov. 15.— 
The 13th International Automobile 
and Bicycle Show will be held in 
the Palais des Expositions here from 
Mar. 20 to 29, 1936. This event is 
an outstanding annual feature in 
the League capital and American 
cars, which enjoy great popularity 
in Switzerland, will occupy promi- 
nent space in the displays. 


Geneva, 
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This is all it costs, per new car sale, to reach 
the readers of the Condé Nast class publications. 


These readers will buy 215,000 new cars during 
1936, costing over $200,000,000. 


The fastest buying automotive market in 
America is composed of Condé Nast readers. You 
ean reach them through Vogue, Vanity Fair and 


House & Garden—and at a cost of 1'4/ apiece. 


Proof of that is furnished by a recently 
completed national consumer census of the 
current car buying activities of the Condé Nast 


Group market. 


This national survey, supplemented by a special analysis of the local 


Condé Nast Group market in Detroit, is open for your inspection 


THE CONDE NAST GROUP 


VOGUE ee VANITY FAIR © HOUSE & GARDEN 





NEW YORK, 420 Lexington Ave.-—MOhawk 4-7500 © DETROIT, 6-254 General Motors Bldg.—Madison 6771 © CHICAGO, 1302 Wrigley Bldg.—Superior 2660 
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“THE CAR THAT 


Including One of the Most Profitable 
Franchises in the Industry Today! 
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A’ the Automobile Shows all over the country, enthusiastic 
crowds are paying tribute to the new 1936 Oldsmobile. 
And they are saying it with actual orders! This public reception 
indicates that Oldsmobile and Oldsmobile Dealers will go into 
1936 in the strongest profit position in their history. 


It is profitable to sell a car with the public acceptance that 
Oldsmobile is enjoying. It is profitable for aaa reasons— 


1. Lower Selling Expense: Sales do not have to be forced or 
bought at high cost. They come naturally, in response to 
normal business effort. 


2. Better Used Car Condition: Oldsmobile new cars are in 
great demand, and better trades result. 


3. Less Policy Expense: The Oldsmobile is a Quality car, and 
because it is quality-built, it requires a minimum of policy 
adjustments. The satisfaction of Oldsmobile owners with their 
cars is the best proof of this point. 


4, Owner Loyalty: Because Oldsmobile owner loyalty is as 
high as any in the industry, Oldsmobile Dealers are not only 


able to get more repeat sales but they also get the benefit of 
recommendations from Oldsmobile owners to their friends. 


In addition to the popularity of Oldsmobile is the important 
fact that Oldsmobile is equipped by enlarged plants and greater 
production facilities—already installed and in operation—to 
supply the increased demand. 


You may have an opportunity to share in the growing success 
of Oldsmobile. A few good territories are still open, and your 
community may be one of them. Why not investigate? Write 
or wire for full information on the new 1936 Oldsmobile fran- 
chise. Your inquiry will be held in strictest confidence. 
Address D. E. Ralston, Vice President and General Sales Man- 
ager, Olds Motor Works, Lansing, Michigan. 


Sixes $665 and up... Eights A LUXURIOUS 
$810 and up, list prices at NEW EIG HT 


Lansing. Special equipment 


extra, Car illustrated at left 
is Eight-Cylinder Convertible ™ 
Coupe, $935 list. Car illus- 
trated at right is Six-Cylinder 
5-Passenger Coupe, $730 list. 


A BIG ROOMY 
NEW SIX 


065 
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Michigan n Among Leaders 1 in Fall Business Gains 


National Index Rises 


To 25% Below Normal 


Detroit, Nov. 15.—A substantial 
improvement in business condi- 
tions was noted in more than 
half the trading areas in the 
United States during October, ac- 
cording to the monthly survey 
of business conditions of 147 
centers conducted by Brooks, 
Smith & French, Inc., Detroit and 
New York national advertising 
agency. 

So large and so widespread were 
these gains that the national index 
rose three points over September, 
reaching a point only 25 per cent 
below normal. 

Only 50 Drop 

“October brought increased ac- 
tivity to 80 of the 147 trading 
areas into which the United 
States is tates is divided,” says the agency’ ’s 


remained at 
and only 50 


report. “Seventeen 
September levels 
showed declines. 

“Detroit and New Orleans made 
the largest gains. Both rose 9 
per cent over their September 
standing. Thirty-six other areas 
moved up 4 per cent or more 
The states of Michigan, Iowa and 
California showed up with un- 
usual increases.” 

Fifty-two areas are now in the 
“close to normal” list, the adver- 
tising agency’s survey revealed. 
The three-point rise in the na- 
tional index stands as the greatest 
gain for any single month since 
last January, 

Many Areas Up 


Indices improved 5 per cent or 








| Springs, 


more over September in these 


areas: 


Albuquerque, Atlanta, Augusta, 
Austin, Bakersfield Baltimore, 
Bangor, Beaumont, Billings, Boise, 
Canton, Casper, 
Colum- 


Columbia, S. C., 


bus, O. 


Dallas, Denver, Des Moines, 
Grand Junction, Green Bay, 
Greenville, Harrisburg, Indiana- 
polis, Jackson, Miss., Jacksonville, 
Lincoln, Manchester, Miami, Mil- 
waukee, Montgomery, Nashville, 


Peoria, Phoenix. 


Portland, Ore., Raleigh, Reno, 
Richmond, Sacramento, Saginaw, 
Salt Lake City, Shreveport, Spo- 
kane, Springfield, Mo., St. Paul, 
Terre Haute, Washington, Wil- 
mington, Winston-Salem and 
Yakima. 


Charleston, W. | 
| Va., Charlotte, Cheyenne, Colorado 


NORMAL LINE 
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—NEW,—EASY-Rt 


THAT BRINGS, ving 
Wang 


You'L, see it at the Show—the new upholstery that 
keeps in step with the advanced design of the new 
motor cars. It’s a new type of Modern Mohair Velvet 
that retains all the advantages of the old, and adds the 
most outstanding textile accomplishment of years. 

It's Mohair Velvet with a “Breathing Back”—a back 
that actually permits the velvet to breathe —a flexible, 
porous back that automatically adjusts the air-pressure 
in the seat cushions, and provides a softer, more com- 
fortable ride than ever before. 

When you examine the new “Breathing Back” Mohair 
Velvet Upholstery at the Show, remember that it gives 
you more sales points to help you sell cars than any 
other fabric ever developed for car upholstery. 


More comfortable 
Softer and sleeker 
Cooler in summer 


Defies wear 


Easily cleaned 


COLLINS & AIKMAN 


Cc O R P OR A 


200 Madison Avenue 


T t§ O WN 
New York City 


Copyright 1935, Collins & Aikman Corporation 


Plate Envelopes 
To be Used for 
Safety Message 


Hartford, Conn. Nov. 15.— 
| Continuing his campaign of safety 
education, Michael A. Connor, 
motor vehicle commissioner of 
Connecticut, will use the envelopes 
enclosing 1936 license plates to 
drive home a warning that motor 
vehicle laws will be strictly en- 
forced. The plates will be dis- 
tributed during December, Janu- 
ary and February, as the Connec- 
ticut registration date has been 
changed by _ recent legislation 
from Jan. 1 to Mar, 1. 

One side of the envelope will 
bear this admonition: “These 
plates represent you and identify 
you and your behaviour. Guard 
against any criticism or complaint 
being made against them. They 
are you.” 

On the reverse side appears a 
listing of major violations to 
guard againat. 





No. 1 Place ue We 
Laundry Fleet 
In Safety Drive 


Minneapolis, Nov. 15.— 
The Troy Launderers and Clean- 
ers, Inc., of Minneapolis, held 
first place during September 
among small fleets in the laundry 
division of the national fleet 
safety contest. 

The company has had a per- 
fect score since the contest be- 
gan July 1, traveling nearly 14,000 
miles without an accident. 

The Northland Greyhound 
Lines, Inc., of Minneapolis, which 
has held first place since July 
1 among the large fleets in the 
inter-city bus division of the 
safety contest, was tied during 
September by the Boston division 
of the same line. 

Both units have a cumulative 
accident rate of .32 per 100,000 
vehicle miles as compared with 
an average of .78 for their sec- 
tion of the contest. 

The contest, the fifth annual 
event of this nature sponsored by 
the National Safety Council for 
commercial vehicles, is divided 
into 15 sections with 569 fleets, 
with a total of 35,787 vehicles en- 
| tered. During September these ve- 
| hicles traveled an aggregate dis- 
tance of 55,256,000 miles, which is 
| 2,210 times around the world. 





Collections Up 


Montgomery, Ala. Nov. 15.— 

Gasoline tax collections for the fis- 
cal year ended Sept. 30 totaled $9,- 
994,791, compared with $8,859,447 
for the previous year, according to 
official figures released by Charles 
|W. Lee, state comptroller. 
Motor vehicle licenses increased 
| from $2,383,456 to $2,629,735 for the 


same period, it was stated. 
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Klingler 1 Tells Importance of Used Car Sales 


Reconditioning I Is Called 
Necessity by Auto Head 


Detroit, Nov. 15.—Proper recon- , 
ditioning of all cars taken in on 
trade prior to their resale, as a 
safety precaution, today was 
urged by H, J. Klingler, president 
and general manager of the Pon- 
tiac Motor Co. 

This necessarily entails purchas- 
ing a used car only from dealers 
with the proper equipment for 
doing such reconditioning work, 
and with the reputation for doing 
it religiously on all cars before 
they are placed for sale on the 
used car showroom or lot, he 
added. 

“Many people who plan to trade 
their car in on a new one,” said 
Klingler, “neglect to take as good 
care of it as they would were 
they planning on driving it for 
another season. As a consequence, 
many cars when they change 
ownership are in far from perfect | 
condition, 

Owner Unaware 


“A car not in top running order 
has no business out on the high- | 
ways. The accident rate is caus- | 
ing enough concern, as it is, with- | 
out the additional hazard of used 
automobiles unsafe from a me- 
chanical standpoint being sold to 
a new purchaser who may not 
even be aware that his car is un- 
safe—until he has an accident. 

“Every reputable new car dealer 
has facilities for completely re- | 
conditioning cars taken in trade, | 
and every such reputable dealer | 
sees to it that his used cars are | 
put into safe operating condition | 
before he offers them for resale. 

“The new car dealer is in a 
particularly favorable position to 
do this because he has to main- | 
tain a large and expensive service | 
department in order to service the 
new cars he sells, and in order to 
get his new cars ready for de- 
livery. Without appreciably ad- 
ding to his overhead, he can put | 
his service men to work recondi- | 
tioning used cars when normal 
shop trade is light, and in that) 
way he can keep his men busy 
regardless of the regularity of 
their work from new car service 
customers. 

Repairs Cost Less 

“By utilizing their spare time, 
he is able to do reconditioning 
work at much less expense than 
could the individual owner or the 
dealer without proper equipment 
for making his used cars safe. 

“Beyond question, the best bar- 








Auto Activity 
Helps Steady 





Steel Industry 


Youngstown, O., Nov. 15.—A 
healthy market, favorable weather 
conditions that permit outside 
work, and introduction of new 
automobile models combine to 
present a cheery picture in steel- 
works operations at present a 
survey here indicated. 

For the week just ended, opera- 
tions dropped 1% points to 53 per 
cent. For the last 13 weeks this fig- 
ure has not varied more than 3%2 
points and the automobile market 
is credited chiefly for the steadi- 
ness. 

Actual consumer requirements 
and not an artificial demand 
created by rising prices still are 
the determining factor in the in- 
dustry. Semi-finished steels have 
been raised $2 a ton following the 
increase of $1 a ton in pig iron. 
Finished steel products are 
expected to respond shortly. Scrap 
prices already have soared to the 
highest level since October, 1930. 

Continued strong support from | 
the automobile manufacturers, 
prospects for considerable rail- 
road buying for early 1936 and 
structural awards tied up with 
federal projects are contributing 
to an apparent year end bulge in 
demand. 


gains, and the safest used cars, 
are obtainable on the used car 
lots of new car dealers. 


“The bargains are best because 
the dealer is in business primar- 
ily to sell new cars, and his used 
car dealings are incidental to his 
new car volume. He is satisfied 
if he can turn over the used cars 
taken in trade at little or no 
profit as long as such practice 
brings him a satisfactory return 
on his new car business. 


Builds Own Market 


“His used cars are safer be- 
cause he has the equipment to 
make them safe, the mechanics to 
do the work at little cost to him, 
he can buy genuine factory re- 
placement parts for much less 
than an independent, and he has 







| customer’s 








the incentive to see that every 
used car he sells is a safe car. 


“That incentive is a direct per- 
sonal—selfish, if you will—interest 
in every used car customer at his 
place of business. The dealer 
knows that every used car cus- 
tomer has a desire for a new car, 
and would purchase a new car if 
he felt that his financial condi- 
tion warranted the heavier invest- 
ment. But, sooner or later, that 
used car purchaser probably will 
be in the market for a new car. 
If the dealer treats him right on 
the used car deal, sees that he 
gets full value for his money, 
and a safe car from a mechanical 
standpoint, then the dealer stands 
an excellent chance of getting the 
business when that 
customer is in the market for a 
new car. 


“The new car dealer has every- 
thing to gain and nothing to lose 
by being upright and square in 
all his used car dealings.” 


Year after Year... 
More and More HYATTS 


Butfalo Show Sales 
40% Over Last Year 


Buffalo, N. Y., Nov. 15.—Success 
of the Buffalo auto show had been 
assured today following an at- 
tendance of 25,000 at the opening. 
The November show idea is gen- 
erally declared a “qualified suc- 
cess.” 


Dealers report that sales en- 
thusiasm is running high and 
actual business done is estimated 
40 per cent ahead of the January 
exhibit. How this will react on 
the spring season is awaited as 
well as what develops in the used 





car situation. 


Marjorie M. Baker, manager of | 
the show, is highly optimistic. She | 
has joined with the dealers in de- | 


claring that although the paid 
attendance is about the same as 
last year, there are far more sales 
prospects, 


Wilbur F,. Groom, distributor of 
Hudson and Terraplane, says 
sales of his firm are the greatest 
for any year since 1929. This 
optimistic view has been shared 
by Ray W. Cragin, of Packard- 
Buffalo, Inc. Groom reports sales 
double the January exhibit. 


Praise for the show has been 
expressed by presidents of two 
automobile firms who have been 
here. They are Roy H. Faulkner, 
of Auburn, and E. H. McCarty, of 
Nash. 







Each year automobiles are driven farther and harder... and 


each year finds more and more Hyatt Quiet Roller Bearings 


carrying the load. Dependable bearings that operate with uf- 


most silence and efficiency for many miles and years. Precision 


built bearings which car builders know measure up fo the ex- 


cellence of their own design. That is why Hyatts are used so 


generously and why they have been given many new and im- 


portant assignments in the smart1936 models. Hyatt Roller Bearing 
Company, Newark, Detroit, Chicago, Pittsburgh, San Francisco. 
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‘Price per Horsepower’ Down 75 


Today’s Buyer Receives 


One Inch of (Car tor $5.90 


New York, Nov. 15.—The man 
who bought an automobile in 1925 
paid an average price of $31.50 
per horsepower for his vehicle. 
Today the price per “horse” is 
$7.80, a decline of 75 per cent, 
according to an analysis just com- 
pleted by the statistical staff of 
the Automobile Manufacturers’ 
Assn. 


Unable to get an adequate meas- 
ure of the amazing increase in 
value of the car buyer’s dollar 
through conventional treatment 
because of the striking changes 
in the vehicles of today as against 
that of a decade ago, the statis- 
ticians turned to horsepower, 
weight and size as basic factors 
for comparative purposes. 


Calculating the price on the 
basis of weight, they found that 
the average price had the car 
been sold by the pound, would 
have been 41 cents per pound in 
1925. 


Today, the average price is 23 
cents a pound, a decrease of 44 


per cent, with many new features 
thrown in for good measure which 
were not available in 1925. 


If inches of wheelbase is used 
as the standard, the figures show 
that where 10 years ago the 
average price of automobile trans- 
portation was $9.60 an inch, today 
it is $5.90 or a decrease of 39 per 
cent. 


Further, prices and specifica- 
tions announced at the current 
show of 1936 models indicate that 
the downward trend of the price 
is still continuing. 


Such measures of value can of 
course take no account of the 
marked changes in the automo- 
bile of today with respect to the 
new factors of safety, comfort, 
performance and appearance 
which are at once apparent and 
appreciated by the public. 

Even so, they indicate the re- 
port says, that the automobile has 
come down in real price during 
the past 10 years more than al- 
most any other major commodity. 


Schrader Tire Valves, Valve Parts, Tire 
Gauges and Air Control Devices are proving 


their dependability in daily service on every 
highway and by-way throughout the world. 


Airplanes, bicycles, buses, motor cars, motor- 


cycles, tractors and trucks—more than 55 


million of them (in just the last 35 years) —have 


been made safer and more comfortable with 


Schrader-sealed pneumatic tires. 


A. SCHRADER’S SON, BROOKLYN, N. Y. 
Scovill ate Company 
Incorporated 


Schrader 


Reg. U. 8. Pat. Of. 


TIRE-SSAVING VALVES ¢ CAPS «© GAUGES e¢ AIR-SERVICE EQUIPMENT 


© 


SOME AUTOMOBILE SHOW visitors are interested in mechanical 
construction—others chiefly in appearance values. The camera caught 
both kinds at the knee action exhibit, one of several action displays 
staged by Chevrolet at all the principal shows. 


Argentina Car Imports 


Up 40% for 9 Months 
Washington, Nov. 15.—An in- 
crease of 40 per cent in Argen- 
tina’s imports of motor vehicles 
in the first nine months of the 


current year as compared with 
the corresponding period of 1934 
is revealed in a report from the 
American. consulate - general, 
Buenos Aires, made public by the 
U. S. Commerce Department. 
During the 1935 period the num- 


Today, practically every motor car or other 


pneumatic-tired vehicle in America uses some 


Schrader tire-saving valve product. 


The most modern development, research, 


production, distribution and service facilities 


are at your command. We will welcome the 


opportunity of cooperating with you in solving 


your air-control problems. 





% in Ten Years 


ber of motor vehicles entering the 
country totalled 19,705, of which 
18,895, or 95.8 per cent, were of 
American manufacture. This rep- 
resents a slight percentage in- 
crease as compared with 1934 fig- 
ures when American manufac- 
tured automobiles and trucks ac- 
counted for 95.6 per cent of the 
total importation, it was stated. 


Imports of passenger cars in 
January-September period totalled 
13,312 units, an increase of 42 per 
cent over the corresponding 1934 
total. Arrivals of trucks amounted 
to 6,393 units, an advance of 25.2 
per cent over last year’s figure. 
American makes accounted for 
12,860 automobiles and 6,035 trucks 
in the period under review. 


Lubrication Is 
Safety Factor 
Says Oil Expert 


Los Angeles, Nov. 15.—Regular 
and thorough lubrication of motor 
vehicles is cheap extra insurance 
against accidents, Ralph R. 
Matthews, of the Battenfeld 
Grease and Oil Corp., Kansas 
City, Mo., told the Refining Ses- 
sion of the American Petroleum 
Institute’s 16th annual meeting 
here this week. The condition of 
the vehicle is a factor in high- 
way safety, he said, and the dif- 
ficult handling or slow response 
resulting from lack of grease may 
cause a wreck. 


“Those charged with lubrication 
of automobiles have a grave re- 
sponsibility,” he explained. “They 
should see that the correct lubri- 
cating greases are properly ap- 
plied at the stated intervals. They 
should also urge, and keep on 
urging, all automobile drivers to 
have their cars greased regularly. 
It is an extra insurance against 
accident which has a small an- 
nual cost.” 


Improvements made in lubri- 
cants and in lubrication to re- 
duce wear were discussed by G. 
L. Clark and R. R. Sterrett, of 
the University of Illinois, Ur- 
bana, Ill, and B. H. Lincoln, of 
the Continental Oil Co., Ponca 
City, Okla. 


Goodrich Introduces 


New Truck Batteries 


Akron, O., Nov. 15.—Three new 
storage batteries for replacement 
in light trucks have been added 
to its battery line by The B, F. 
Goodrich Co. 


These new products fill the gap 
between the passenger car type 
battery often used in light trucks, 
and the heavy duty batteries for 
large trucks and buses. 


Differing from passenger car 
batteries in construction, the new 
batteries are built to withstand 
the operating conditions of light 
truck service, and are little more 
expensive than passenger car 
types. Positive plates in the new 
products are twice as thick as 
those in the best passenger car 
type, while negative plates are 
similar to those in passenger car 
batteries. 

In addition to cedar separators 
the batteries contain Goodrich 
rubber screen separators. Combi- 
nations of thicker positive plates 
and the heavy duty separator 
construction are claimed to make 
possible longer and more satisfac- 
tory battery life. 

In addition, the new batteries 
have extra acid space, improving 
the electrical capacity and giving 
reserve power for hard service. 


See Taxi Market 


Washington, Nov. 15-——An impor- 
tant demand for automobiles to be 
used as taxicabs may shortly develop 
in Istanbul, Turkey, according to a 
report to the Commerce Department 
from its commercial attache at this 
city. 

Approximately 95 per cent of the 
automobiles sold in Turkey during 
recent months have been of Ameri- 
can manufacture. 



















































Taxes are Eliminated 
On New Automobiles 


By E. M. LUBECK 

Detroit, Nov. 15.—Forty-two German dealers, members 
of the German Automobile Dealers Assn., headed by Dr. 
Alfonso Reuss, president of the association, who landed 
in New York last week and who are now visiting the Amer- 
ican automobile plants and dealers shows, are telling the 
story of how Germany is rebuilding its automobile busi- 
ness from chaos two years ago into an increased volume 
in sales of both domestically built cars as well as those 


of American name built in Ger-@— 


many. 


High spots in the enthusiasm 
of these dealers over the revival 
of the automobile industry are: 

No taxes on new cars or 

trucks except the heavy-duty 
trucks and buses, resulting in in- 
creasing retail sales from 39,000 
in 1932 to approximately 190,000 
so far for 1935. 


A rehabilitation of the dealer 
organization, which two years 
ago was on the verge of being 
wiped out by disastrous dealer 
trading practices, with the major- 
ity of the dealers liquidating for 
any price both new and used 
cars, to an organization which 
this year has increased to nearly 
6,000 dealers. 
3 An appraisal organization to 
set values on used cars with 
definite penalties for violations of 
prices quoted as well as penalties 
for giving away in any manner 
extra equipment on new cars. 
4, Compulsory blending of al- 
cohol with gasoline to permit 
the German farmer to utilize sur- 


plus farm products, particularly | 


potatoes, for the manufacture of 
alcohol for industrial purposes. 

In the revival of the manu- 
facturing as well as selling end 
of the industry, Adolph Hitler 
has put into execution rules and 
regulations similar to the ill- 
fated NRA of the United States. 
In addition, he has caused to be 
formed a_ dealers’ association 
similar to the National Auto- 
mobile Dealers’ Assn. and put 
teeth into the program. 

His first step to stimulate sales 
of cars to stimulate production 
was the complete elimination of 
taxes on brand new cars. His 
edict has been followed to the 


letter in manufacturing and sell- | 


ing of cars as well as parts and 
accessories and the result has 
been increased employment to 
thousands of skilled workers 
whose jobs went glimmering dur- 
ing the chaotic liquidation period 
two years ago. 


100,000 Employed 
It is estimated that the revival 


in the industry has given employ- | o¢ jndustrial organizations mak- 








final. Upon being recognized as 
a dealer, the dealer must put up 
a bond, to be forfeited in the 
event that there is a deviation 
from the list price of the car, 
giving away parts or accessories 
or non-adherence to the apprais- 
als set by agents of the associa- 
tion located in 187 principal cities 
of the country or any falsifying 
of records or failure to report 
sales to the police. 


Production Was Low 


In view of the almost complete 
elimination of the industry two 
years ago, Chancellor Hitler de- 
cided that personal transportation 
represented the main need of 
the public. Production of cars 
was at a low ebb. Salesrooms 
were closing up in every city 
and the types of used cars being 
sold were of a variety danger- 
ous to operate on the streets and 
highways. Replacement parts 
were not available as the manu- 
facturers in many cases had gone 
out of business. Sales of gaso- 
line were declining in spite of the 
efforts of the manufacturers and 
refineries to lower prices within 
the means of the few who were 
operating cars. 

As of Jan. 1, 1933, Hitler 
sounded the keynote of his re- 
covery program and demanded 
an instant revival of the indus- 
try by declaring that new cars 
would bear no taxes and at the 
same time called for a confer- 
ence of the automotive industry 
leaders in both the manufactur- 
ing and selling end. The con- 
ference was attended by nearly 
3,000 persons interested in the ad- 
vancement of the industry on the 
basis that they were all in the 
same boat and needed concerted 
action. Each signer to the plan 
outlined agreed to carry out the 
provisions from the point of view 
of national recovery. 


Fine Violators 


Dr. Reuss in quoting from an 
address delivered on Sept. 3, 1935, 


| by W. Dalchow, manager of the 
| Deutche - Automobile Trueband, 


ment to more than 100,000 work- | 


ers in the various plants of the 


country and that the sales de-| 
partments have called back near- | 
ly 10,000 salesmen who had turned | 


to other jobs. The increased 
number of new cars has enlarged 
the market for the alcohol-pro- 
ducing products of the farms and 
in turn given employment to addi- 
tional thousands. Germany is on 


the dealers’ association, to groups | 


of motor car dealers and heads 


ing a tour of the leading cities | 
“The problem | 


of Germany said: 
of used cars was solved in a man- 
ner satisfactory to all parties con- 


cerned. Used cars may be bought | 
or taken in trade only at the fig- | 


ures set by a neutral valuation 
at one of the valuating offices of 


| the DAT, which have been set 


;up all 


an industrial recovery wave which | 


is said to be almost equal to the 
pre-war days. 

Automobile salesmen are being 
paid real money for wages and 
commissions on cars, the average 
wage being approximately $20 per 
week plus commissions on cars 
bringing the salesmen’s earnings 
around $30 per week throughout 
the country. 

While the dealers’ association 
make-up closely resembles the 
plan of the National Automobile 
Dealers’ Assn. in the United 
States, membership in the Ger- 
man association, however, is man- 
datory upon all dealers. There 
are no exceptions and the deal- 
ers’ qualifications are similar to 
the English plan in that persons 
or groups of persons engaging in 
the selling of automobiles are 
passed upon by dealers in the 
same district whose verdict is 


over the country and 
manned by especially qualified 
and sworn-in experts. Their val- 


| uations are the maximum in every 


| case, 





In the event of violations 
the fine is 30 per cent of the 
gross valuation of the car and 
in case there is a repetition the 
fine may equal 100 per cent of 
gross price. 

“So closely have the dealers ad- 
hered to the agreement that very 
few cases have been reported. 
All moneys received from fines 
after deducting the costs of the 
hearings are turned over to re- 
lief and charitable purposes. 


Making Money 


“All changes in valuations are 
communicated at least once a 
month to all the offices of the 
association and so on to the deal- 
ers. The result is that we have 
a set figure to work on at all 
times and this practice, in opera- 
tion since early in 1933, has re- 


tick sulted in the growth of the deal- | 
ers organization to nearly 8,000 
members and all are actually 
making money on the used car.” 

During the Detroit visit the 
group spent a day at the Ford 
Motor Co. plants on Tuesday and 
visited the Detroit automobile 
show as guests of H. H. Shuart, 
manager, and later on _ visited 
the show rooms of the Aaron 
DeRoy Motor Co. to obtain in- 
formation on how a dealership 
operates. 

On Wednesday they were guests 
of the Buick Motor Co. at Flint, 
with a trip to the proving 
grounds. They left for Chicago 
Thursday afternoon to visit the 
Chicago show and the trade asso- 
ciation dinner Friday night. They 
leave for Washington and Mt. 
Vernon on Sunday and will re- 
turn to Germany early next week. 


List Personnel 
Personnel of German automo- 
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Hitler Plan Rebuilding German Car Business 


bile dealers American tour is as 
follows: 


Arthur Brueggemann, Dusseldorf, 
Wanderer, Audi, Horch, Phaenomen, 
Henschel and Chrysler; Dr. Alfons 
Reuss, Berlin, president German 
Auto Dealers Assn., president 
Reichsverband des Kraftfahrzeug 
handles u. Gewerbes E. V.; Mr. 
Pfohe, Hamburg, Hudson, Reo and 
Indian motorcycles; Friederich 
Stupp, Berlin, director Dealers’ 
Assn., Julius Grabe, Dessau, Ford 
and Adler; S. Oberdorfer, Regens- 
burg, Ford; C. Hentschel, Hanover, 
Ford, Lincoln and Audi; Kurt 
Koeneker, Hagen, Ford; Hans 
Fischer, Essen, Firo Automobiles 
and Tractors, Ford; Curt Munk, 
Koenigsberg, Chrysler and Stower; 
A. von Korff, Stuttgart, Daimler- 
Benz; Max Rudat, Koenigsberg, B. 
M. W.; Johann Dienst, Eisennach, 
Fa. Adam and Opel; Curt Sola, 
Cottbus, Opel; Klaus Thuellen, 
Aachen, Opel and Blitz; Sigfrid 
Hetzer, Berlin, Opel and Victoria; 
W. Grafwallner, Staubingen, general 
sales manager Adler cars; Arno 
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Peters, Stettin, Adler and Buessing; 
C. Stratemann, Bielfeld, Auto Union, 
Horch-Wanderer & Buessing; Helmut 
Pranzer, Dortmund, Auto Union, and 
D. W. K.; Richard Moll, Stuttgart, 
Auto Union, D. W. K. and Wanderer; 
Emil Spahr, Stuttgart, Auto Union, 
D. W. K. and Wanderer; Gottfried 
Schultz, Essen, Auto Union, Horch- 
Audi and D. K. W.; O. Fischeder, 
Berlin, Wanderer, Goliath, B. M. W. 
and Mercedes; Kurt Gensing, Stet- 
tin, Hansa-Lloyd, Goliath and Hansa; 
Chr. Petersen, Schwerin, Citroen, 
A. G.; Mr. Somerkamp, Schwerin, 
Citroen; Mr. Nolte, Cologne, Auto 
Finance Co.; Franz Nienhaus, Mag- 
deburg, manager Auto Light; Hugo 
Windecker, Berlin, auto parts and 
brake specialist; Mr. Reichelt, 
Straubing, auto parts; Mr. Stuffler, 
Straubing, auto parts; Mr. Jansen 

Wessermuende, auto parts cat 
Bosch-Auto Light; Leo G. Bersen, 
Berlin, used cars; ’ Hans Theel, Ber- 
lin, automobile garage and repairs; 
Paul Englemann, Leipzig, parts man- 
ufacturer; Paul Ebberlein, Magde- 
burg, parts manufacturer. 


Lt 





A BIG CAR IN EVERYTHING BUT PRICE! 


THE NEW REO 


the bumps. 


THE SIX WITH 





OU’LL want to stretch out in the 

luxury of a Reo—and you can! 
There’s plenty of room. When you 
come to a rough stretch of road, relax 
—America’s Finest Six has enough 
weight and wheelbase to smooth out 
And if your watch says 
“Step on it!” —go ahead with confi- 
dence. Reo’s hydraulic brakes will stop 
you where you want to stop—and when! 


This 1936 Reo— America’s Finest Six 
—is something new in automobiles. 


ALL 


price! After 


of America’s 


be glad to 


FINE-CAR 


LANSING, MICHIGAN 


FEATURES. 


*Prices f. 0. b. Lansing; subject to change without notice. Special equipment extra. 


REO MOTOR CAR COMPANY 


FLYING CLOUD 





Everything about it will thrill you— 
the luxury, the performance, even the 


you drive the Reo, you'll 


look twice at the price-tag —for the cost 


Finest Six is no more than 


you would expect to pay for just an 
ordinary car. 
prisingly low. It’s the car for you to 
own—the car that you'll be proud 
of now, and years from now! See 
America’s Finest Six at the Show. We'll 


And the upkeep is sur- 


arrange a demonstration. 


-- $795 


BUY ON LOWEST POSSIBLE TERMS—NEW 6% FINANCING PLAN 
CE NR HR ABE IES Rm i RRS AER TRESS ABS A AAA A SE ARAMA SAR oA a Rn RS ca ee targa mR eS 





$895 * 
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Men You Will Meet at the Chicago Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


Vehicle Makers er ————$__—_—_——_——- scainaon 


| 
A | sales prom.; J. W. Dunavan, distbn. mer.; and B. J. Beldrum, chassis lecturers; Rob 
AUBURN AUTOMOBILE CO., Auburn, Ind ~ Ce, oe ert Burke, fety. mech "tenes eae ian sone 
—Stevens Hotel—Roy H. Faulkner, pres.;| CHEVROLET MOTOR CO., General Motors Campbell, gen. mgr.; John Graham, dir. of 
H. T. Ames, vice-pres,; John Tainsh, sales Bidg., Detroit, Mich.—Orake Hotel—M. E D body div.; Donn P, Hogan, vice-pres. Duesen 
mer.; H. G. Hersh, adv. and sales prom Coyle, pres.; C. E. Wetherald, vice-pres,| 0& SOTO MOTOR CORP., 12200 East Jeffer berg Sales Corp 


mer.; S. V. Harding, asst sales mer; Hor in charge of mfg.; W. C. Williams, supt. son ave., Detroit, Mich.—Stockyards tnn— 
Byron C. Foy, pres.; L. G. Peed, vice-pres.; F 


— ee sales mgr. fun car and of assembly plants; J. M. Crawford, chief 
am v.; R. S. Wiley, export mgr.; E. J eng.; W. E. Holler, vice-pre Karl H. Bronsor ii i i ales 
" ; R : E ; : ; :. . pres. and gen. 1, dir. of adv. and sales > 
Grimshaw, Ez s Wright, Harold C. Dodge. sales mgr.; H. B. Hatch, Felix Doran jr., os E. B. Wilson, gen. sales mgr.; D. M. |" Detri,- ca ee aoe ee ag aot 
. Nisbet, D. E. Rice, Phili sst. gen, sale 7 OP Pies , errick, T. G. McCormick, E. Ross Wri eancamee eaee ae ae 
ce, Philip Rozelle, asst. gen, sales mars.; C. P. Fisken, adv. on . ormick, E. Ross Wright, | man, vice-pres. in charge of sales; F. P. 
Soper, sales mgr.; W. W. Costello, asst. sales 


- mers.; Ab. Jenkins, sales eng.; E mar.; F. E. Zorniger, gen. sales dept.; W. 
. Perkin ° en. : ’ ' - . ie s ‘ > 
erkins, spec. rep.; H. C. Snow, vice E. Fish, mgr. com. car dept.; W. G.| DIAMOND-T MOTOR CAR CO., 4517 West mer. Rex. F. Glasson, new bus. dept. mgr. 


pres. of eng.; F. L. Griffith, dir. of pur.; Lewellen, gen. sales dept.: M. D. Dov 
, ’ ur. ; - . . 7M. DD. iglas, 26th st., Chicago, IL.—cC t =: E 
A. Landis, vice-pres. of mfg gen. parts and access, mgr.; E. W. Timper, Hush, vice-pres. and sales ae c gig he G 
mgr. sales prom. dept.; E. A. Nimnicht ice- ‘ “hi ee aes - tg 
B ; =i . vice-pres. and chief engr.; S. A. Cook, vice- GRAMM MOTOR TR > 
mer. retail selling dept. pres. and secy.; H. C. Emberson, pur. agt.; Morrison—B. A mn ion yp tl 


BUICK MOTOR CO., |} . x 
Mich.—Palmer House ae :s Flint. ! CHRYSLER SALES CORP., 12200 E. Jefferson J. 1. Krickl, asst. sales mgr.; W..8. Bald-| vice-pres. and engr 
- , curtice, | ave., Detroit, Mich.—Stockyards Inn—J. E,| Win. sales prom. mgr.; W. G. Norris, J. A. | 
Hayes, E. A. Manning and Ray Wilson, dist. ,GRAHAM-PAIGE MOTORS CORP., 8505 West 


a = een. "a W. F. Hufstader, vice- Fields, pres.; J. W. Frazer, vice-pres.; E. 
. and gen. s : F . vO : ee nes i 

chief eng.: Thos H. Compe a oe B. Wilson, R. M. Rowland and ©, 1, | ™8rs- (Special display at 4517 W. 26th st.,| Warren ave,, Detroit, Mich.—Stevens—J. B. 
sales prom.; E. H. Seems, Ge, of cuales Jacobson, dirs. of sales; B. E. Greene, adv. Nov. 16 to 23.) Graham, pres.; R. C. Graham, exec. vice- 
O. W. Young, ; a +] mer.; F. C. Himmelman, wholesale sales| DODGE 7 pres.; F. R. Valpey, gen. sales mer.; A. I. 
een. prod. supt. prom.; L. R. Edwards, retail sales prom.; Joseph an eee ae oar | Se aL ee eae 
Cc W. A. Hilman, serv. mgr.; E. D. C. Herne, House — A vanDerZee on ” cote nant ii dan:4 hte ee hee. 
celeb onan.) ebert eek, mnie. Ged cee en o = bee, 8 Ss ngr. ; dir. of dist.; C. E. Briggs, dir. of dealer dey. ; 
CADILLAC MOTOR CAR CO., Detroit — up; E. Phil Merrill, Frank Kadie, J. E Dh ge Poe — mer.; J. D. H. D. Dodge, mg. dir. export; F. F. Kish 
Palmer House—J. C. Chick, gen. sales mer.: Brennan, F. J. Finkenauer, R. L. Liskow, § 7 an <= Cue ome, Ss. Dene, Se. line, chief engr.; W. DeGalen, dir. of serv. ; 
“ Be © ; man, F. J. er, R. L. Liskow, § of adv. an .: F . | a ' _ ’ coer 
Frank G. Denney, adv. mar.; W. ¢ Herring, C. Kinkead, A. E. Kimberly, R. W. Bristoe! of salen; We ag Fan ” pF a ee oe Pee 

; ; b > , ‘ q adv. mer. 


WHAT'S THE ANSWER ? 


Proven Performance, year after year 
. .. Unquestionable Quality . . . Un- 
yielding Service . . . Positive Deliver- 


ies regardless of time limits... 


MANZ CORPORATION 


4001-4053 RAVENSWOOD AVENUE CHICAGO 


HUPP MOTOR CAR CORP., 3641 FE. Mil- 
waukee ave., Detroit, Mich.—Stevens—V. R. 
Drum, pres.; W. A. McDonald, dir. of sales; 
Geo. E. Clarke, sales mgr.; R. L. Hance, ady, 
mer. V. Wilcox, export mgr.; W. Zwiener, 
treas.; J. F. Bowes, dir. of serv.; T. Brad- 
ley, dir. of pur.; F. Watts, chief engr.; A. J. 
Neerken, body engr.; A. Lichter, supt. body 
div.; G E, Clarke, asst. dir. of sales; T. Cos- 
tello, fety. supt.; W. A. MacDonald, spec. 
fey. rep.; L. M. Cregor, J. J. Mick, D. R. 
Shelton and J. W. Conner, dist sales mgr. 


HUDSON MOTOR CAR CO., 12601 E. Jefferson 
ave., Detroit, Mich.—Palmer House—W. R. 
Tracy, vice-pres. in charge of sales; W. A. 
James, adv. mer.; G. H. Pratt, asst. gen. 
sales mer.; C. G. Beeching and H. F. 
Byrne, asst. sales megrs.; F. H. Stambaugh, 
serv. megr.; H. J. Hudson, asst. serv. mar.; 
N. K. Van Derzee, J. S. Oliver, R. J. Be- 
thun, M. M. Roberts, C. R. Collins, reps. 


N 


NASH MOTORS CO., Kenosha, Wis.--Congress 
—C. W. Nash, ch. of the board; E. If, 
McCarty, pres.; C. H. Bliss, vice-pres. and 
dir. of sales; Courtney Johnson, gen. sales 
mgr.; F. R. Babcock, adv. mgr.; 8S. J. Case, 
sales prom. mer.; Claus Anderson, sales 
lept.; T. E. Chancellor, west, sales mgr. 


oO 


OLDS MOTOR WORKS, Lansing, Mich.— 
—Palmer House—C. L. McCuen, D. E. Ral- 
ston, H. A. Trevellyan, F. Q. Murphy, Rus- 
sell Lesher, A. J. Mutschler, V. C. Havens, 
J. D. Rose, J. W. Schiller, Martin Vorberg, 
J. W. Watson, M. P. Murray, C. H. Fryxell, 
H. H. Harrison, B. J. Bickel, H. 8. Roper, 
G. N. Duncan, Frank Harmon, Ralph 8. 
Whalen, Frank Frohnapsel, B. D. Wiles, A. 
R. Burke, H. B. Wetzell, L .W. Mootz, H. 
N. Mitchell, R. A. Bonnell jr., W. E. Tom- 
linson, R. P. Trenel, B. 8S, Watterworth, 
D. Z. Powell, S. N. Ahrens, J. F. Wolfraa, 
H. 8S. Currier, M. A. Thorne, J. Dykstra, 
R. C. Stolte, T. W. Loring, J. H. Alfes, P. 
L. Penney, reps. 


| _ 

PACKARD MOTOR CAR CO., Detroit—Black- 
stone—R. W. Carson, mgr. of regions; H. F. 
Olmsted, dir. of pub.; M. C. Rogers, sales 
prom.; G. L, Logan, Packard ‘‘120°’ sales. 


PIERCE-ARROW MOTOR CORP., 1695 Elm- 
wood ave., Buffalo, N. Y.—Stevens—A. J. 
Chanter, pres.; J. E. Allen, ch. of the exec, 
com.; T. J. O’Rourke, vice-pres, in charge 
of sales; B. H. Warner, vice-pres, in charge 
of prod.; L. F. Maurer, vice-pres. in charge 
of engrg.; A. M. Russell, mgr. com. coach 
div.; C. R. Nicodemus, gen. serv. megr.; R. 
B. Miller, dir. of pur.; W. MacD. Fegen, mar. 
art and access. dept.; G. D. Aberdeen, asst. 
gen. sales mgr.; W. M. Baldwin, ady. coun- 


sel. 


PLYMOUTH MOTOR CORP., Mt. Elliott and 
Lynch rd., Detroit, Mich.—Stockyards Inn- 
D. S. Eddins, pres.; H. G. Moock, vice-pres. ; 
J. B. Wagstaff, dir. of adv. and sales prom, 


PONTIAC MOTOR CO., Pontiac, Mich.— 
Drake Hotel—H. J. Klingler, pres.; A. W. 
L. Gilpin, vice-pres. and gen. sales mar.; 
Cc. P. Simpson, D. U. Bathrick, asst. sales 
megrs.; F. A. Berend, adv. mer.; B. B. 
Kimball, asst. adv, mgr.; Howard Worden, 
group selling; J. Li. Evenson, sales prom. 
megr.; L. K. Marshall, gen. serv. mgr.; Ar- 
thur Cook, G. D. Sills, asst. sales prom. 


mers. 





R 

REO MOTOR CAR CO., S. Washington ave., 
Lansing, Mich.—Palmer House—D. E. Bates, 
pres.; G. L. Brown, secy. and treas.; R. A. 
DeVlieg, vice-pres. and works mgr.; R. J. 
Fitness, chief engr.; W. W. Mohun, sales 
mgr. dom. div.; E. G. Poxson, pres. Reo 
Sales Corp.; C. E. Boutelle, asst. sales mgr. 
dom. div.; W. G. Eversman, ady. and sales 
prom. mer.; G. E. Smith, vice-pres, and 
pur. megr.; E. W. Stephan, sales dir. At- 
lantic Seaboard; D. C. Streeter, serv, mer.; 
A. L. Struble, merchdsg. mgr.; C. A. Trip- 
hagen, gen. sales megr.; F. D. Engle, truck 
rep.; H. J. Tighe, dist. mar. 


Ss 


STUDEBAKER SALES CORP. OF AMERICA, 
635 S. Main st., South Bend, Ind.—Black- 
stone Hotel—Harold S. Vance, chmn. of the 
board; Paul G. Hoffman, pres.; Geo, B. 
Keller, vice-pres. in charge of sales; R. A. 
Vail, vice-pres. in charge of mfg.; D. G. 
Roos, vice-pres. in charge of engr.; A. G. 
Rumpf, treas. and secy.; H. E. Dalton, 
compt.; A. L. Frank, pres. of Studebaker 
Export Corp.; K. B. Elliott, asst. to pres. ; 
Louis K. Manley, gen. sales mer.; W. H. 
Edwards, gen. mgr. truck div.; Charles H. 
Wondries, mgr. of truck sales; Ottis Lucas 
and C. S. Fletcher, spec. reprs.; David R. 
Osborne, training dir.; Leslie Williams, mgr. 
of ret. mgmt. div.; A. W. Marcy, spec. rep.; 
Eugene F. Noon, editor of Studebaker News; 
R. G. Hudson, mgr. exp. com. vehicle div.; 
P. O. Peterson, gen. pur. agt.; Charles L, 
Bockus, mgr. chassis mfg. div.; Bert Fowler, 
mgr. body mfg. div.; C. E. Floody, chief 
inspector; W. S. James, chief research engr.; 
J. R. Hughes, chief body engr.; O. C. Kreis, 
consult. engr.; T. L. Cowles, exec. engr.; 
E. M. Douglas, quality engr.; W. W. Smith, 
serv. engr. 

STUTZ MOTOR CAR CO. OF AMERICA, 1002 
N. Capitol ave., Indianapolis, Ind.—care 
Stutz Chicago Co., 2347 S. Michigan ave.— 
M. E. Hamilton, pres.; C. Alfred Campbell, 


sales mer. 
Ww 


WHITE MOTOR CO., 842 E. 79th st., Cleve- 
land, O.—B ackstone Hotel—Robert F. Black, 
pres.; J. N. Bauman, F. M. Bender and 
H. E. Slanor, vice-pres.; J. A. Kiggen, bus, 
sales mer.; Stanley P. Seward, adv. megr.; 
Paul Castner, sales mgr., wholesale; Frank 
Alborn, chief engr.; Robert Cass, asst. chief 
engr.; F. H. Webster, dir. of pur.; E. H. 
Taylor, Chicago dist. mgr.; A. J. Scaife, 
sales prom. dept.; Bogart Blakeley, export 
dept.; R. L. Boughton, mgr. export dept. 
(Special display at 2401 Archer ave., Chicago.) 


WILLYS- OVERLAND CO., Administration 
bidg., Toledo, O. — Stevens Hotei —D. R. 
Wilson, pres.; R. J. Archer, sales mgr. 


(Continued on Next Page) 
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Parts-Accessories pres.; H. Seith, asst. to vice-pres.; C. Q. Esser and R. J. Gross, sales reps. (Special | BENDIX-STROMBERG CARBURETOR CO.,| BUNDY TUBING CO., 10951 Hern ave., De- 
_s oe . Smith, sales mer.; H, N, Smith, chief engr. ; display at 1935 Indiana ave., Chicago.) South Bend, Ind.—Congress Hotel—Vincent troit, Mich.—-Stevens—T. M. Rude, vice-pres. 
A P. F. Milks, sales rep BELL & HOWELL CO., 1801 Larchmont ave., Bendix, pres.; W. J. Buettner, vice-pres. and and gen. mer.; G. D. Baker, sales mgr.; B. 

AC SPARK PLUG CO., Flint, Mich.—Stevens | AMERICAN CHAIN CO., Inc., 929 Connecticut Chicago, Ull.—-Stockyards Inn—J. G. Llewel treas.; V. W. Kliesrath, vice-pres.; F. C L. Quarnstrom, chief engr.; R. J, Corrigan, 
Hotel—Fred 8S, Kimmerling, pres, and gen ave Bridgeport, Conn.—Room 1765 Chicago lyn, gen. sales mer.; O. N, Wilton and J. H. Mock, vice-pres.; F. B. Willis, dir, of sales. ; gen, supt 
mgr.; Wilson 8S, Isherwood, gen, sales mer. ; Daily News Bidg., 400 West Madison St.— Booth, asst. sales mers.; W. F. Kruse, sales R. C. Allan, asst. sales mgr.; O. C. Hola BURD PISTON RING CO., piston rings; LIB- 
Taine G. McDougal, vice-pres.; Earl MeGin W. T. Morris, vice-pres. and gen, mer.; A mer. industrial div.; H. CC, Ehret and R day, mer. serv. sales. ERTY FOUNDRIES CO., HaDees heaters, 
nis, adv. megr.; Maurice W. Gotthelf, sales P. Van Shaick, gen. mer. of sales; W. M Hudson industrial div.; E. A. Reeve, ady BENDIX - WESTINGHOUSE AUTOMOTIVE Rockford, Ill.-—-Stevens Hotel—E. F. Eise- 
prom. mgr Wheeler, secy.; W. D. Kirkpatrick, sales mur mer.; H. A. Wilde, sales prom mar. 5 Ford AIR BRAKE CO., Pittsburgh, Pa.—Congress man and H. Huber, mid-west. reps.; Art 

‘ , automotive access. div.; E. V. Creagh, asst Hicks, pub. dir.; P. Hooker and W. B. Ben Hotel—Vincent Bendix, pres.; 8S. G. Down. Lundgren, sales mgr.; F. M. White, pres. 

ADAMS GREASE GUN CORP., 54 West 2lst sales prom. mgr.; G. B. Kutz, dist. sales nett, sales reps. vice-pres.; R. M. Heinrichs, gen, mgr.; C Cc 
st., New York, N. Y 1693 South Michigan mgr Wright Mfg. Division of American | BENDIX AVIATION CORP., Chicago, South A. Ohl, dir. of sales; R. L. Morrison, dist. 

Avc.—-J. E. Talbert, dist. mgr. Chain Co., Inc., 929 Connecticut ave. Bridge Bend, New York—Congress Hotel—-Vincent mer.; A. V. Howe, asst. dist. mgr.; R. H. | CARTER CARBURETOR CORP., 2834-56 N. 

AHLBERG BEARING CO. 321 E. 29th st port, Conn.—Suite 1765 Chicago Daily News Bendix, pres.; Walter J. Buettner, vice-pres. Casler, dist. engr.; D. R. Brehm and E, M. Spring ave., St. Louis, Mo.—Congress Hotel 
Chicago, Il Stevens Hotel—_« ‘ " Bender, Bidg., 400 West Madison St.--ht. © Slair, and treas.; H. A. Gossner, secy.; V. W. Johnston, reps. Hugh H. C. Weed, vice-pres. and gen. 
pres.; F. O. Burkholder, vice-pres.; B. J. sales mgr.; E. B. Low, dist. sales mar, Kliesrath, vice- pres. and dir. of auto ener; |! BIYUR LUBRICATING CORP., 22-08 Forty- mer.; G. M. Bicknell, chief engr.; P. G. 
Baker, asst. sales mar.: C. W. Pearsall, Chi- Manley Mfg. Division of American Chain W. L. McGrath, vice-pres.; Charles Marcus, third ave., Long Island City. N. Y.—Hotel Sediey, mer. parts and serv. div.; Van C. 
cago branch mar -Pp H. Steerk field rep Co., Inc., 929 Connecticut ave., Bridgeport, vice-pres.; Karl M. Wise, tech. advisor; Her- Morrison “EB ’ H ‘Kocher aon: T R Worden, mgr. Detroit dist.; H. W. Farr, 

ee. re : Conn.—Room 1765 Chicago Daily News Bidg., bert L. Sharlock, dir. pub. rel. Thomas ahiet engr.; F ae Hewitt ' gales R. H. Herron, A, A. Hayden, Henry Boller, 
ALEMITE CORP., 1826 Diversey Parkway, Chi 400 West Madison St.--O0. R. McDonald,| BENDIX BRAKE CO., South Bend, Ind— enar: C. W. Keegin and F. M. Bourke. De- A. B. Marshall, L. B. Read, field engrs.; 
cago, I.—J. E. Otis jr., pres.; FL A sales mgr.; W. J. Kretlow, salesman Congress Hotel-—Vincent Bendix, pres.; Wal- troit reps. — a ; Nic. Serio, field rep. 
Hiter, vice-pres. and gen. mar.; C. H. Dal- | qaRROW HEAD STEEL PRODUCTS CO., 1191] ter J. Buettner, vice-pres. and treas.; V. W. ; ' FFI 616 
rymple, sales mgr.; E. W. Davis, chief engr.;] “Stinson bivd., Minneapolis, Minn.Stevens | Kliesrath, dir. engr. B. A. C.; F. H. Wells, | 80UND BROOK OIL-LESS BEARING Co.,| CASCO PRODUCTS DisthicT ofr “eo a 
L. A. Ballard, ©. A. Fine, W. S. Bowles : i KK asst, to Mr. Kliesrath; D Gallup, vice- | Bound Brook, N. J.—Palmer House—Wil oer ee ee 
, , , Hotel—C. L. Horn, pres.; K. Kingsley, sales asst. to Mr. Kliesrath; D. L. Gallup, vice E oe OS Cochrane, vice-pres. and sales mer. 

R. A. Sands, A F. Grey and William mer pres. and dir. of engrg.; Frank B. Willis, liam F. Jennings, pres.; H. O. Johnson, vice- ° 
Seibel, sales reps. . rice-pres. and mer. sales pres. and sales mgr.; Moore Kelly, Detroit, | COLLINS & AIKMAN CORP., 200 Madison 
+ 16112 Euclid ave., Cleveland, O. ».: KF Yolli “hie J , “ity- Hotel—Ww. G 
AUSTIN CO., 1 : BENDIX PRODUCTS CORP., South Bend, Ind rep.; F. A. Golling, Chicago rep. ave., New York City—Stevens Hote’ ° . 

ALMETAL UNIVERSAL JOINT CO., 1553 E —Palmer House—W. J. Austin, pres.; G. A Hace tha ee ne 9 McCullough, pres.; P. J. Torchiana, vice- 
55th st., Cleveland, O.—Stevens Hotel—S. F.| Bryant jr., exec. vice-pres.; H. F. Miter, Congress Mestn—Vineemt Bendix, pres. snd | GORE & BECK OO.. 6656 S. Menard ave., 's.; P. B. Baldwin, gen, sales mgr.; Jay 
Dupree fe, pres.: W. H. Reeves, Chicago mer, Cleveland dist.; L, E. Cooney, aset gen. mgr.; Walter J. Buettner, vice-pres. and Chicago, I1l.—Congress Hotel—D. E. Gamble, a a a gee ce aaa Me F 
mer. . . ; mar. Cleveland dist -R c Farrington, mar treas.; V. W. Kliesrath, vice-pres. and dir. vice-pres. and gen. mer.; T. L. Knecht, fety. ween “~ ee = a ee oe 

equip. dept : of engrg.; J. P. Mahoney, vice-pres. in mer.; H. Nutt, dir. engre.; C. M. Ahlene, Scamitt, acy. mer. 

ALUMINUM INDUSTRIES, Inc., 2416 Beck- F , B charge of mfg.; Frank B. Willis, vice-pres. sales mer. COLUMBIA AXLE CO., 850 E. 72nd st., 
man st., Cincinnati, O.—Congress—H. J. and dir. of sales; F. C. Mock, vice-pres. and ‘ as Cleveland, O.—-Stevens Hotel—R. E. Fries, 
Hater, treas, and gen, megr.; Donald Me JOHN BEAN MFG. CO., Lansing, Mich.- carburetor eng.; F. H. Wells, asst. to dir. of Se eee a se a ye ag vice-pres.; N. S. Lincoln, sales dir.; H. RB. 
Donald, vice-pres.; N. R. Patterson, sales Stevens Hotel iH - _Fs st. sales mar. ; engrg.; D. L. Gallup, dir. of brake engrg.; Chic. on 7. 'G di list. _ ” Portugal, Roy Sherry and W. M. Evans, 
engr.; R. 1. Corey, sales engr.; M. A. Beck c os oo engr.; J. T. Hoffman and H. A. E. Feragen, field sales sup.; O. C. Hola- ago——L. . Goodman, dist. mer sales reve. 
mann, works mer. C. Hall, salesmen, day, mgr. serv. sales; A, C. Chambers, asst. | BUDA CO., Harvey, Ill.—Buda Co., Harvey, P . 

BEAR MFG. CO., 2030 Fifth ave., Rock sales mer. Bendix Brake div., Detroit; R. C. H1.—G. B. Wright, sales mgr; Charles Law See ae ae, age Pa 

AMERICAN BRAKEBLOK CORP., 4600 Mer- Island, I1l.—Sherman Hotel—Will Dammann, Allan, asst. sales mgr. Stromberg div.; John ler, sales, rep.; George Koons, sales engr.: ome “i. a ee oy a wee rs K = 
ritt ave., Detroit, Mich.—Palmer House---Il. pres.; H. W. Dammann, gen. mer.; E., W. Peterson, tech. serv. mgr.; A. H. Kerndt, W. M. Petty, serv. mer.; C. C. Hinkley, srpre VERE nee ee es. eee 4 
A. Gillies, vice-pres.; W. A. Blume, vice Quekels, sales mer.; H. A. Kridler, J. G. field rep.; Herbert L. Sharlock, dir. pub. rel. exec. engr.; W. Parrish, chief engr. (Continued on Next Page) 





How WILLYS 


CAN PAY FOR ITSELF 


Compare the Willys Four-Door Sedan Costing $495 
(Fully Equipped at Toledo) With Any New Four- 
Door Sedan Costing $600 


This estimate is for the first 35,000 miles. 


For trucks compare with any }-ton 
Capacity. 
Cost of other car $600 
Cost of Willys $495 .....ceecceees 


GASOLINE—If the other car averages 15 
miles per gallon and the Willys 30, the | 
latter takes you 15 miles further without | 
any gasoline cost, or a saving of 1166 | 
gallons @ 20c each .....0.eeeee00% 


FINANCING—Lower cost for Willys, based 
upon 16 months payments .........- 







Taxes — Insurance, license plates — 16 
months @ $1.00each ......+++e0065 


OIL (Engine)—All manufacturers request 
change each 1000 miles. Other car holds | 
6 qts. Willys holds 4 qts. 
35 X 2 qts.=70 qts. @ 30c ... . $21.00 
Replacement oil each 1000 miles: 


Other car @ 2 qts.— 
fillys @ 1 qt.=35 qts. @ 30c . $10.50 


MAINTENANCE(General)—The simplicity | 
and compactness of the Willys should, in 
normal service, be credited with at least . . 





BRAKES — Two lining replacements for 
other car (@ 18,000 to 
30,000 miles). .c.ccccccccee $25.00, 


One replacement for Willys— 
(@ 23,000 miles) .........- $11.75 


TIRES—Changed on both cars, 5.50 x 17 
against 5.00 x 17—four tires and tubes . . 


TUNING UP $4.00, Spark Plugs 
$4.80, Piston Rings $7.00 .... . $15.80 


Valve Grinding $11.75, 
Lubrication $7.80 ......... 19.55 


* USE YOUR PENCIL - 


Total Savimgs. .csccccccccces 
Willys Cost (written off)....... 


NEE EE Pea Re Re Ge gee a 








different places please make your own comparison. 


|SAVINGS 







WILLYS 


Co 


$195.00 


233.20 
38.00 


16.00 


This shows the Willys as not only having cost nothing, but gaining a profit of 
$14.30, After the 35,000 miles it will of course continue its savings. These 
savings can eventually catch up to pay for itself against even cars costing under 
$600, depending on their specifications. As the cost of the various items vary in 


BUY A WILLYS AND SAVE THE DIFFERENCE 









Make 
YOUR 


mparison 























A BIGGER - ROOMIER 


Still More Economical 









































AND NOW ... You get up to 


35 MILES PER GALLON 


@ Think of the enormous savings. Save with its low 
first cost. Pay less down and less monthly if you “buy on 
time.’ Save that unending, day-after-day drain on the 
pocketbook for gas, oil and upkeep. Willys 77 gives you 
speed... up to 70 miles per See if you want it... safety 
in its all-steel passenger car bodies, comfort in its surpris- 
ingly roomy interior, style in its rakish appearance, an un- 
usually low depreciation and, best of all, it’s 


SO EASY ON THE PURSE! 


#th- Year Proven Success of The Economy Car 


IMMEDIATE DELIVERIES 






































Toledo, Ohio 


DEALE RS NOTICE PRICES Write R. J. Archer 
Handsome profits can be made by you. Available territory AND ' Sales Manager 
open. You run your own business with Willys-Overland. UP Willys-Overland 


Liberal Discounts — Liberal Franchise — Write today. 


F. O. B. TOLEDO PLUS EQUIPMENT 
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Parts-Accessories ® 

: J. H. Hinkley, A. J. Schatke, C. A. Oehring, sales; A. M. Toll, sales rep.; Stuart G ave., Detroit, Mich.—Sherman—D. W. 
(Continued from Page 31) Cc. A. Cooper, J. W. Slattery and J. H. Phillips, adv. mer. Rodger, vice-pres. and dir. of sales; Frank 
Kellison, replacement sales mer., 2346 S 
Dearborn, Chicago; John G. Southworth, 
salesman, 2346 S. Dearborn, Chicago 


Keough, sales megr.; W. H. Troy, Chicago Jones, reps.; Roy Slaughter and R. W. Rog 

reg. mgr. ers, dist. sales mers. E 

9 - ECLIPSE MACHINE CO., Elmira, N. Y 

“Ean an Spetectt, hioen.-tivens teiet a P., 329 E. F Congress Hotel—W. L. McGrath, pres.; M. | FIRESTONE STEEL PRODUCTS CO., Fir 
—W. R Angell pres. . B -) Tobin jr. DELCO PRODUCTS CuJRP., one BE First st., P. Ferguson, vice-pres.; R. W. Keeley, De stone Parkway, Akron, O.—Congress—William 

to =e io sie . * Dayton, O.—Stevens Hotel—F. G. Carpenter, troit; M. P. Whitney, engr.; Henry C. Bush, A. Baker, pres.; W. 8S. Brink, dev. engr.; E 
oe) SAS OE, Se.) CO See ae sales engr.; C. VY. Williams, asst. sales sales mgr.; J. P. Fanning, Stevens Hotel M. Clissold, mfrs. sales mgr. 
to pres.; O. R. Baird, sales mer.; H. A mer.; E. F. Rossman, shock absorber engr. ; ate eat mee i g ‘ ° 
Mitchell, serv. mer.; E. R. Jacoby, chief ©. Rasmussen, brake engr.; J. N. Tilbrook, | CHAS. H. EDDY CO., 674 Wrigley Bidg., Chi- | FIRESTONE TIRE & RUBBER CO., Akron, 
engr.; W. R. Angell jr., sales rep.; A. asst. sales mgr. cago, Ill.—tilineis Athletic Club—wW. J. O.—Stevens—L. R. Jackson, vice-pres.; J. F. 
Wild, adv. mer.; Fred Gould, serv. rep.; (‘Bill’) Virtue, news. rep. Cast, mfgs. sales mgr.; H. M. Taylor, mfgs. 
Frank Crete, sales rep. DELCO-REMY CORP., Anderson, Ind.—Stev- dist. mgr. Detroit. 

ens Hotcl--F. C. Kroeger, pres. and gen. | ELECTRIC AUTO-LITE CO., Toledo, 0.— 

CORCORAN-BROWN LAMP CO., 4890 Spring mer.; A. G. Phelps, asst. sales mgr. and Stevens Hotel—C. O. Miniger, ch. of board; | FISHER BODY DETROIT DIVISION, General 
Grove ave., Cincinnati, O.—Stevens Hotel— sers. mer.; H. D. Dawson, chief engr.; R. R. G. Martin, pres.; D. H. Kelly, vice- Motors Bidg., Detroit, Mich.—Blackstune 
G. P. Doll, pres.; Roy W. Johnson, chief M. Critchfield, asst. chief engr.; J. T. Bos- pres.; H. R. Patterson, gen. sales mgr. of Hotel—W. S. McLean, dir. of adv. 
engr. well, R. R. Wilson, sales reps. a engrg. ; io serv. mer.; R. C. | w. p, FOREMAN, 5353 S. State st., Chicago, 

CROWN PRODUCTS CO., Omaha, Neb.—Hotel | DOUGLAS & LOMASON CO., 5836 Lincoln fara cee bees esas Ill.—Factory, 5353 §. State St., Chicago— 
Bismark—Glenn B. Williams, pres.; William | ave., Detroit, Mich.—Congress Hotel—H. A.| ELECTRIC STORAGE BATTERY CO., 19th| W- D. Foreman, D. Rosenbach, E. J. Rich- 
G. Parks, sales mer. Lomason, pres.; O. A. Peterson, sa’es mer.: st. and Allegheny ave., Philadelphia, Pa.— — 7 R. oa area dis- 

sg | rep. , 461 : . . play at factory a uring show. 

CRUCIBLE STEEL CO. OF AMERICA, 405| 7 © Moush. ret at ie ee aa ek, oe 
Lexington ave., New York City, N. Y.—j| DOLE VALVE CO., 1901-1933 Carroll ave., Chicago branch: J. W. Tierney. sales ener. G 
650 W. Washington Bivd., Chicago, t1l.— Chicago, Ill.—Stevens Hotel—John L, Dole. Chicago branch. ; ee "| GABRIEL CO.. 1407 E. 40th st.. Cle 

i Be . ¢ ee . “. eveland, 
B. F. Hufnagel, pres.; A. T. Galbraith, vice secy.; Robert M. Ellis, charge mfgs. sales; O.—Stevens—L. W. Klein, sales mgr. 
pres. and gen. mgr. of sales; W. K. Krepps, S. J. Evison and I. E. Larkin, sales reps.; F . , 5 eS . 
gen. mgr. ry. dept.; J. D. White, mgr. sales Thomas B. Chace and J. Kenneth Lund, B. F. GOODRICH CO., 500 S. Main st., Ak- 
Chicago dist.; F. T. Connor, spec. rep.; engrs.; Fred M. Thomson, charge jobbers! FEDERAL-MOGUL CORP., 11031 Shoemaker ron, O.—Congress—T. A. Aspell, Robert M. 
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In EVERY field of merchandising 
there is one leader. There is one trade-mark 
that means most to the world. Like Rolls- 
Royce in automobiles, Tiffany on jewelry... 
it’s Wayne in gasoline pumps. Choose Wayne 
with confidence that it represents the greatest 
value for your dollar—because of its .. . 
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1. SALES APPEAL. Wayne Service Station 
Equipment—whether it be a gasoline pump 
or auto lift—is designed for two primary pur- 
poses—to help you get more customers, 
please them better, sell them more . .. and 
to do each job quickly and efficiently. 
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2. ENGINEERING. Wayne equipment has 
led the march of progress in gasoline dispen- 
sing equipment since the first Wayne de- 
signed pump forty-five year ago. Three years 
ago Wayne originated the computing pump. 
It has revolutionized the Service Station 
business. 


3. DEPENDABILITY. Wayne standards 
have ever been high. Wayne’s reputation 
proves it. Wayne equipment has established 
records for amazingly long service through- 
out the world. 
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4. PERMANENCE. Your Wayne equipment 
is backed by a strong company. It will never 
be orphaned. Wayne equipment is designed 
to permit easy replacement. Wayne service 
is everywhere. 


WAYNE 
COMPANY 


Fort Wayne, Indiana 


WAYNE ORIGINATED THE COMPUTING PUMP 


Knight, mgrs. mfrs. sales, middle west. dist. ; 
W. J. McKeown, A. Drocger, reps. Palmer 
House—James T. Kenn dy, mgr. mfrs. sales, 
central dist.; C. Gleghorn, Gcorge Stritch, 
reps, 


GOODYEAR TIRE & RUBBER CO,, Akron, 
O.—Stevens—F,. W. Telford, E. F. Jackson, 
J. M. Linforth and R. S. Burnham, reps, 


H 


HALL MFG. CO., 1560 Woodland ave., To- 
ledo, O.—Stevens Hotel—M. T. Obee, sales 


mer. 


J. E. HARRIS CO., Fisher Bidg., Detroit, 
Mich.—University Club—J. Henry Smith. 


HARRISON RADIATOR CORP., Lockport, N. 
Y.—Stevens Hotel—Louis J. Schneider, sales 
mer.; Carl E. Stratton, serv. mgr.; Grover 
E. Strohm, sales dept. 


HERCULES MOTORS CORP., 201 Eleventh 
st., 8. E., Canton, O.—Blackstone Hotel— 
Charles Balough, pres.; C. P. Weekes, vice- 
pres.; Lon R. Smith, asst. sales mgr.; Dave 
Latta, sales megr.; William Lynch, sales 
engr. 


JOHN C. HOOF CO., 162 N. Franklin st., 
Chicago, Ill.—Main Office—A. C. Hoof, vice- 
pres.; A. M. Sucksdorf, salesman; J. C. 
Hoof, pres.; H. C. Kepner, sales mer. 


HOOF PRODUCTS CO., 162 N. Franklin st., 
Chicago, Ill.—Main Office—A. C. Hoof, pres. ; 
J. C. Hoof, treas.; H. C. Kepner, vice-pres. ; 
A. M. Sucksdorf, salesman. 


GEO. H. HUNT, 2-244 General Motors Bidg., 
Detroit, Mich.—Blackstone—Geo. H. Hunt, 
mfrs. rep. and vice-pres. Anderson Mfg. Co., 
195 Albany st., Cambridge, Mass. 


HYATT ROLLER BEARING CO., Newark, N. 
J., Detroit, Mich.—-Stevens—H. K. Porter, 
gen. sales mgr.; O. W. Young, chief engr.; 
F. E. Booth, mgr. motor sales div.; C. W. 
Kalchthaler, H. L. Watson and J. D. 
Roach, sales engrs. 


HYDRAULIC BRAKE CO., Detroit, Mich.— 
Congress—Don 0. Scott, pres.; Walter J. 
Buettner, vice-pres.; Otto C. Lang, vice-pres, 
and sales mer.; W. F. Oliver, chief engr. 


I 


IMPERIAL BRASS MFG. CO., 1200 W. Har- 
rison st., Chicago, Ill.—faectory, 1200 W. 
Harrison St.—James T. Greenlee, sales mgr. 
industrial automotive sales. 


IMPERIAL DIE CASTING CO., Fisher Bidg., 
Detroit, Mich.—University Ciub—J. Henry 
Smith, rep. 


J 


JACKOMATIC CORP., 11 Broadway, New 
York, N. Y¥.—Stevens Hotel—Robert L. Har- 
rison, vice-pres.; Ericson B. Broadbent, John 
H. Johansen, William T. Cochran, Charles 
H. Cheney, reps. 


JAMESTOWN METAL EQUIPMENT CO., 
Jamestown, N. Y.—Congress Hotel—O. A. 
Lenna, pres. and gen. mgr.; G. A. Lawson, 
vice-pres. and sales mgr.; F. L. Foster, sales 
engr. 


K 


KILBORN SAUER CO., Post Road, Fairfield, 
Conn.—2011 S$. Michigan Ave., Chicago, til, 
8S. E. Clonick, salesman. 


L 
LE BARON DETROIT CO., 3100 Meldrum ave., 
Detroit, Mich.—Stevens Hotel—W. P. Brown, 
asst. to pres.; H. Bonbright, dir.; N. H. 
Manning, gen. sales megr.; J. Votypka, chief 
engr.; R. Roberts, designer; J. Tijsarda, de- 
signer. 


LEECE-NEVILLE CO., 5363 Hamilton ave., 
Cleveland, O.—Palmer House—B. M. Leece, 
pres. and chief engr.; Geo. S. Cole, secy. and 
gen. mgr.; K. A. Eger, asst. engr.; H. C. 
Branch, tech. serv. engr.; Arthur A. Skin- 
ner, gen. sales mer. 


LIBBEY-OWENS-FORD GLASS CO., Nicholas 
Bidg., Toledo, O.—-Stevens—G. P. MacNichol 
jr., vice-pres. in charge of sales; N. A 
Wright, adv. megr.; H. W. Sherer, asst. mer. 
automotive sales 


LYCOMING MFG. CO., Oliver st. and N. Y. 
c. R. R., Williamsport, Pa.—Stevens Hotel 

H. Beal, pres.; C. N. Tull, gem megr.; 

L. J. Kanitz, sales mer.; J. E. Dunbar, dir. 

of pur.; F. 8. Baster, chief engr.; BE. D. 

Herrick, asst. mgr.; L. H. Crafts, sales engr 


LYON METAL PRODUCTS, Inc., Aurora, Ill. 
Office, 1412 Merchandise Mart, Chicago. 


LYON, Inc., 197-241 S. Waterman ave, De- 
troit, Mich.—Bismark—C. O. Hohn, sales 
mer.; L. A. Quart, asst. sales mgr.; R. E. 
Lyon, spec. rep.; John V. Shoemaker, dist. 
sales mgr 


M 


| MALLORY ELECTRIC CORP., Cloverdale and 


Fullerton aves., Detroit, Mich.—Stevene— 
Charles R. Flint, sales mer 


MAREMONT AUTOMOTIVE PRODUCTS, Inc., 
S. Ashland ave. and 17th st., Chicago, Ill.— 
Factory Office—M. D. Maremont, H. E. 
Wolfson, R. M. Schutz, J. F. Bartuska, reps, 


MARSHALL ASBESTOS CORP., Troy, N. Y. 
—Congress Hotel—Furber Marshall, pres.; 
Clayton W. Butterfield, vice-pres.; Karl M. 
Wise, vice-pres. in charge of engr.; A. H. 
Greywacz, sales mgr.; Frederic Weyburne, 
secy.; George Payne, sales rep. 


McQUAY-NORRIS MFG. CO., 2320 Cooper st., 
St. Louis, Mo.—Stevens—A. G. Drefs, vice- 
pres.; A. J. Mummert, chief engr. and vice- 
pres.; H. W. Knapp, gen. sales mgr. and 
secy.; C. C. Tapscott, adv. mer. 


MURRAY CORP. OF AMERICA, 1424 Aberle, 
Detroit, Mich.—Stevens Hotel—C. W. Avery, 
pres.; Chas. H. Widman, vice-pres., dir. 
of sales; C. David Widman, secy. and treas.; 
J. E. Maloney, sales megr., frame div.; W. 


(Continued on Next Page) 












(Continued from Page 32) 













B. Hurd, B. M. Pheatt, A. P. Nacy, sales 
dept.; L. C. Hill, mfg. mer. 
N 
NEW DEPARTURE MFG, CO., Bristol, Conn. 
—Congress—De Witt Page, pres.; F. G. 
Hughes, vice-pres. and gen. mer.; L. @. 
Sigourney, gen. sales mgr.; F. W. Marsch- 
ner, west. sales mgr.; Geo. W. Fowler, Chi- 
cago sales mgr.; Charles D. McCall and C. 
N. House, sales engrs.; C. H. Allen, engr. 







NICE BALL BEARING CO., 30th and Nice- 
town Lane, Philadelphia, Pa.—-Chicago Office, 
545 W. Randolph St.—M. H. Lescure, dist. 
sales mgr.; G. A. Hallgren, sales engr. 








NORMA-HOFFMAN BEARINGS CORP.. Stam- 
ford, Conn.—Hotel Stevens—W. M. Nones, 
pres.; O. P. Wilson, vice-pres.; H. J. Rit- 
ter, sales mgr.; G. R. Bott, engrg. mer.; D. 
E. Batesole, asst. engrg. megr.; C. W. Hed- 
ler, mgr. of distributors’ sales; M. B. Hawx- 
hurst, Detroit mgr.; T. J. Harley, Chicago 











dist. mgr.; C. H. Wallace, D. W. Robinson, 
D. E. Christopher and C, H. Huntoon, sales 
Hecker, Cleveland dist. 
mer. 






engrs.; R. E. mer. ; 


c. D. Kilham, Cincinnati dist. 









oO 


OHIO CARPET CO., Fisher Bidg., 
Mich.—University Ciub—J. 
vice- pres. 


Detroit, 
Henry Smith, 





OHIO PISTON CO., 5337 St. Clair ave., Cleve- 
land, O.—Stevens—-Dan P. Shaw, Geo. E. 






Jordan, gen. sales mer.; S. E. Fuchs, Chi- 
cago dist. mgr. 1225 S. Wabash ave.; Mr 
Poulk, 1225 S. Wabash ave. 





OVERHEAD DOOR CORP., West Kickapoo st., 
Hartford City, Ind.—Forest E. McKee, pres. ; 
Edward Fimbel and D. R. Keegan, New York 
City office. 










e 


PERFECTION GEAR CO., 152nd st. and Vin- 
cennes ave., Harvey, Ill.—Automotive Ware- 
housing Corp., 2618 Michigan Ave., Chi- 
cago—S. I. Slomo, central states dist. mgr. ; 
E. A. Russell, mid-west. states dist. mer. 


PREST-O-LITE STORAGE BATTERY CORP., 
Speedway, Indianapolis, Ind.—Sherman Ho- 
tel—J. H. McDuffee, pres.; H. E. Komitch, 
ssles mgr.; H. Li. Floyd, serv. mgr.; C. H. 
Wilson,’ Chicago rep. 


R 
RAY DAY PISTON CORP. OF DETROIT, 
6656 Walton ave., Detroit, Mich.—Stevens— 
8. A. Jackson, dist. mgr.; J. M. Ready, sales 
mer. 


REYNOLDS SPRING CO., Jackson, Mich.— 
Biackstone—C. G. Munn, pres.; John H. 
Merrell, vice-pres.; E. W. McIntosh, vice- 
pres. 


RIESS MFG. CO., 315 S. Union st., Kokomo, 


Ind.—Sherman—Louis F. Fee, pres.; P. M. 
Rupert, sales mer. 
ROME-TURNEY RADIATOR CO., Rome, N. 


Y¥.—Hotel Stevens—W. L. w. 


A. Walker, sales engr. 


Lynch, pres.; 


ROSS GEAR & TOOL CO., Lafayette, Ind.— 
Hotel Stevens—E. Gruenewald, vice-pres. and 
gen. mer.; 8S. L. Bradley. 


ROTARY LIFT CO., Memphis, Tenn.—Office 
Headquarters at Chicago, 538 S. Clark St.— 


© 


Cc. W. Elserer, dist. mgr. 
Ss 

SCHROEDER & TREMAYNE, Inc., 500 N. 
Commercial st., St. Louis, Mo.—W. C. 
Schroeder, mgr. Chicago div.; T. W. Schuler, 
salesman. (Special display at Chicago 
branch, 421 8S. Dearborn st., continuous.) 

S K F INDUSTRIES, Inc., Front st. and | 


Erie ave., Philadelphia, Pa.—S K F Indus- 


tries, Inc.,, 1242 W. Washington Bivd., Chi- 
cago, 111.—R. H. DeMott, gen. sales megr.; 
J. B. Castino, Chicago dist. mgr.; F. J. 
Rider, Chicago asst. dist. mgr.; W. Jetter 
and P. A. Carlson, Chicago reps. 

ST. CLAIR RUBBER CO., Fisher Bidg., De 
troit, Mich.—University Club—J. Henry | 


Smith, rep. 


SCINTILLA MAGNETO CO., Sidney, N. Y.— | 


Congress Hotel—vVincent Bendix, pres.; H. 
Hannl, vice-pres. and gen. mer.; T. Z. 
Fagan, vice-pres. and sales mgr.; A. J. 


Poole, sales engr.; D. J. Wilber, sales engr., 
Stevens Hotel; A. J. Poole jr., serv. dept., 
Stevens Hotel. 


SCINTILLA MAGNETO CO., Inc., Sherman 
ave., Sidney, N. Y.—Hotel Stevens—H. 
Hlanni, vice-pres. and gen. megr.; W. J. 
Spengler, chief engr.; J. H. Mayforth, A. J 
Poole, D. J. Wilber and H. C, Walters, sales 
engrs.; A. J. Poole jr., serv. dept.; J. T 
Lansing, adv. mer. 


SIMONIZ CO., 2100 Indiana ave., Chicago, Il 


—-2100 Indiana ave.—Elmer Rich, pres.; R. 
J. Rich, vice-pres.; H. L. Nehrbass, ady. 
mgr.; E, G. Hickey, sales mgr.; T. M. Walsh 


and L. HM. Morgan, sales div. 





SNAP-ON TOOLS, Inc., branches in 35 prin- 
cipal cities; factory and general offices, 
Kenosha, Wis.—Stevens Hotel—E. W. Myers, 
pres.; Joseph Johnson, vice-pres. and treas.; 
Rogers Palmer, vice-pres, and sales megr.; 
W. A. Seidemann, secy. and works mer.; 
G. R. Gogne, engr.; C. W. Edwards, Chi- 
cago branch mgr.; F. H. Wendell, St. Louls 
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branch megr.; R. B. Campbell, Detroit branch 
mingr.; A. C. Catterlin, Indianapolis branch 
mgr.; W. J. Shorbach, Minneapolis branch 
mgr. (Complete line display, Chicago branch, 
2025 S. Michigan blvd.) 


STERLING CABLE CORP., Port Huron, Mich, 
—Stevens Hotel—V. F. Dobbins, pres.; Ray 
V. Barber, B. R. Peacock and D. M. Skirv- 
ing, dist. mers. 


STEWART-WARNER CORP., 1826 Diversey 
Parkway, Chicago, Ill,—J. E. Otis jr., pres.; 
F, A. Hiter, vice-pres. and gen. mgr.; C. H. 
Dalrymple, sales mgr.; A. W. LeFevre, chief 
engr.; Geo. Warwick, Ray H. Vogel, W. 8S. 


Bowles and Wm. Seibel, sales reps. 


T 


THERMOID CO., Trenton, N. 
Hotel—F. A. Sharpe, vice-pres.; C. 
Elmer Ross, reps. 


J.—Stevens 
L. White, 


THOMPSON PRODUCTS, Inc., 2196 Clark- 
wood rd., Cleveland, 0.—-Hotel Stevens—F. C. 


Crawford, pres.; L. M. Clegg, vice-pres.; W. | 


| 


M. Albaugh, secy.-treas.; G. V. Sevald, sales —F. A. Oberheu, gen. mgr.; W. H. Eichel 
mer. berger; W. N. Potter, dir. of sales; A. R. | 
Sandt; H. C. Smith, adv. mgr.; H. J. Gar- 

TIMKEN ROLLER BEARING CO., 1832 nette, Chicago branch megr.; U. A. Johnson, 

Dueber ave., S. W., Canton, O.—Stevens reg. mer. 

Hotel—W. E. Umstattd, pres.; L. M. Kline- 

dinst, vice-pres.; E. Wooler, chief engr.; H. . 

J. Porter, vice-pres.; E, W. Austin, gen. UNITY MFG, CO., 2909 Indiana ave., Chi- 


cago, Ill.—S. T. Ferguson, salesman 


Schultheis, 8. C. Partridge 
R. P. Kelley, 


sales mgr.; E. M. 
and J. A. Robinson, sales reps. ; 
adv, mer. 


TIMKEN STEEL & TUBE CO., 


U. S. ASBESTOS DIVISION OF RAYBESTOS- 
MANHATTAN, Inc., Manheim, Pa.—629 


1832 Dueber Washington Bivd.—James A. Wheatley, Chi- 


ave., S. W., Canton, O.—Stevens Hotel—F. cago branch mer. 
J. Griffiths, pres.; H. H. Timken jr., and 
FF. L. Gibbons, vice-pres.; E. F. Talmage,| y. § AXLE CO., Ino., Water st., Pottstown, 
steel sales. Pa.—Max. Friedberg, 1923 S. Wabash ave., 
TYSON ROLLER BEARING CORP., Oberlin dist. sales mgr. 
rd., Massillon, O.—Palmer House—R. H. 
Maxson, pres. USL BATTERY CORP., Ilighland ave., Niagara 
U Falls, N. Y.—Blackstone—D. H. Kelly, pres. 
‘ Stevens—R. T. Pierson, vice-pres.; H. A. 
UNITED-CARR FASTENER CORP., 15 Kast Harvey, sales mgr., serv. sta. sales; H. H. 


26th st., New York City — Albert J. Good- 
win, William J. Simpson, reps. 


UNITED MOTORS SERVICE, Iinc., 
Grand blvd., Detroit, Mich.—Stevens 


Pete, asst. sales mgr., serv. sta. sales; E. D. 
Giauque, adv. mgr.; G. L. Kyle, sales engr.; 
R. T. Hodgkins, 
Donop, Chicago dist, 





3044 W. 


Hotel mer. 





mgr. contract sales; A. W. | 


WARNER GEAR CO., 


- 


Ww 

| WAGNER ELECTRIC CORP., 6400 Plymouth 
ave., St. Louls, Mo.—Biackstone Hotel—P. B. 
Postlethwaite, pres.; A. H. Timmerman, vice- 
pres.; J. H. Devor, asst. vice-pres.; J. A. 
Gelzer, sales mgr. automotive div.; J. W. 
Bryant jr., Detroit mgr, automotive dlv.; 
F. T. Armstrong, engr. Detroit automotive 
div.; Burns Dick, chief engr.; J. R. Rose, 
serv. div. 


1106 E, Seymore st., 


Muncie, Ind.—Blackstone Hotel-J. M. Simp- 
son, vice-pres. and gen. mer.; J. G. Mon- 
jar, J. S. Logan and E. 8S. Russey, sales 
engrs.; 8. O. White, chief engr.; V. Haigh, 


exeo, engr. 


H, WILLIAMS & CO., 400 Vulcan st., Buf- 
falo, N. Y.—Hotel Stevens—A. ©. Nuth, 
sales mgr. spec. forgings; M. D. Wahlstrom, 
west. sales mgr. spec. forgings, 117 N. Jef. 
ferson st., Chicago, Ill. 


(Continued on Next Page) 





Graham cars are really new. 


They had a grand reception at the shows. 









They are going to sell in greater volume in a greatly 


improved market. 


The MAGIC of the SUPERCHARGER in the lower price 


field is the biggest development the industry has seen in years. 


The Supercharger positively obsoletes cars overburdened with 


excessive engine weight and needless cylinders. 


What a car to demonstrate! 


Graham offers you exclusive, protected territory — gives you 


3 great new cars for 3 big markets— 





THE SUPERCHARGER (Series 110) 





THE CAVALIER (Series 90) 


With sedan prices beginning at $635. 





THE CRUSADER (Series 80) 


Write, wire or call for the Big News about Graham. 


Graham - Paige Motors Corporation, Detroit. 


Supercharger $865 upward; Cavalier $765 upward; Crusader $635 upward. All prices at factory. 
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YOUNG RADIATOR CO., 
Racine, Wis.—Stevens Hotel—F. M. Young, 
pres.; J. J. Hilt, sales mgr.; W. L. Wal- 
ton and T. 8. Tuttle, sales engrs. 


Z 


ZENITH CARBURETOR CO., Detroit, Mich.— 
Congress Hotel—Victor Heftler, pres.; B. W. 
Westcott, vice-pres.; F. E. Williams, sales 
prom. mer. 


709 Marquette st., 


Publications 


A 


AMERICAN WEEKLY, Inc., 11-251 General 
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delphia, Pa.—360 N, Michigan ave.—C. A. 
Musselman, pres. and gen. megr.; J. 8. 
Hildreth, vice-pres. and mgr. automotive div. ; 
Julian Chase, dirctg. editor automotive div.; 
Don Blanchard, editor of Automobile Trade 
Journal; Leon Banigan, editor of Motor 
World Wholesale; Wm. K. Toboldt, editor of 
Motor age; F. O. Kirkpatrick and L. R. 
McCullough, sales reps.; Jack Kesterson, 
cir. dept. 


CROWELL PUBLISHING CO., 4-261 General 
Motors Bldg., Detroit, Mich. Chicago of- 
fice, 333 North Michigan ave., Chicago, Ill.— 
A. H. Motley, mgr. Detroit office, Crowell 
Publishing Co.; Robert Wolfers, rep. Woman's 
Home Companion; R, N. Woodruff and 
Charles E,. Carey, reps. American Magazine; 
Hoyt Metzger, rep. The Country Home; Jack 


Gentleman mgr.; M. D. Laine, Country Gen- 
tleman rep.; Thomas G. Wade, branch mer. 


F 


FARM JOURNAL, 180 N. Michigan ave,, Chi- 
cago, Ill.—Graham Patterson, pub.; Clayton 
Armitage, Detroit mgr.; W. B. Wiener, west, 
mgr. 


H 


HEARST INTERNATIONAL ADVERTISING 
SERVICE, 1029 Hearst Square, Chicago, Ill. 
—Drake Hotel—F. W. Richardson, James H. 
Ward, Murray Saunders, D. H. Preston, reps. 


M 


| 
| 


Henderson and E. A. Schirmer, reps. Col- 
lier’s. 


Motors Bldg., Detroit, Mich.—Drake Hotel— 
Clay E. Herbst, mgr. Detroit office; Neil D. 
McGinn, F. J. McDonough and John P. 8t. 
Clair, Detroit staff; Frank C. Brown, asst. 
west. adv. mgr., 2300 Palmolive Bldg.; H. J. 
C. Henderson, vice-pres., 2300 Palmolive 


Bldg 
Oo 


CHILTON CO., Chestnut and 56th sts., Phila- 


MEREDITH PUBLISHING CO., Des Moines, 
Ia.—Stevens Hotel—Luke E. Miller, Success- 
CURTIS PUBLISHING CO., 10-240 General | ee eee ae ae gr 
Motors Bldg., Detroit, Mich.—Palmer House ot i ; 
and Drake—D. W. Bay, Charles B. Field, C. 
C. Hood and F. J. Mullen, Saturday Eve- 
ning Post reps.; F. N. Cordner, Ladies’ 
Home Journal mer.; L. F. McKay, Ladies’ 
Home Journal rep.; A. K. Lovrien, Country 


MILWAUKEE JOURNAL, Milwaukee, Wis. 


—P. J. Tiry, auto rep., Harrison 8623. 


MINNEAPOLIS JOURNAL, Minneapolis, Minn. 
HERE IS A CROWD at the Oldsmobile exhibit at the Detroit 


automobile show. 


Anderson, pres.; M. J. Alef, vice-pres.; P. 
C. Beatty, dir. of media; E, A. Batchelor, 
dir. of pub.; J. Widman Bertch, acct. exec. ; 
8S. A. Wells, art dir. 


M 


MacMANUS, JOHN & ADAMS, Inc., 
Fisher Bidg., Detroit, Mich.—Drake Hotel 
and Stevens Hotel—W. A. P. John, vice- 
pres.; James R. Adams, vice-pres.; Elmer W. 
Froehlich, space buyer; Dudley Carson, Ray 
C. Sackett and Hal Ressler, pub. 


ARTHUR R. MOGGE ADVERTISING AG- 
ENCY, 307 N. Michigan ave., Chicago, Ill.— 
Stevens Hotel—Arthur R. Mogge, pres.; Al- 
bert Swanson, secy.; E. J. Lund, account 


exec. 
Oo 


O'MARA & ORMSBEE, Inc., 1308 Peoples 
Gas Bldg.—E. C. Trowbridge, L. H. Brown- 
haltz, Kenneth Dennett and Walter Stecher, 
Harrison 8623, reps.; Preston Roberts, Stev- 
ens Hotel, rep. 


—Stevens Hotel—Frank A. Mclnerny, auto 


editor. 


MOTOR, 919 N. Michigan ave., Chicago; 572 
Madison ave., New York City—Drake Hotel— 
W. E. Dexter, adv. mgr.; J. G. MacArthur 
and Dan M. Stall, Chicago reps.; H. B. 
Lasher, Cleveland rep.; James Dalton, editor. 


N 
NEW YORKER, West 45th st., New York, 
N. Y¥.—307 N. Michigan ave., tel. Central 
7820—Donald Lawder, mgr. automotive dept. 


Oo 

GUY S. OSBORN, SCOLARO & MEEKER, 
Inc., 1618 London Guarantee Bldg., 360 N. 
Michigan ave., Chicago, Ill.—Grey Sullivan, 
Guy A. Osborn, Jr., and Joseph R. Scolaro, 
rep. The Baltimore Sun, The Boston Globe, 
Des Moines Register and Tribune, The Min- 
neapolis Star, New York Herald Tribune, The 
Philadelphia Enquirer, The Washington Post, 
St. Louis Globe-Democrat, Grit. 


P 
FARMER RURALIST CO, 
Ala.—Daily News Bidg.—Paul 
mer. 


1 ALWAYS BRING MY CAR TO YOU 
BECAUSE YOU SEEM TO DO SUCH A 
THOROUGH JOB $O QUICKLY. 
-AND YOUR LUBRICATION DEPARTMENT 
1S $0 MODERN AND CLEAN J 


1200 


25 


R 


REINCKE-ELLIS-YOUNGGREEN & FINN, 
620 N. Michigan ave., Chicago, Ill.—Home 
Office at 520 N. Michigan Ave. 


RUTHRAUFF & RYAN, Inc., 7430 Second 
blvd., Detroit, Mich.—Palmer MHouse—Ellis 
J. Travers, mgr.; George T. Emerson, acct. 
exec.; Ernest Coler, pub. dir. 


Ss 


STACK-GOBLE ADVERTISING AGENCY, 
8 S. Michigan ave, Chicago, Ill.; 400 Madi- 
son ave., New York City; 1397 Jefferson ave., 
Detroit, Mich.—Stevens Hotel—E. R. Goble, 
pres.; Cliff Knoble, vice-pres.; Herbert L. 
Hulsebus, vice-pres.; Joseph G. Nemethy, ac- 
count exec. 


Packard Opens New 
Manhattan Salesroom 


New York, Nov. 15.—Prediction 
of a coming business boom was 
made today by Lee J. Eastman, 
president of the N. Y. Packard 
Co. on the eve of the opening of 
a new Manhattan salesroom. 

“Our new establishment at 
Broadway and 53rd St.,” East- 
man said, “will house Packard’s 
used cars exclusively. It will 
give us an additional “automobile 
row” location and provides two 
large, well-lighted floors, capable 
of displaying nearly 100 cars, 
greatly relieving the congestion 
now hampering our Manhattan 
sales facilities.” 


PROGRESSIVE 
Birmingham, 
Huey, west. 


8 
ST. PAUL DISPATCH-PIONEER, St. 
Minn.—Bismark Hotel—-R. B. Liggett, 


rep. 

= 
TIME MAGAZINE, 135 E. 42nd st., New 
York, N. Y.—Hotel Drake—lHloward Black, 
adv. mgr.; Harry Dole, asst. adv. mgr.; E. 
S. Spink jr., Cleveland mar. 


Paul, 
auto 


YOU’LL MAKE 
MORE MONEY FROM MODERN MOTORISTS 
WHO TAKE PRIDE IN TODAY’S MOTOR CARS 


ad 
cy 


Advertising Agencies 


B 

BROOKE, SMITH & FRENCH, Inc., 82 East 
Hancock ave., Detroit, Mich.—Palmer House 
—W. 8S. French, pres.; Guy C. Smith, vice- 
pres.; H. H. Ohimacher, viee-pres.; George 
Johnston, acct. exec.; Rudolph Czufin, art 
dir.; Arthur Terry, serv. mgr.; Sam Ballard, 
creative staff; Stanley Tobin, sales prom. 


D. P. BROTHER & CO., Inc., Detroit, Mich. 
—Paimer House—Carl Georgi, W. H. Mason, 
Clarence Hatch jr., Gordon C. Eldredge and 
D. P. Brother, reps. 


BUSINESS PROMOTION CORP., 1397 Jeffer 
son ave., East, Detroit, Mich.—Stevens Hotel 
—Cliff Knoble, pres.; Joseph G. Nemethy, 


rep. 
K 
ARTHUR KUDNER, Inc., International Bldg., 
Rockefeller Center, 630 Fifth ave., New York 
City—Stevens Hotel—S. R. Kudner, Frank 
Chance, Robert Copeland, Samuel D. Fuson, 
Frank Webb, James P. Wines, reps. 


L 
LEE ANDERSON ADVERTISING CO., 
Dubois, Detroit, Mich.—Stevens Hotel 


It took a long time to do the few lubrication jobs 

that came into this out-of-date, poorly-equipped 

department. And customers didn’t bring their cars 
back. Then the dealer decided to modernize his depart- 
ment with Alemite Equipment and Alemite Temprite 
Lubricants... 


He puts in a lift, an Alemite High-Pressure Power- 

un (stationary Barrel Pump) and 2 portable Barrel 

. Pumps for dispensing two grades of gear lubricant. 
His lubrication business begins to grow. 


425 
-Lee 


FLEET OWNER LISTS 


10 or more—28,000 listings—1,500,000 vehicles 
100 or more— 2,800 listings— 900,000 vehicles 
50 or more— 4,100 listings—1,000,000 vehicles 


His lubrication expert 
is also a salesman. He 
doesn’t miss an Oppor- 
fo = accessories. 
us business i 
agother proGtable wl 
modernize i 
e : , a Department. d Alemite 
ere’s his complete modernized Alemite Department, with Barrel Pumps for ou will find that i 
+ both chassis and gear lubrication, portable oil drain, circular runabout with to offer Alemite Ade 4 
Alemite Specialized Guns, a complete line of Alemite Temprite Lubricants, Lubrication, for motorists 
Alemite High-Speed Motor Oil, and timely Alemite sales-building displays. ‘tive in where they see this 
Customers like to come back to this Alemite Department. The dealer does a sign. Write for full details, 


profitable lubrication business, and keeps in contact with new-car prospects. 


We also have a list of 200 of the largest fleets in the 
country who own over 350,000 vehicles, Lists supplied for 


any city, state or trading area, 








FLEET OWNER LIST CO. 


New York City 


REG U S PAT OFF 


ay, Taster of jote Fe A Division of Stewart-Warner Corp'n 4 
wide Alemite broadcast is con- 1878 Diversey Parkway, Chicago, Illinois 
vincing motorists right in your 
aeighborhood to drive ia Stewart-Warner-Alemite Corp'n., of Canada, Ltd, Belleville, Ont 
where they see Alemite , 
signs. So keep yours 
well displayed. 


1819 Broadway 












Employment Fig igures Show 


33.5% Gain in Same Period 


Detroit, Nov. 15.—Figures just 
compiled and released for the 
Automotive Parts and Equipment 
Mfg. Industry by C. O. Skinner, 
executive secretary of APEM, Inc. 
show that the setting ahead of the 
1936 automobile announcement 
date has practically doubled the 
usual September parts industry 
indexes. 


Productive employment figures 
show an increase of 33.5 per cent 
over the comparative period for 
last year and the pay roll for the 
industry shows an increase of 
82.3 per cent. 


The average hours per week 
per productive employe for this 
period have increased from 23.5 
hours in 1934 to 33.4 hours per 
week in 1935 and non-productive 
employes show an increase in the 
hours work from 33.4 hours per 
week in September of 1934 to 41.6 
hours per week for September of 
this year. 


Complete __ statistics for the 
month of October have not as yet 
been compiled but an analysis of 
the figures at hand show even 
greater increases in the  in- 
dex figures in all classifications 
in the parts and equipment in- 
dustry. 































new high and help lead the na- 
tion back to a wave of prosperity. 


In his address at the opening 
of the show, George H. Seagert, 
president of the PADA, pointed 
out that better bargains than 
ever before offered were to be 
seen on display among the cars 
ranging in price from $602 to 
$5,010. Lower financing charges 
brings these new cars more 
nearly within the reach of every- 
one, he stated, and those who 
purchased cars at the show could 
say “We helped bring the country 
back to normalcy.” 

Dealers voted the current show 
the finest set-up and smoothest 
operating unit in the history of 
motor shows in Pittsburgh. All 
of the displays were colorful and 
well composed and there ap- 
peared to be more unity and co- 
operation among exhibitors than 
ever before. 

The show was given an excel- 
lent send-off by Pittsburgh news- 
papers, which praised the motive 
prompting the early announce- 
ment of cars and the pre-New 
Year show date. Editorials, car- 
toons, pictures and columns of 
news space were used to pay 
tribute to the motor men who 
were willing to upset a time-hon- 
ored tradition, and to gamble 
with a new sales plan, in order 
to help keep 2 more level em- 
ployment trend throughout the 
year in the factories. 


is at the right. 


Akron, O., Nov. 


Bennett, 


Dealers’ Assn. 


These sales total better than 
double the records of previous 
years, yet the showing was run 
up with about the same number 
in attendance on the opening 
day as last year when 4,500 went 
through the show on opening day. 

The new Cord, Nash-LaFayette 
(touring bed) and Lincoln-Zephyr 
have been attracting the attention 
at the Akron show, although 
Chevrolet, Plymouth, Dodge, 
Buick and Chrysler are receiving 
their full share of interest. 


An exhibition by Maytag Wash- 
ing Machine Co., a 1908 Maxwell 
(motor number 95 on display by 
a one-stop service company) and 
a booth showing a new greenish 
headlight lens by the No-Glare 
Headlight Co. of Akron, which is 
featuring fog-cutting properties, 


Attendance At 
Pittsburgh Show 
20% Above 1935 


Pittsburgh, Pa., Nov. 15.—With 
opening day attendance up nearly 
20 per cent above the first day of 
last year’s display, the Pittsburgh 
Automobile Show in Motor Square 
Garden here got off to a good 
start with a jovial Armistice Day 
crowd packing the main floor on 
which 22 lines of cars were on 
exhibition, 


Showers on both Monday and 
Tuesday probably prevented a 
record-breaking attendance, Wil- 
liam N. Owings, show manager 
and secretary of the Pittsburgh 





Luggage } Space 
Is Comfort Aid 
Says F. Doran 








Detroit, Nov. 15.—One of the 
numerous respects in which the 
new 1936 cars stand out, in com- 
parison with 
models of even 
fairly recent 
years, is in their 
capacity to ac- 
c ommodate 


Automobile Dealer’s Assn., told 4| jarge amounts are the minor displays that are 
representative of Automotive] o¢ luggage with- taking the public’s attention. 

Daily News. Better weather was|yyt~ inconven- A flare back of the labor 
expected during the remaining | jence to passen- trouble that started last July 
four days, however, and the| gers, when 75 auto mechanics tried to 


force a closed shop on the deal- 
ers was revived Saturday after- 
noon when the show was picketed 
by a half-dozen mechanics who 
had waited until this time to 


Packard Sales 


Pittsburgh dealers believed this 
would swell attendance during 
the remaining half. 


Although no total sales figures 
were announced, men in charge 
of the various lines on display 
declared that results were very 
satisfactory and proved that an 
advanced date for announcing 


The point was 
brought out by 
Felix Doran jr., Felix Doran jr. 
assistant gener- 
al sales manager of the Chevrolet 
Motor Co., during a discussion of 
the new cars at the show. 

“In the old days,” said Doran, 
“there was room under the seat 





new models is a practical step 
from the point of view of mer- 
chandising as well as balancing 
employment. 


E. H. McCarty, president of 
Nash Motors, attended a meeting 
of Nash dealers on Tuesday and 
declared “We expect to do 75 per 
cent more business next year 
than we did in 1935 and the other 
automobile manufacturers. are 
quoting similar figures.” 


“IT favor a federal regulation 
limiting the speed of all cars to 
75 miles an hour, and we would 
be glad to limit our cars to that 
speed if all the other manufac- 
turers would follow. Because of 
the tendency for reckless driving 
it is necessary for the manufac- 
turers, as well as the public, to 
take a hand to bring about safer 
motoring. We have discontinued 
stressing speed in our advertis- 
ing and instead we are attempt- 
ing to emphasize the safety fea- 
tures built into our cars.” 

On Tuesday morning, H. G. 
Moock, vice-president of Plym- 
outh, addressed a breakfast meet- | 
ing of 500 members and guests | 
of the Plymouth Salesman’s 


also predicted that motor car) 
sales during 1936 will achieve a| 





cushions for tools. On some cars, 
tool boxes were provided on the 
running board, without seriously 
marring the appearance of the 
car. Such bulky items as lug- 
gage, up until fairly recently, had 
to be accommodated on luggage 
carriers, installed on running 
boards or rear bumper, or in 
trunks, which were also extras. 


“With the advent of stream- 
lining, a decided change has taken 
place. There is no room for tool 
boxes or luggage carriers on the 
running board, for the modern car 
door extends so low that it would 
not clear, even if considerations 
of beauty did not prevent its in- 
stallation. There is no room under 
the seats, for the new emphasis on 
comfort calls for deeper cushions, 
extending almost to the floor. 


“And yet, in spite of these re- 
strictions, we find in the modern 
cars greater space for stowing 
things than ever before. In Chev- 
rolet, for instance, the rear cush- 
ion of the sedan models pivoted 
at the bottom to tilt forward and 
admit luggage to a large compart- 
ment behind it. In the sport and 
town sedan models, there is a ca- 
| pacious built-in trunk which not 


League in the Schenley Hotel. He | | only accommodates a large amount 


| of luggage but is remarkably easy 
tc get at.” 


In October Best 
Since Aug. 1929 


Detroit, Nov. 15.—Packard Mo- 
tor Car Co. has shipping orders 
on hand equal to a month’s pro- 
duction, and new orders are being 
received from distributors and 
dealers as fast as new cars are 
being shipped, according to M. M. 
Gilman, vice-president and gen- 
eral manager. 


Reports for the first 10 days of 
November indicate satisfactory 
sales and deliveries throughout 
the month, with interest shown at 
the automobile shows lending en- 
couragement to the immediate 
sales and future business outlook. 

Net retail sales in October of 
6,137 cars were only a little under 
production of 6,964 and shipments 
of 7,039 for the month. Retail 
sales were the largest for any 
October in the company’s history, 
and the largest for any month 
since August, 1929. Production 
and shipments during the month 
were likewise the largest for any 
October. Production in all of 
1935 wili exceed 50,000 cars, ac- 
cording to present indications, 
making this one of the largest 
years in Packard’s history. 
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Parts Workers Wages Doubled in Past Year 





Vv. C. WINTERS, left, newly appointed Studebaker regional man- 
ager, Los Angeles branch, succeeding D. U. Smith, who resigned to 
become distributor at San Francisco. 
Arizona, Texas and New Mexico territories of the Los Angeles branch, 





Akron Show is Hit Despite 


Interference by Radicals 


15. — Akron’s 
automobile show at East Market 
Gardens was off to a whirlwind 
start on Saturday when sales of 
150 cars were reported by Harry 
secretary -manager of 
the Akron District Automobile 


































before Monday morning. 


this annoyance. 


Matheson Off 


On Survey 





son, 


tionally known 
figure in auto- 
motive _ circles, 
has just sailed 
for South Am- 
erica to make 
an intensive 
survey of the 
growing oppor- 
tunities in this 
market, it had 
been announced 3 

today by Robert o Ww. Matheson 
C. Graham, ex- 

ecutive vice- -president. 


“The favorable outlook for auto- 
motive exports in the coming year, 
coupled with the fact that the 
earlier introduction of new models 
enables us to enter South Ameri- 


can markets in the most advan- 


tageous selling season, makes it 
necessary that an executive officer 
of the corporation looks the situa- 


tion over for us,” declared Gra- 


ham in commenting upon Mathe- 


son’s new duties. 


“Graham has made wonderf"! 
in South America this 
year and Matheson’s long exper- 


strides 


ience in the industry will enable 
us to consolidate this progress. In 
view of the enthusiastic reports 
reaching us from South American 
dealers on the new 1936 line of 
Graham motor cars, Matheson 
will also undertake the initial 
development of partial assembly 
plants in the southern continent 
to aid dealers who have been 
clamoring for quicker deliveries,” 
Graham added. 


Replace Buildings 


Detroit, Mich., Nov. 15. — The 
Ainsworth Manufacturing Corp., 
manufacturers of stampings and 


machine parts for the automotive 
industry, has appropriated $150,000 
out of its surplus to replace several 
of its older buildings and to im- 
prove its manufacturing efficiency, 
according to an announcement re- 
cently made by Charles H. Ains- 
worth, president of the concern. 





H. Jenkins, district manager, 


show up with the idea that no 
court order could be procured 


Bennett, the manager, however, 
was able to enjoin this picketing 
Sunday and the court hearing is 
set for Tuesday, at which time it 
is expected it will become perma- 
nent as the association as a body 
does not employ any mechanics 
and should therefore be free of 


Of S. A. Field 


Detroit, Nov. 15.—C. W. Mathe- 
vice-president of the Gra- 
ham-Paige Motors Corp., and na- 








Vance Named 
Dodge Head 
In Minneapolis 





Detroit, Nov. 15. — Announce- 
ment is made by A. vanDerZee, 
general sales manager of the 
Dodge division of Chrysler Corp., 
of the appointment of C. R. Vance 
as regional manager of the com- 
pany’s Minneapolis office. 

Vance in assuming his new post, 
replaces H. P. Valentine who 
after a number of years of serv- 
ice with Dodge has acquired deal- 
ership on the Pacific Coast. 

Robert S. Muir, has_ been 
named regional manager at Dal- 
las, Tex. 

Allison Miller has been ap- 
pointed to the post of regional 
truck sales manager of the Chi- 
cago office. 

M. M. Whipple has been ap- 
pointed as Boston manager. The 
position now filled by Whipple 
was relinquished by A. D. Mac- 
Lellan who will operate a dealer- 
ship at Allentown, Pa. 


Detroit Show 
Sales $714,000 
Up to Thursday 


Detroit, Nov. 15.—With attend- 
ance at the Detroit automobile 
show at Convention Hall reach- 
ing a total of 95,000 through to 
Thursday night of this week, sales 
volume in the same period has 
piled up the sum of $714,000. This 
record is almost double the mark 
set for the corresponding days of 
last year’s show. 

H. H. Shuart, show manager, re- 
ported that floor sales at the show 
up to and including Thursday 
night had reached a total of 893 
units as against 594 units during 
the same days of the show held 
in January. 


Pontiac Sales 
UpatN. Y. and 
Detroit Shows 


Detroit, Nov. 15.—A final report 
on Pontiac sales made at the New 
York show given out by the cen- 
tral office sales department of 
Pontiac Motor Co. show a total of 
501 retail sales in New York dur- 
ing the week of the show, divided 
as follows: Ninety-two at Grand 
Central Palace, 83 at the Waldorf- 
Astoria Hotel exhibit and 326 at 
the salesrooms of Pontiac dealers 
in Metropolitan New York. This 
compares with 378 in 1934. 

Sales at the Detroit show and 
through dealers in the Metropoli- 
tan Detroit area up to Thursday 
night of show week totaled 248 
units. 


Blue and Red 
Book Sales Up 


Chicago, Nov. 15.—A sharp in- 
crease in sales during the first 10 
days of November is reported by 
the National Used Car Market 
Report, Inc., here, publishers of 
the Blue and Red books, used car 
appraisal mediums. 

With the industry looking for- 
ward to the sale of better than 
4,000,00" new cars next year, of- 
ficials of the National Used Car 
Market Report point out that at 
least 8,000,000 used cars will have 
to be moved to make this possi- 
ble. It is highly important, they 
warn, that dealers keep posted at 
all times on the values of used 
ears taken in trade in order to 
avoid losses from over-trading. 

To meet this condition the 
publishing policy of the organiza- 
tion has been changed so that a 
new and complete edition will be 
issued every 60 days, six editions 
annually. 
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Pre-show Banquet Launches Week’s Activity. at Chi | 
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Glimpse of Exhibit Plan 


Bars Speakers from Rostrum 


(Continued from Page 1) 


12,500 seats provided for viewing 
the drama of the show. 


Prominent among those noted 
at the head table were Charles 
W. Nash, chairman of the board 
of Nash; H. H. Curtice, president 
of Buick; A. J. Chanter, president 
of Pierce-Arrow; H. T. Ames, 
president of Deusenberg; Alfred 
Reeves, vice-president and gen- 
eral manager of the Automobile 
Manufacturers Assn. and mana- 
ger of the recent New York 
show; F. W. A. Vesper, presi- 
dent, and Jack Frost, general 
manager of the National Auto- 
mobile Dealers Assn. 


Others at the speakerless head 
table included officers, directors 
and past presidents of the Chi- 
cago Automobile Trade Assn. 


Famous 
stoppers: 
#4 





and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- | 
cess, due to its smooth, | 
sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by *Marshall Asbestos Corpo- 
ration. Nationally distributed. 








* Subsidiary of Bendix Aviation Corporation 








MOTORCYCLES 
SPRINGFIELD, MASS. 


The pre-viewing ran off smooth- 
ly and impressively, convincing 
those who saw it that the pub- 
lic will be in for no end of thrills 
during show week. Quite a few 
of the brass hats preferred to 
follow the procedure of the last 


pre-show banquet by sitting 
among their dealers, salesmen, 
distributors, branch managers 


and district chiefs. 


Tomorrow morning will witness 
the influx of many factory exec- 
utives, including presidents, who 
will be here in large numbers to 
take in the show. Most of them 
have already put in their appear- 
ance at Chicago during the past 
several weeks, while dealer pre- 
viewings of various lines held the 
center of attention. From here and 
other cities they rushed back to 
their respective factories, pre- 
pared to return almost en masse 
tomorrow, Sunday and Monday. 

Ross A. Woodhull, president of 
the sanitary district of Chicago, 
who occupied a place at the head 
table this evening was. today 
named as the city’s representative 
who will open the show tomorrow 
afternoon. In connection with 
his dedicatory address, he will 
present bronze plaques to the 36 
high school students of the city 
who won prizes in the safety pro- 
motion poster and slogan contest 
held in eonjunction with the 
show. The winning efforts will 
be on display at a special booth 
in the amphitheater. 

Exhibits were closed off, since 
some of them will not be in read- 
iness until tomorrow morning, 
and all eyes were centered upon 
the glamorous presentation of 
the new models to the accompani- 
ment of the fur style parade, 
music and other spectacular fea- 
tures. 


(sk For Bids 


St. Paul, Minn., Nov. 15.—A 
quarter of a million dollars worth 


| of highway jobs are up for bids to- 


day, it was announced by the 
Minnesota highway department. The 
work includes grading, graveling 


and building check dams in various 
parts of the state. 









Indian 


“Dispatch-Tow” ... 


use it to go after business 
“the other fellow” is get- 


ting. Economical, _ effic- 
ient — requires but one 
man, uses little oil and 
gas; economical in tires. 
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OFFICIAL OPENING of the Toronto Canadian National Automobile Show was made quite a cere- 
mony. R. S. McLaughlin, vice-president of General Motors Inc., and General Motors of Canada, Ltd., at 
microphone introducing Lieut. Gov. Col. Dr. Herbert A. Bruce who formally opened the show. Seated 


left to right are: Jno. D. Mansfield, president Chrysler Corp. of Ganada, Ltd.; 


Mrs. Mansfield; Wallace 


R, Campbell, president Ford of Canada; Mrs. McLaughlin, Hon. Dr. Herbert A. Bruce, Mrs, Campbell and 
Alde de Camp of the Lieutenant Governor. 





100,000 Attendance Soon 
At Canadian National Show 


© eee leat 


(Continued : ron Page 1) 


Hon. Herbert A. Bruce, lieuten- 
ant-governor of Ontario, who de- 
clared the National Motor Show 
officially open. McLaughlin said 
he shared the optimism of the 
motor industry regarding the 
splendid outlook for the car buy- 
ing season which the show ush- 
ers in. He declared Canadian 
automobile manufacturers look 
forward to an excellent year in 
1936. The holding of the show 
in November instead of in the 
early spring was due to an ef- 
fort by the executives of the 
motor industry to spread the pro- 
duction at the factories to a sub- 
stantial extent over months which 
formerly were inactive in order | 
to iron out the peaks and valleys | 
from the employment curve and} 
the provision of work at a season 
it most will contribute to the 
Dominion’s general economy, he 
said. 

Other outstanding leaders in 
the automotive industry attend- | 
ing the show opening included | 
Wallace R. Campbell, president 
of the Ford Motor Co. of Canada; 
John D. Mansfield, president of | 
Chrysler Corp. of Canada, Ltd., 
and H. A. Brown, vice-president 
and general manager of General | 
Motors of Canada, Ltd. The show | 
manager is J. L. Stewart, who 
also is manager of the Canadian 


Automobile Chamber of Com- 
merce. 

Chrysler Corp.’s “Court of 
Style” pageant, presented daily, 


at a cost of thousands of dollars, 
is one of the high lights of the 
show. Garbed in striking cos- 





tumes of gold and silver, vivid 
ladies of history, including Cleo- 
patra, Helen of MTroy, Nell 
Gwynne, Marie Antoinette, and 
Greta Garbo, appearing on a 
streamlined stage, presented one 
of the most elaborate spectacles 
of the kind ever witnessed in 
America. 


New aa en » Show 
Far Surpasses 
Record of 1935) 


New Haven, Conn., Nov. 15.—| 
Both attendance and sales on the 
opening day, last Monday, of the 
1936 New Haven Automobile Show 
exceeded the first day of the 1935 
exhibit by a substantial margin, 
according to Nathan A. Goldman, | 
show chairman and president of | 
the New Haven Automotive} 
Dealers’ Assn. 


Attendance the first afternoon | 


was double that of the previous 
year. Bad weather Monday night 
and throughout Tuesday slowed 
things up, but dealers were con- 
fident that a return of sunshine 
would bring better results. 
Nearly 100 cars are on display 
on the Armory floor, representing 
every make sold in New Haven. 





The keynote slogan of the show, 
“The Peak of Perfection” is em- 
blazoned in huge letters upon a 
white background. 


Monday’s formal opening was 
preceded by a luncheon at the 
Hotel Garde, at which 300 dealers, 
salesmen and others in the auto- 
motive field were guests of the 
New Haven Advertising Club. 
Speakers included Harry G. 
Bragg, general manager of the 
Automobile Merchants’ Assn. of 
New York, and William K. 
Braasch, automotive sales con- 
sultant. 


Cola VNU OLSTERY! 
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a 





“ Let I. 


AT THE CHEVROLET exhibits at the New York show, the rug, 
panels and objects in the panels were cut out of mohair velvet 


upholstery. 


MANUFACTURED By 


ANTHONY CO.“ 


STREATOR, ILL. 





Just the Trailer 
for Every Motorist's 


Vesper Cites Effects 


- _ 
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Says Most of American 
Homes Shared Benefits 


(Continued from page 5) 


evils, the buzz of the lumber saws | 
picked up a keener note. Cotton | 
from fields, iron from the mines, 
steel from the mills, and other | 
products from the north, east, | 
south and west, began their end- | 
less movement to the automotive 
centers of manufacture. 

Money began to circulate from 
new employment and from awak- 
ened business, finding its way 
into the purchase of new and used 
cars, thence into other channels 
of trade in the cycle of healthy 
industrial activity. 

The increase in production of | 
motor vehicles in 1934 over the 
low year of 1932, was 792,158 cars, 
or 72.3 per cent. Some of the re- 
sults of that 72.3 per cent increase 
can be appreciated in the fact 
that motorists paid the tax col- 
lector $1,200,108,500 in 1934. Auto- 
motive products paid 74 per cent 
of all federal excise taxes. 

Therefore, the early introduc- 
tion of new models on the 
threshold of a new year in our 
industry and trade, holds the in- | 


Reo Adopts New 
6 Per Cent Plan 
For Financing 


Lansing, Mich., Nov, 15.—D. E. 





Bates, president and _ general 
manager of the Reo Motor Car 
Co. announced 
today that Reo| 
cars can now 


be purchased on | 
a new 6 per| 
cent easy pay- 
ment plan. This 
Reo C. I. T. 6 
per cent plan 
offers a new low 
delivered price 
to the time buy- 
er. 
D. E. Bates “The easy pay- 
ment plan will enable Reo buy- | 
ers to purchase on more advan- | 
tageous terms and thereby save 
considerable money,” stated Bates. | 
“All you have to do is add to the 
unpaid cash balance an amount | 
equal to the insurance premium. 
For a 12-month term, multiply the | 
total by 6 per cent. For longer | 
or shorter terms, figure on the | 
basis of % of 1 per cent per) 
month.” 


U.S. Road Chief 
Asks Planned 


Transportation 








Washington, Nov. 15.—Trans- 
portation should be planned, but | 
not on the assumption that exist- 
ing facilities must be preserved, | 
Thomas H. MacDonald, chief of 
the United States Bureau of Pub- 
lic Roads, said in a radio address 
this week, 

He said that much has been 
gained from the development of 
air and highway transport. 

“It is silly to make plans for 
the future,” he declared, “pred- 
icated upon current transporta- 
tion requirements or upon any | 
assumption that existing facilities | 
must be preserved. The story of 
transportation is a repetition of 
replacing old facilities and forms | 
with new. Curtailment is being 
urged now with the same enthus- | 
iasm that enlarged facilities will | 
be urged as business gets back to. 
a more normal] tempo. Economists | 
recognize two great fundamentals 
—supply and demand. Why trans- | 
portation in a country 3,000 miles 
long and 1,000 miles wide is not 
given greater weight is to me in-| 
comprehensible. 

“It is not sufficient to plan the 
future upon the basis of these two | 
factors—supply and demand—| 


without giving major weight to| 
transportation.” 


tensive interest of the dealers, the 
mill and factory workers, the cor- 
ner grocer and other employes 
and employers. The NADA, rec- 
ognizing the influence the Chi- 
cago show will have in our busi- 


| ness, will maintain headquarters 


for dealer conferences and meet- 
ings in the Congress Hotel, with 
headquarters, B 22-24, opening to- 
day. 

The new models to be viewed 
are in keeping with the progress 
of business conditions. When the 
final figures for 1935 are com- 
piled there will have been added 
another chapter to that progress 
in increased sales and production. 
All indications for a continuing 
advance throughout 1936 are most 
encouraging. 
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MAYBE SALES REPORTS account for the smile on the face of 
Dave Harr, Detroit Oldsmobile dealer, at the Detroit show. 





| De Soto Prices 
Are Lower on 


1936 Models 


Detroit, Nov. 15.—Despite re- 
finements in appearance and 
many new features for improved 
performance, prices on the 1936 
Airstream De Soto now on dis- 
play throughout the country are 
lower than prices on correspond- 
ing models last year, Byron C. 
Foy, president of the De Soto 
Motor Corp., pointed out today. 


“De Soto has introduced the 
Airstream line in two series—a 
de luxe series, and a custom 
series,” Foy said. “We are set- 
ting $695 as the base price for 
the de luxe business coupe, and 
are reducing the prices on the 
other de luxe models, despite the 
fact that we are offering a bigger 
car with more luxury features.” 


| AM THE CAR OF 1936 


= = = I have been designed to give you better sales opportunities because I give 


your prospects greater pleasure and greater safety. The first is accomplished by 


brilliant new styling and performance that will thrill any driver to the finger tips. 


The second results from better braking, better bodies and an almost universal 


use of Safety Glass All-Around. There is hardly a manufacturer who does not pro- 


vide it as standard equipment. 


Nothing in automotive history indicates more clearly the manufacturer’s willing- 


ness to help you give the public what it wants than the remarkable rapidity with 


which Safety Glass All-Around has been made so readily and easily available. And 


there has seldom, if ever, been such general acceptance of an automotive product 


as that now accorded the Safety Glass made by Libbey-Owens-Ford. Buick, Cadillac, 


Graham, LaSalle, Oldsmobile and Pontiac use L-O-F Safety Glass All-Around in 


allmodels; Chevrolet uses it for all Safety Glass requirements; Auburn, Cord, Lincoln, 


Packard, Reo, Studebaker and Willys use it for a large part of their requirements. 


Such significant recognition of one Safety Glass can imply but one thing .. 


. that it is 


unquestionably a superior product. Libbey-Owens-Ford Glass Company, Toledo, O. 





LIBBEY - OWENS-FoRD 


Solely ran Glass 
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Chicago Show Displays Larger, More Attractive 


Greatly I ncreased S pace 


Gives Many Opportunities 


(Continued from Page 1) 


degree of justifiable pride is that 
the congestion of past years about 
the exhibits bids fair to be elimi- 
nated so far as humanly possible, 

This in turn is brought about 
through showing more models and 
thereby breaking up the crowds 
which formerly congregated in 
mob proportions around some 
featured model or engineering at- 
traction. 

Here is a resume of the various 
makes of cars and the exhibits 
of each: 

Auburn 


The Auburn exhibit features 
the super-charged models, with 
three of these high-speed crea- 
tions on display. Frequent lec- 
tures are given on the special 
details of the new Auburn chassis 
and the eight-cylinder and two 
six-cylinder jobs. 


The latest member of the Au- 
burn family is the nine-passenger 
diesel-powered Auburn sedan, in 
the trailer exhibit space. 

Buick 


Sounding as its keynote safety 
in construction and operation, the 
Buick “safety car” is one of the 
features of this division of GM. 
Other attractions in this booth 
are an illuminated moving chas- 
sis with explanatory lectures con- 
cerning its features. There are 
13 body styles on display, giving 
the visitors an opportunity to see 
the most popular models of Bu- 
ick’s 1936 cars. 


Cadillac-LaSalle 


A feature of the Cadillac-La- 
Salle booth is the new Cadillac 
V-8 motor mounted on a special 
stand. This and the moving 
chassis display are explained by 
lectures at short intervals. Ten of 
the most popular body styles in 
Cadillac and LaSalle cars are in 
the exhibit including bodies by 
Fisher and Fleetwood. 


Chevrolet 
This display, transferred intact 
from the New York show, pre- 


La ___ 
Quatre 
\Ar7 


sents a chassis with lecturer and 
such Chevrolet features as knee 
lubrication, 
the valve-in-head principle, hy- 
turret top and 
syncro-mesh transmission. Twelve 


action, cooling and 
draulic brakes, 


car models are being shown. 
Chrysler 


Six special exhibits are the high- 
point of the Chrysler booth. These 
include a display chassis, a color 
chart and exhibit, an upholstery 


assortment, a demonstration of 
the new Airflow seat, a “questions 
and answers” booth, and a 


demonstration of the new over- 
drive transmission, These fea- 
ture displays are linked with a 
group of 13 cars in the Chrysler 
line. 


Cord 


The new front-drive Cord, with 
four of the 1936 body styles in the 
booth, is naturally an attention 
getter because of the daringly 
different body lines and mechan- 
ical points. Frequent lectures on 
the features of the car and its 
streamline design are featured. 


De Soto 


The De Soto exhibit, transfer- 
red to the Chicago show practic- 
ally intact from New York, re- 
veals both the Airstream and 
Airflow body styles. 


Dodge 

The Dodge booth contains one 
of the largest displays in the en- 
tire show, with 18 passenger cars 
on view. This Chrysler subsidi- 
ary features among its mechan- 
ical displays a cutaway chassis, 
with lecturers illustrating the 
newest developments in its con- 
struction. 


Duesenberg 
This manufacturer capitalizes 
upon its “built-to-order” policy 


with a body designer in the Due- 
senberg booth to sketch proposed 
styles for new cars. A feature of 
the Duesenberg display is a spe- 


INTERNATIONAL 
TRUCK 


Headquarters 


During the 
Chicago Automobile Show 


CONGRESS HOTEL 


Rooms J-1l, 


2 and 


Michigan Ave. at Congress St. 


You are cordially 


invited 


to visit us there....... 


INTERNATIONAL HARVESTER COMPANY 


OF AMERICA 


606 So. Michigen Ave. 





Incorporated 


CHICAGO, ILL. 


a SSSR st 





FAMOUS LADIES OF HISTORY adorned in the costumes of their day were a feature which attracted 
much attention to the Chrysler exhibit at the Canadian National Show at Toronto this week. A running 
story by the master of ceremonies linked the pageant with the qualities of Chrysler cars. Lady Godiva 
was not honored. 





cial car which has already been 
sold to Ab. Jenkins and has been 
driven at 135 miles per hour on 
the salt beds out west. 


Ford 


The “exploded” chassis, show- 
ing the parts which go to make 
up the foundation of the 1936 
models, is a special feature at the 
Ford exhibit. In addition to the 
12 body styles in the booth, there 
are mechanical exhibits showing 
the operation of the motor, trans- 
mission, and brakes. 


Graham 


This exhibition uses a chassis 
upon a turn-table and is featuring 
its low-priced syper-charged six 
which has just been introduced. 
Seven body styles are shown in 
three chassis models, 


Hudson-Terraplane 


The “electric hand” and other 
features in the new Hudson and 
Terraplanes continue to be a 
point of interest. A _ revolving 
Hudson chassis is on display and 
its latest developments explained 
in frequent lectures. Ten standard 
body styles are shown. 


Hupmobile 


This manufacturer is confining 
its exhibit to seven standard body 
types and has discontinued ani- 
mated displays at the current 
show. 


Lincoln 


The new Lincoln-Zephyrs are 
featured in the Lincoln booth, In 
addition to the complete car, 
there is a stripped body and a 
motor on a stand, demonstrating 
the new design in combining the 
body and running gear. Three 
standard cars and four custom- 
body jobs are shown, the special 
bodies by Judkins, Willoughby, 
Brunn, and Le Baron. A com- 
plete Lincoln chassis is also on 
view. 

Nash-LaFayette 


Along with a chassis lecture, the 
Nash-LaFayette display consists 
of 10 new Nash and LaFayette 
body styles in the various price 
ranges of this group. 


Oldsmobile 


Six mechanical feature displays 
include a chassis, with lecturer, a 
turret top display, a knee action 
assembly, details of the new hy- 
draulic brakes, a stroboscope, and 
an electrical piston-cutting ma- 
chine. Eight of the most popu- 
lar body styles are exhibited. 


Packard 


Packard is playing up the new 
120 models, with six of these jobs 
on display. There are two eights, 
two super-eights and one 12 vying 
for the interest of the crowds. 
The Packard display from the 
New York show is repeated at the 
amphitheater. This consists of a 
diorama of the Packard proving 


asked by the spectators being 
transmitted by wire direct to the 
engineering department at the 
factory, the answers returned im- 
mediately and shown upon a large 
screen in the booth. 


Pierce-Arrow 
Pleased with the interest evinced 
at the New York show, Pierce- 
Arrow has transferred its exhibit 
practically in its entirety to the 
Chicago booth. Shown is a com- 
plete display of the new models. 


Plymouth 
Plymouth follows the policy of 
exhibiting the same features as 
were shown at New York. This 
includes several mechanical dis- 
plays. In addition, there is al- 
most a complete line of 1936 

Plymouth body styles. 


Pontiac 

An illuminated chassis of the 
“Silver Streak” model enclosed in 
a glass case with lectures point- 
ing out the latest features is the 
highlight of the Pontiac exhibit. 
Also displayed are a motor in 
operation showing the action of 
the cooling and lubrication sys- 
tems, a brake exhibit running in 
water to demonstrate the new 
“triple-sealed” brake system, and 
a display of the new cross-flow 
radiation system, TEight of the 
new Pontiac body styles are dis- 
played. 


Reo 
The Reo display in the amphi- 
theater is confined to an exhibit 
of its various body styles, with 
constant attention toward answer- 
ing the questions on features of 
mechanical operation and comfort. 
Rolls-Royce-Brewster 
Rolls-Royce limits its exhibit to 
a few of its more popular body 
styles. 


Studebaker 
Along with the nine cars in its 
booth, Studebaker presents sev- 
eral auxiliary displays, including 
a revolving body and a chassis 
tipped to an angle of 45 degrees. 


Willys 
The Willys exhibit features 
three sedans in different styles 
and os and one coupe. 


Famous 
Stoppers: 





and ECLIPSE 
BRAKE LINING 


Famous for its swift suc- 
cess, due to its smooth, 
sure, long-lived stopping abil- 
ity. Made in Troy, New York, 
by “Marshall Asbestos Corpo- 
ration. Nationally distributed. 


% Subsidy-ry of Bendix Aviation Corporation 








HOTEL LEXINGTON 


48TH STREET AT LEXINGTON AVE.,NEW YORK 


Where to stop when you go to New York. 800 


rooms with bath, $3 and up. Dinner and Supper 


dancing with OZZIE NELSON and his orchestra. 


Charles E. Rochester, Mgr « National Hotel Management Co., Inc + Ralph Hitz, President 
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Boston Show to Feature Used Car Salon 


Dealers May 


Exhibit 


Used Models of Own Line 


—____— 


Boston, Mass., Nov. 15.—Christ- | 
mas cheer and scenes from the 
sunny south form the motifs of 
decorations for the 34th annual 
automobile show which opens to- 
morrow in Mechanics Bldg. under 
the auspices of the Boston Au- 
tomobile Dealers Assn. 


Twenty-six manufacturers are 
represented by hundreds of 
models, including at least one 
passenger car with diesel engine. 
Judging by dealer comment, the 
move to advance the show date 
was an excellent one, and attend- 
ance from greater distances is 
expected owing to this. The 
weather man has promised a week 
of cool, clear weather. 


Yuletide Theme 

Carrying out’ the yuletide 
scheme, Exhibition Hall has been 
decorated with holly, mistletoe 
and thousands of yards of rope 
laurel, against a background of 
gold and light green, contrast- 
ing with the darker Christmas 
greens. One of the features here 
is a light wel, a surprise effect 
designed especially for this show. 


Grand Hall has the southern 
scenes, with lanes of 20-foot 
palms and on the stage a typical 
southern hotel, fronted by a stone 
wall, over which, from this ele- 
vation, one looks down on the 
semi-tropical picture below. 

Shows Own Make 

The used car salon is contin- 
ued, with the proviso that no 
dealer shall exhibit any other 
make than that he sells in new 
cars. 

Accessory dealers are repre- 
sented more extensively than 
ever. 





Pontiac Sales 
School to Close 
With Breakfast 


Chicago, Nov. 15.—Pontiac’s an- 
nual auto show school for retail 
salesmen will close tomorrow 
morning with breakfast at the 
Drake Hotel. 

Upwards of 300 Pontiac sales- 
men employed by dealers in Chi- 
cago and the immediate suburban 
area have attended the three-day 
series which opened Wednesday. 
All school sessions have been held 
at the Drake. 

J. L. Evenson, sales promotion 
manager from the central office 
in Pontiac, had charge of the 
school. The product was studied 
in detail. 

Attending the breakfast tomor- 
row will be: A. W. L. Gilpin, vice- 
president and general sales man- 
ager; C. P. Simpson, assistant 
general sales manager in charge 
of the West; F. A. Berend, adver- 
tising manager; Howard Worden, 
manager of group selling; Allen 
Wright, manager of the Midwest 
region; M. J. Mougey, manager of 
the Chicago zone; H. A. Weh- 
meier, vice-president and general 
manager of Community Motors, 
Inc., and W. A. P. John, vice- 
president of MacManus, John and 
Adams, Inc., advertising counsel 
to the Pontiac Motor Co. 


Chevrolet Adds 


4 New Sales Zones 

















Detroit, Nov. 15. — Chevrolet 
Motor Co. has expanded its field 
retail organization by the crea- 
tion of four new zone offices, W. 
E. Holler, vice-president and gen- 
eral sales manager, announced 
yesterday. The new offices are 
located in Seatle, Wash.; Rich- 
mond, Va.; Charleston, W. Va., 
and Columbia, S. C., and their 
establishment brings the number 
of Chevrolet zones in the United 
States up to 47. 

Ray D. Wilson has been named | 





manager of the Seattle zone, and 
P. J. Maassen, assistant manager. 
H. L. Beecroft and Charles H. 
Beck are manager and assistant 
manager, respectively, at Rich- 


mond; L. F. Vollmer and E. H.} 


Ackerman hold the correspond- 
ing posts at Charleston, and C. 
B. Asbury and E. B. Gamble at 
Columbia. 


The expansion will have a far- 


reaching effect on Chevrolet’s re- | 


tail facilities, Holler asserted. 


First, it provides the four new 
zone cities, and their surrounding 
territories, with factory headquar- 
ters, assuring prompt delivery of 
cars and parts, and the finest of 
service, thus increasing the sat- 
Second, 


isfaction of owners. it 





DE SOTO HAS ADDED a new custom series to its Airstream line for 1936. Here’s a view of the new 
custom touring sedan, 


se ccm sennheiser 
relieves of much _ responsibility| cluded the territories affected by| personnel in those areas free to 


the zones which formerly in-| the change, and leaves the zone| do a still better job. 


ERY 





MORE PEOPLE 





EVERY MONTH 


ride on 


They definitely prefer to ride on Dunlopillo Cushioning. 
Whether you sell a bus ride for 5¢ or 25¢, a new car for 
$1,000, or a truck at any price... offer Dunlopillo Cush- 
ioning and watch profits jump. More than six years proven 
commercial experience prompts this suggestion on Dunlo- 


pillo Cushioning. Dunlop Tire & Rubber Co, Buffalo, N.Y. 





Tue public is showing its preference! 


Operators may specify 


Dunlopillo Cushioned 
seats in new seating 
or for reconditioning 
present equipment. 
There are Dunlopillo 
Cushions for every 
type and size of seat. 


Write for full details. 





NOW IN USE BY 7 AUTOMOBILE MAKERS, 4 TRUCK MANUFACTURERS, 


19 MAJOR RAILROADS, 5 LEADING AIR LINES, 
WORLD’S LARGEST BUS OPERATORS AND TRANS-ATLANTIC LINERS 


















(Continued from Page 1) 


for his show—he has the equip-| these characters must 
ment necessary for such an| looked. 
achievement and it is no wonder | 

Toronto makes it a society event. 
All the cars, as well as motor 
boats and an airplane exhibit, are 
on the ground floor, while in the 
balcony, which contains the parts 


* 


THE ANNUAL motor show 
| dinner put on by the Canadian 
| Automobile Chamber of Com- 
merce was the magnet that drew 
me to Toronto. Likewise it at- 
; ae | tracted quite a few of the auto- 
and accessories exhibits, there is mobile executives from the States 
room for a couple of restaurants, | including A. E. Barit and Bill 
one of which is in reality a night | Tracy of Hudson. Charlies L. Me- 
club, with dance floor and cabaret | Cuen, president of Oldsmobile: R. 
performance. |S. Black, president of White 

In addition there is a fashion/ Truck; Arthur Chanter, president 
show, with swell dressed man- 
nequins parading on a raised 
walk for the edification of the | 
women folk. It makes a great 
hook-up. Added to this, on the 
main floor, Chrysler puts on a 
parade of mannequins called an} 
historical pageant, each girl rep- 
resenting a famous woman of the 
past, such as the Princess of 
Yucatan, Cleopatra, Helen of 
Troy, Queen Catherine and Greta 
Garbo. They are followed by} general manager of Studebaker 
Miss Plymouth, Miss Dodge, Miss | of Canada was among those pres- 
De Soto and Miss Chrysler. The/| ent as was William Funston, an 
costuming is faithful in every de- | expatriate who now is head of 
tail, giving one an idea of how| Firestone of Canada. And, too, 


* * 


and John Fitzgerald, his chief 
aides; D. E. Bates, president of 


head of Chrysler export. 

Too, there was another old 
friend from the States, John 
Mansfield, in charge of Chrysler’s 
Canadian operations, and his 
next-in-command, C. W. Church- 
ill, for many years sales man- 
ager of Buick. M. S. Brooks, 


Styles of 1k54 


WseRenchard 


STABL 


Marsha 


TAITLT-ORS 


SHEO 1696 





WOS MIE D arid Whelney Bldg 
DLDelroit 








have | 


of Pierce-Arrow; Tom O’Rourke | 


Reo, and W. Ledyard Mitchell, | 
| chaser. 





| dropping out of sight. 
| ally Moodie owns three Chryslers 


Kerby, former president of Du- 


General Motors of Canada. 


* * 


A HAPPENSTANCE at Toronto 
| added to my historical knowledge 
of the automobile industry. War- 
ren Hastings, editor of the Cana- 
| dian Motorist, a sort of Chris 
| Sinsabaugh of the Dominion, told 
me how close a Canadian came 
to being the first man to buy an 
American automobile. It all came 
about because John Moodie, a re- 
tired capitalist now living at Port 
Nelson, Ont., attended the show 
that night. 


And Hastings told me how this 
same Moodie, then president of 
the Eagle Knitting Co., of Ham- 
ilton, was bitten by the bug to 
own a horseless carriage just 
about the same time as was Rob- 
ert Allison of Port Carbon, Pa., 
who is the accredited first pur- 
Allison bought a Winton 
on April 1, 1898, and the next day 
Moodie showed up in Cleveland 
and bought the second Winton. 
That car had a long life, passing 
through several hands in the 
course of the next 15 years, then 
Incident- 


x 





now. 
* * 


I BUMPED into W. Ledyard 
Mitchell at breakfast in the Royal 
York, just back from the Paris 
and Olympia shows. Chrysler’s 
export chief surprised me with 


* 


a day, a total of $10,000,000 for 
the whole show. And Mitchell 
also said Great Britain is set to 


spend two and a half billion dol-| 


lars on its roads, which ought 
to speed up the automobile in- 
dustry. 


* 


BEFORE LEAVING Detroit for 
Chicago I sat in at a Detroit Ro- 
tary Club luncheon at which Mar- 
vin E. Coyle, president of Chevro- 
let, was the guest speaker. Listened 
to a well thought out speech in 
which, among other things, Coyle 
defended the so-called machine 
age, which he said has done noth- 


| ing but benefit mankind, enabling 


the automotive industry to build 
a better product, to sell it at a 
lower price and to serve more 


people. 


AS FOR INDUSTRY’S respon- 
sibility to the unemployed, Coyle 
quoted various unemployment fig- | 
ures given our during the last| 
several years, ranging from 10 
to 15 millions, taking in all lines 
of employment. Industry at its 
peak never had more than 12 
million employed, so it seems 
to me that the Coyle point that 
“Industry cannot bear the entire 
burden of this unemployment” is} 
very well taken. 


I'VE JUST heard that George 
H. Kublin, formerly chief en- 
gineer of Auburn, has joined the 
General Motors Export engineer- 


plant in Detroit. 








ing division, with the title of 
assistant chief engineer, with 
| headquarters at the Cadillac | 
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|I crooked an elbow with Roy | 


rant of Canada and now with) 





the information that in the 10 
days of the English show at| 
Olympia, retail—mark you, RE- 
| TAIL —sales averaged $1,000,000 


South Bend, Ind. ... Nov. 13-17 
Toledo, O. ........ Nov. 15-21 
Bridgeport, Conn. . . Nov. 16-23 
Hartford, Conn. ... Nov. 16-23 
Boston, Mass. ..... Nov. 16-23 
Chicago .......... Nov. 16-23 
Hartford, Conn, ... Nov. 16-23 
Norfolk, Va. ...... Nov. 16-23 
Des Moines, Ia..... Nov. 18-23 
Elmira, N. Y....... Nov. 18-23 
Rochester, N. Y.... Nov. 18-23 
Ottawa, Ont. ...... Nov. 18-23 
Syracuse, N. Y..... Nov. 18-23 
Nashville ......... Nov. 18-24 
Grand Rapids, Mich. Nov. 19-23 
Trenton, N. J...... Nov. 20-23 
Sunbury, Pa. ...... Nov. 20-23 


Corbin, Ky. ..... . » Nov. 21-23 
Cleveland ......... Nov. 23-30 
Minneapolis ..... . . Nov. 23-30 









DATES... 





Montreal, Can. .... Nov. 23-30 
Houston, Tex. ..... Nov. 24-30 
Memphis, Tenn. 

(Tri-State) ...... Nov. 25-30 
Springfield, Mass. .. Nov. 25-30 
Peoria, Ill. ..... Nov. 27-Dec. 1 
Minneapolis, Minn. . Nov. 28-30 
Kas. City, Mo... Nov. 30-Dec. 6 
Milwaukee ..... Nov. 30-Dec. 7 
Miami, Fla. .... Nov. 30-Dec. 7 
New Orleans ...... Dec. 
Birmingham, Ala. .. Dec. 
Denver, Colo. ...... Dec. 
Globe, Ariz. ....... Dec. 
Oneida, N. Y....... Dec. 
Red Bank, N. J..... Dec. 
Seattle, Wash. ..... Dec. 
Atlantic City, N. J. 

(ASI Show) .... Dec. 
Atlantic City, N. J. . Dec. 








PUTTING THE “B” in Spelling Bee is Arnold Muschler, assistant 
zone manager for Oldsmobile in the Chicago zone, giving the quiz 
on the 1936 Oldsmobiles to one Mr. Small at the pre-show meeting 
in Chicago this week. 


Chrysler Clinic Held 


For Toronto Operators 

Toronto, Ont., Nov. 15 (UTPS). 
—Bert H. Wills, president of the 
Garage Operators Assn. of On- 
tario, speaking to 600 garage men 
attending a special clinic, staged 
last night by the Chrysler Corp. 
of Canada at the Royal York 
Hotel, proposed standards for car 
mechanics, by means of the cer- 
tification and registration of the 
30,000 automobile mechanics in 
Ontario. He announced that the 
Ontario Department of Labor al- 
ready had endorsed the proposal. 

The association planned to pro- 
ceed with the measure as did the 











CONTINENTAL MOTORS CORPORATION .- - 
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government, as soon as they were 
assured that most garage oper- 
ators favored the bill. John D. 
Mansfield, president and general 
manager of the Chrysler Corp. of 
Canada, welcomed the garage op- 
erators to the clinic. The latter 
was under direction of J. H. 
Hickey, who heads the corpora- 
tion’s service department. 


Reports Sales Increase 


Detroit, Nov. 15.—Carboloy Co., 
Inc., manufacturers of Carboloy 
cemented carbide tools, dies and 


wheel dressers, reports an increase 
of 45 per cent in net sales for the 
first nine months of 1935 as com- 
pared to the same period in 1934. 














th Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 





Boom Times Note 


A good-times sign reported by Advertising Age is the 
increased automotive linage in New York papers during 


the show. 


The six-day period, Nov. 1 to 6, showed Olds- 


mobile the heaviest advertiser, placing 27,700 lines. Buick 


was next with 25 
20,315. 


jo20 lines and Chevrolet third with 


General Motors and Ford accounted for a great deal of 


space with institutional and separate exhibit copy. The 
largest total factory linage was@©——————————— 


placed by GM, including GMAC, 
5,485 lines; institutional, 24,025, 
and the Waldorf exhibit, 22,450. 
The GM total reached 143,985 
lines, or nearly one-half the en- 
tire show volume. 

Cord placed six insertions of the 
same 300-line copy in six papers. 
The Ford schedule included a 
four-color page in The American 
Weekly, distributed with the Sun- 
day American. GMAC also car- 
ried a color page in The Ameri- 
can Weekly and Dodge ran a roto 
page in the Sunday News. 

The Olds campaign employed 
teaser copy, with several 200- 
liners in the same edition with a 
large insertion. Olds ran 38 in- 
sertions of 200 lines and 12 large 
pieces of copy, using all nine 
papers. 

Accompanying is a complete 
linage breakdown as reported in 
Advertising Age. 


Gentlemen, the Winnah! 

A Ford poster won first prize 
in the sixth annual outdoor ad- 
vertising art exhibit at Marshall- 
Field & Co. last week. 

The poster (see picture at top 
of page) was painted by Howard 
Scott, and placed by McCann- 
Erickson. 

The third award went to Ethyl 
for its “Gosh! He’s changed to 
Ethyl” poster. The picture por- 
trayed a chin-whiskered small- 
town constable and a friend under 
a combination traffic signal and 
umbrella, 

Among the 10 receiving honor- 
able mention were Buick’s “Going 
places ...and how!” and Stand- 
ard’s “I got live power” (a baby 
running). 


Housekeeping by Fisher 

Fisher Body, through GM pas- 
senger car divisions, is distribut- 
ing a booklet on the care of auto- 
mobile upholstering. 

“Good Housekeeping in Your 
Car” is a 16-page booklet of in- 
formation on the cleaning and 
care of various upholstery fabrics. 


Latin from Manhattan 

Ford Motor Co. will begin a 
new series of radio programs 
Sunday afternoon, Dec, 1, from 
2:30 to 3 p.m., over the Columbia 
network. Featuring Jose Man- 
zanares and his South American 
Orchestra, the programs will be 
on behalf of the Lincoln-Zephyr. 

With the new series, Ford will 
be using the CBS network in a 
triple-threat campaign, his other 
programs including the Sunday 
Evening Hour and Fred Waring’s 
Pennsylvanians. 

Manzanares, who played twice 
daily at the Ford Exposition in 
San Diego, features a variety of 
Latin music. 

The orchestra is composed al- 
most entirely of women, accord- 
ing to CBS. 


Viewed From England 

An English view of American 
automobile advertising features 
the November issue of Commer- 
cial Art and Industry, British ad- 
vertising magazine. 

Examples of American automo- 
bile advertisements featuring 
style are reproduced with the 
comment “forward-looking Eng- 
lish car manufacturers will find 
it advisable during the next few 
years to direct their own pub- 


Individual Automobile Show Linage in Nine 
New York Papers from Nov. I to 6 
Inclusive, as Reported by 
Advertising Age 


ADVERTISERS 


General Motors Corp.: 
Cadillac-LaSalle 
Buick 
Chevrolet 
Oldsmobile ... 
Pontiac 
Institutional Sire are 
Separate exhibits ...... 


LINAGE 


25,325 
20,375 
27,700 
15,280 
24,025 
22,450 

5,485 





FIRST PRIZE in an outdoor poster contest went to this Ford 


billboard, 


licity efforts along similar lines.” 
Ford, Lincoln, De Soto, Pontiac 
and Plymouth are the representa- 
tive advertisements chosen. 
Rounding out the issue, which 
deals mainly with American auto- 
mobiles are articles by Edsel 


McCann-Erickson is the agency. 





Ford and Walter Dorwin Teague 
on the motor car of the future 
and a story of the Ford San 
Diego Exposition. 


Christmas Present 


41 


less why it is justified in saying 
“Match Packard-120 Against the 
Field” and if it’s the best letter 
you'll win one of six 120’s to be 
given away once a week for the 
next six weeks. 

The contest is run in conjunc- 
tion with the Lawrence Tibbett 
radio program over CBS each 
Tuesday evening from 8:30 to 9. 

Radio listeners are invited to 
visit a Packard dealer for a dem- 
onstration and entry blank. The 
best answer each week will win 
a Packard, delivered Christmas 
morning. 


Champions, Records 

A new series of 12 15-minute 
broadcasts by Richard Himber 
and his Studebaker Champions 
has been recorded by World 
Broadcasting Co. and will be 
heard during November on ap- 
proximately 65 stations from 
coast to coast. Roche, Williams 


Tell Packard in 120 words or '& Cunnyngham is the agency. 


NY Fee 


FOR YOU MEN TO SELL 





Arwin Car Heaters 


Hot water and new low-pressure steam 
models . . . 
heaters for all cars, $12.95 to $24.95 list. 


custom-built and Universal 










gg cae 


Arvin Car Radios 


Custom-built models with overhead 
speakers and matching panel controls 


$44.95 and $45.95 list. Others low as $37.95. 


Chrysler Corp.: 
Chrysler 
De Soto 
Dodge 
Plymouth 


14,795 

7,950 
14,825 
11,910 


Ford Motor Co.: 
Ford 
Lincoln 
Lincoln-Zephyr 
Institutional 


7,335 

3,330 

7,510 

15,015 
33,190 






These fast-selling Arvin products are making extra 


profits for car dealers everywhere. They get imme- 
Hudson Motor Car Co.: 
Hudson 


Terraplane 


9.065 diate delivery from a nearby Arvin jobber. They tie 
up no money in stock. They order today and sell 





> tomorrow ... and they build up a volume of sales 
Packard . 


Nash Motor Co.: 
ss cans 
LaFayette .. 


because of the famous features and extra quality 


Arvin Lattery Charger 


Your customers need this tapering 
charger to keep their batteries full 
of pep! Plugs in any 110 AC socket ” 
—Two models, $11.50 and $8.50 list. 


built into all Arvin products—and because of the 
public acceptance created by aggressive Arvin ad- 
Studebaker 
Graham-Paige 
Hupmobile 
Pierce-Arrow 
White Truck 
Reo 


vertising and merchandising. You'll make more 


money by selling Arvin car heaters—Arvin car 





radios—and Arvin battery chargers. 


Auburn (Cord) ... 
International Truck 





NOBLITT-SPARKS INDUSTRIES, Inc., COLUMBUS, INDIANA 
falso makers ey) ARVIN Radios hk AG Home 
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ars Listed Under $1,000 Offer Wide Selection 
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P New Old New Old New Old 
r e a O Ww ir i r L Cc e § Price Price Change Price Price Change Price Price Change 
EE Pip civeccgter ses 825 810 + 15) HUPMOBILE— LASALLE— 
e 6-Cyl, Touring Brough- 6-Cyl. Custom 4-Door 2-Pass. Coupe ....... 1175 1228 — 50 
a es as om arison Di castevesssacerevs 825 820 ++ 5 Touring Sedan ..... 965 88 -+ 80| HUPMOBILE— 
F NASH— HUDSON— 8-Cyl. Custom 4-Door 
Ambassador Touring 8-Cyl. Custom Touring Touring Sedan - 1175 1245 — 70 
—_— ; MEE. SKceus'alois 835 DO isi astestvans 975 1158 —I83| AUBURN— 
Detroit, Nov. 15.—Prices on new New Old AUBURN— AUBURN— Model 654 6-Cyl. Phae- 
automobile models now being onesie Price «Prue Change it Model 654 Coupe 835 835 Model 684 6-Cyl. Sedan ae ai Lasten eae Salon ... 1182 1182 
shown throughout the country 4-Door Touring Sedan.. 760 760 Series 40 Spec. 2-Door Mode! 654 6-Cyl. Coupe 5-Pass. Touring Coupe 1185 
are here broken down into differ- | qhupson— 5-Pass. Victoria Coupe 835 875 — 40 Silom eeeseseseettee 990 990 AUBURN . 
i i : De Luxe 2-Pass. Coupe PONTIAC— PA —_ ode -Cyl, Cus- 
ent classifications: (BeOyl.) seccccccioes 760 845 — 85 De Luxe 8-Cyl. 4-Door Model 120 2-Pass. Bus. tom Sedan ........ 1188 1188 
Under $500 PONTIAC— Touring Sedan ...... 8400 860s — 20 errr 999 980 + 10 
WiLLys— Cabriolet .........000. 760 HUPMOBILE— CHRYSLER— ; $1,200 to $1,500 
New Old BUICK— 6-Cyl. Coupe (with rum. De Luxe 8-Cyl. Touring AUBURN— 
Price Price Change Series 40, 2-Pass, Bus. es obsc sees aces 840 Brougham .......... 995 980 15 Model 852 8-Cyl. Coupe 
Coupe $395 $395 Coupe... ...eeeeeeees 765 795 — 30} OLDSMOBILE— Rumble Seat Coupe ... 995 955 40 Salon ......cceeees 1221 = $1221 
ine. eta 395 GRAHAM— 8-Cyl, Sport Coupe ... 845 895 —50| NASH— Model 852 8-Cyl. Cab- 
Panel Dolivery......... 415 415 ‘1. | Bus, Coupe (Cavalier) 765 S-Cyl. S-Pass. Coupe.. 045 870 — 25] Ambassador Super 8- tagglat_sscseessesees 1225 1225 
See eee e sees — = 1 e-  F “San. bao T ausunuee —— ‘t-Pase. ‘Tourin Sedan 1225 1295 — 70 
De Luxe Sedan.... 450 ones “se nue luggage comp.) 765 gael ouring ae yr oube 9 
-— GON ncccescccssces eeee ee ° . , » pa 
CHEVROLET— 400" Series Sedan 6-Cyl. 4-Door Sedan... 855 795 -++- 60 Ol B52 .....seereeee 995 995 Ser. 80 Roadmaster 4- 
ae 495 475 + 20 (with Trunk),,...... 765 GRAHAM— 6-Cyl. Phaeton Sedan, Door 6-Pass. Sedan 1255 
Be t een $500 and $800 PONTIAC— Supercharger 2 - Door Model 654 .......... 995 995 AUBURN— 
—— $9 De Luxe 4-Door Sedan. 770 765 + 5§ Touring Sedan (with $1,000 to $1,200 Model $52 8-Oyl. Sedan | 
sai DE soTO— luggage compartment) 865 P ARD— eee 
5-Win. Coupe ........ $510 495 ++ $15 | Airstream De Luxe Bud, GORGS ccccssccses 865 oo 120 2-4-Pass. Model 852 8-Cyl, Phae- 
PLYMOUTH— Touring Brougham... 770 OLDSMOBILE— Sport Coupe .......$1030 $1020 + 10 ton Sedan ........ 1275 1275 
guatneist. éseee 510 510 PONTIAC— 8-Cyl. 5-Pass. Touring BUICK— LINCOLN-ZEPHYA— so 
ae 2-Door De Luxe Sedan COUPE ..s.scresseees 870 900 — 30 -Pass. -Door Sedan ....... 
Standard Coach . nso eS +8 (S-uyl.) ...---. sees 270775 5 | HUDSON— “ae time a aT 
FoRD— 510 10 HUDSON— 8-Cyl. De Luxe Touring Same model with rum. Model 852 8-Cyl. Cab- 
CuEVROLET. _ + Custom Sedan (6-Cyl.). 785 770 — 15 GOGAR .ncccccsees --» 880 1008 —1i28 ee eS 1035 1385 —350 uaein cee Sat 1313 1313 
or D Luxe Brougham BUICK— ms - me 
Stand, Sedan Delivery. 535 MAMIE ssnccsccces: 790 875 85| Series 40 Spec. 4-Door gg oie 4-Door Sedan ....... 1320 
Standard Town Sedan.. 535 NASH— 5-Pass. Sedan ...... 885 895 — 10 Touring Sedan .... 1035 1195 —160| CHRYSLER— 
PLYMOUTH— oes ous 1° 400" De Luxe Sedan HUDSON— Spec. 8-Cyl. Coupe Airflow 8-Cyl. 6-Pass. 
2-Door Sedan ......... t (with trunk) ........ 790 8-Cyl. Custom Brough- (with rum, seat)... 1035 1195 —160 Sedan .........0+. 1345 «1245 4-100 
veso— DE soTo— Mu subeesisrsens -+» 885 «1195S —319 | packaRD— Airflow 8-Cyl. 6-Pass, 
De Luxe 5-win. Coupe.. 555 560 ST Atretrenm Custom Rum. NASH— Model 120 5~ Pass. 25 3698 ge ieee 1345 1245 +100 
De Luxe Rdstr. (Rum.) 560 580 Tr Seat Coupe ......... 795 Ambassador Series Touring Coupe .... 1040 1025 + 15 AUBURN— 
CHEVROLET— GRAHAM— Touring Sedan ..... 885 CHRYSLER— es Model 852 8-Cyl. Cab- 
a ae... oe oD Cavalier 2-Door Touring HUPMOBILE— ee tae OGst, Yaar ap ficlet, Salon... 1361 1361 
ree d ith trunk).. 795 6-Cyl, 4-Door Touring vee ode -Cyl. Phae- 
aoe Ss F -8 ouaiee «tau tae Re tcccrec: ~o © +#laa — = +s ton Custom Sedan.. 1368 1368 
De Luxe 3-win. Coupe. d ith | GRAHAM— 7 4 AUBURN— 

GheyvneLsT— ; —_, ie Supercharger 2 - Door ey oe ne Mode! 852 Supercharg- 

oe, — 7 - po 25) Cavalier Coupe (with Touring Scdan (with na. #&#i#| 7 oon, Brougham i ae 
e uxe ‘ cece oe 
. OD sesuessnes 795 GUARD svcccscccccse 895 ba OOTNE. svcvivrcese Par 
PLYMOUTH— 0 575 5 OLDSMOBILE— Supercharger Coupe ae eliterta Model 852 Supercharg- 
—— es 7 6-Cy!,, 5-Pass., 4-Door (with rum.) ....0.... 895 EG. ga sso oe oases 1055 1405 += —350 CHRYSLER. ee ee 
ee MOE winseess ssaca 200 790 5| REO— B * F an 
Forder Sedan ......... o- ws + REO— : * De Luxe 4-Door Sedan 895 SS ae 8-Cyl. Coupe 1085 1085 Airflow Imperial 6- 
De Luxe Phaeton...... 590 580 + 10 ’ 7 HUDSON— ; Pass. Coupe ....... 14751475 
‘Saher Tearine Godan 590 595 ae Standard 2-Door Coach 795 795 Model 852 Brougham J ' ss 
PLYMOUTH et PONTIAC— ee Or GOO sosesseceses 1088 = 1088 “an. a. wl 
a e De Luxe 6-Cyl. 4-Door Rear 9 BuUIcK———“‘i‘i‘ié;;;O;!!!C;~;~;!!CU Ud Rats. Sedan ....... 
-Door Sedan ......... 59 57 20 ‘ 

eustaeeate, 0 0 + Touring Sedan ...... 795 795 AUBURN— : Ser. 60 Century 4-Door $1,500 to $2,000 Group 
Master Sports Coupe... 590 600 — io] ¢ Luxe 8-Cyl. 2-Door _ : —ere eS 6-Pase, Sedan ..... — 4 6-8! pueeen— 

LAFAYETTE— ie Oe ae “airflow 6-Pase Sedan 1095 1015 }- ap] Sede 22 Superchary- 

oa aavahaak 595 580 f+ 15 G-Oyl. Business Couse Convertible Coupe Artin Couns: (uith ot oe ee --- $1545 $1545 

oa ith . seat).... 905 925 — 20 ; ode upercharg- 
Stand. Sport Sedan.... 600 .... (without rum.) ee. pean net e ay etiliany seats) se+- 1095 1015-80 er 8-Cyl. Coupe ... 1545 1545 
Master Town Sedan.... 605 615 — 10 $800 to $1,000 8-Cyl. Custom Touring ak Slee Gate BUICK— 
TERRAPLANE— OLDMOBILE— Brougham caves O80 1228 —318 ee fre 1095 1245 —150 Ser. 80 Roadmaster 6- 
De Luxe Brougham.... 615 645 — 30 6-Cy!l. Convertible Coupe$s05 $800 + 5] HUPMOBILE— AUBURN— Pass. Convertible 

PONTIAC— 8-Cyl. Bus. Coupe .... 810 860 — 50 6-Cyl. Custom Coupe Model 852 8-Cyl. Se- CD «co ckdedavas 1565 

eatitnete Coupe... ... oe os HUDSON— (with rum.) 915 ree saree: 1095 1095 CADILLAC— 

Be Lune ®. ©. Coupe... 0 —00| “Se em Tee ls +» 91° oe oe & Model 654 6Cyl. Cue V-8 Ser. 60 2-Pass. 

De Luxe 2-Door Sedan. 625 625 8-Cyl. 4-Pass, De Luxe EEE 925 930 — § PACKARD. = ” COUPE vere rrereers 000s 
LAFAYETTE— Rs Sadanweawnenns 816 895 - 85 | GRAHAM— Model 120 2-4-Pass. AUBURN— 

WEERTIR oc ccc cccccccee 625 DE soTo— Supercharger 4+ Door aie Gans. 30 1070 4 40 Model 852 Supercharg- 

FORD— Airstream De Luxe Touring S dan (with elk tae G+ Wane er 8-Cyl. Convertible 
je Fordor Sedan. = = — 10 Touring Sedan ...... 810 825 — 15 tas te 925 Teurtng Sedan "tS 1098 4+ 20 Cabriolet .......... 1675 1675 

STUONES os ccesecccecs *> | PONTIAC— HUPMOBILE— eeen, eee BUICK— 

TERRAPLANE— 2 8-Cyl. De Luxe 4-Door 6-Cyl. Custom 2-Door oy a ee Ser. 90 Limited 4- 

ao oe. oS TF = w Sedan ........000 - 815 = 830 — 5 Touring Sedan 925 Tanten tae ..... " Door 6-Pass. Sedan 1695 1965 —270 
Crusader 2-Door Tour. WEE Ee dee Qn = Gemem 4-Bew 8-Cyl, Custom 4-Door CADILLAC— 

Sedan.. eeee 63S 58S——i cg 818 es os BOGAN »..-+ ++ -eeeee. 930 835 95 SOOM cicataacsscs 1135 1245 + —I10] V-8 Series 60 5-Pass. 

CHEVROLET— ; wa = — ; 8-Cyl. Custem Coupe Touring Sedan .... 1695 
nani Maden 640 640 ert ** an 6-Cyl. Brougham Salon 932 932 (with rum, seat) .. 1135 1245 —1t0 V-8 Series 60 2-Pass. 

TERRAPLANE— ae aan - OLDSMOBILE— BUICK— Convertible Coupe .. 1725 
Be Luxe 4-Pase. Coupe 6480 G73 = 85 wars Coupe = (unt 8-Cyl, 4-Door Sedan.. 935 940 - 8] Ser. 60 Century 4-Pass, AUBURN— 

. 4 ee 820 

poDpGE— 4-Pass, Sport Coupe 8-Cyl. Convertible Coupe 935 950 - 15 Convertible Coupe .. 1135 1495 —325 Model 852 Supercharg- 
Business Coupe 640 65 — 5 (with rum. seat).... 820 865 — 45} 8Cyl. 5-Pass. 4-Door GRAHAM— er 8-Cyl. 5-Pass. 

PLYMOUTH— OLDSMOBILE— Sedan (wh bellt-is Supercharger 4 - Door Phaeton Sedan .... 1725 1725 
De Luxe 2-Door Tour. 6-Cyl. 5-Pass. 4-Deor trunk) ....66.+. ++» 935 970 35 Custom Touring Se- BUICK— 

Sedan.....-......... 645 650 — 5 Touring Sedan ...... 820 = 820 AUBURN— dan (with trunk).. 1170 Ser. 90 Limited 4-Door 

FoRO— ; DE soTO— 6-Cyl. Custom Coupe AUBURN— 8-Pass. Sedan ....... 1845 2055 —2I0 
Fordor Touring Sedan.. 650 655 — 5] Airstream Custom Tour- (Model 654) ........ 942 942 Model 654 6- Cyl. Ser. 90 Limited 8-Pass, 

TERRAPLANE— ing Brougham ....... 825 6-Cyl. Cabriolet ....... 945 945 Brougham Salon ... 1168 1168 Sedan Limousine .. 1945 2175 —230 
Custom 2-Pass, Coupe.. 650 CHRYSLER— HUDSON— Model 654 6-Cyl. Cus- te : : 

LAP AVeTTS— 6-Cyl. Coupe (rum. 8-Cyl. Custom Sedan 950 1125 175 tom Coupe ........ 11734173 an (Continued on Next Page) 
Victoria (with trunk).. 655 . a : So - ) a oe 

PLYMOUTH— —o 
De Luxe 4-Door Sedan. 660 660 

OLDSMOBILE SIx— 
6-Pass. Coupe ........ 665 675 — 10 

CHEVROLET— 

aaa Sports Sedan... 665 675 — 10 Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., and Metropolitan New York area which are compiled by Sherlock & Arnold. 
400" 3-Pass Master 

SN na psncdceds 665 675 — 10 CHRYSLER GROUP FORD GROUP GENERAL MOTORS GROUP 

‘TERRAPLANE— 

De Luxe Sedan........ 670 705 — 35 

NASH— be 

400" De Luxe 3-Pass. STATES 2 - 
MDns canccececces 675 S 4 

PONTIAC— js § 
Master Six Sport Coupe 675 a ° 

PLYMOUTH— ov e 
De Luxe 4-Door Tour. 
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= iciais een October 34] 895 102} 832] 4093} 5422] 7881| 17| 7893 673 26| 9100) 41 1041 698} 11579 
**400° Sen weeanes 69 ' — 25 - ee 
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Rumble Seat Coupe.... 695 710 — 15 34 | 28 15| 69| 265] 377 495 1| 496 76 2| 423 3 55 70| 629 
2-Door Sedan ......... 695 690 ale ET am laa 
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—— ae. Same oss oss *3 | 14} 2| 27| 112] 155 | 152] 152 4 1 233 2 19 15 274. 
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CCl, Soart Conoe..... 798 728 +} 34) 142 94 480] 1280] 1996] 1965} 15| 1980 361| 42) 1980 33} 410] 426) 3252 
6-Cyl. 5-Pass. Coupe... 73 72 5 —— - - 
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pe icit, Custom Brough. 730 710 + 20 34 | 34 24 79| 350i 487] 656 656 63 2} 657 5 96 74, 897 

pee cktx® Eight Coupe. 730 730 Louisiana 35 11 5 72| 170 al wee 1 - 100) i us 7 o 1088 

ja ve y ¢ 
34 17 4 79| 230 2 B2 f ! ; ; 
4-Door Sedan ........ 735 735 sa cane : 

NASH— New Hampshire 35 5| 3 38| 67| 113 140) 1| 141 53} 2 115 2) 33 47 252 
ame ——. ag le "34 9 4 24] 75 112 130| 2] 182 21] 148 2| 25 21 217 
e . ctoria (w a 

Oo ee 745 New Mexico "35 4 25 92 121 159 159 35 1 226) 15 27 304 

Pee nets cas 34 9 2 20 78| 109 182 182 24 225 1 20 19] 289 

-Uyl. ode —— —$——_———— 
Brougham......... - 745 745 Oklahoma "35 14 9} 120] 214) 357] 715} 2| 717 139 = 1026 10| 102 108| 1387 
i oe "B4 40 10! 127] 402] 579] 865| 3] 868 81| 8] 885 5| 151 143] 1268 
retream ustom us. aE 
Coupe.....-+---.+00 745 Rhode Island 35 | 10 8| 29 103} 150] 166| 166 93 6) 170 6 28 46 349 

a 34 | 22 16) 28} 164 230] 162) 1) 163 35 4} 159 6 36 39| 279 
-Door Touring an pe 

HUDSON— Washington "35 49| 28 166 463 706 416 1 417 169 6| 411) 13 116 125 840 
ae vee "34 53 26, 203) 363| 645 479 1{ 480 76 | 391} 3| 127 62| 659 

OE Pe ° Se 

OLDSMOBILE— District of Columbia 35 | 9) 12 72 183 276 472 3 475 143 18 172 22 82| 55 492 

at ae Sune. 7S =| TeS 34] 37 9 64] 243) 353] 426) 2) 428 44] 6|— 261 9 57| 57) «434 
Business Coupe (6-Cyl,) 760 450 + (15 Total. 23 States "35 414) 368} 2240! 5715) 8737] 12585) 26) 12611 3103 182) 14113 oa 2225| 2219] 22109: 

’ x 

we cevertibte Sedan...... 760 8 for October "34 800) 308} 2032) 7655 10795 | 14275 42| 14317 1490 89| 15107 111; 2105; 1651) 20553 
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Higher Brackets Gain in Both Makes and Models 


Wide Field 
From $2,000 to $7,100 


Covering 


Models Over $2,000 


AUBURN— 
Model 852 Supercharg- 
er 8-Cyl. Speedster 
PACKARD— 
Model 1400 8-Cyl. 5- 
Pass. Sedan ....... 
CADILLAC— 
Ser. 70 5-Pass, Tour- 
ing Sedan ......... 
PACKARD— 
Model {401 2-4-Pass. 
COMPO cccccccccccce 
Model {401 5- Pass 
COUPE .nccccccccecs 
Model 140! 5-Pass Club 
Godan .nccccccccces 
Medel 1401 5-Pass. Se- 
GRD cccccccveccccce 
CADILLAC— 
Ser. 70 2-Pass. Coupe 
PACKARD— 
Model 1402 8-Pass. 
Bus. Sedan ........ 
CADILLAC— 


Ser. 75 5-Pass. Sedan 
Ser, 75 5-Pass. Tour- 
ing Sedan 
Ser. 70 2-Pass. Con- 
vertibie Coupe .... 
PACKARD— 
Model 1401 2-4-Pass. 
Coupe Roadster .... 
CADILLAC— 
Ser. 70 5-Pass. 
vertible Sedan 
PACKARD— 
Model 1402 8-Pass. 
Bus. Limousine .... 
CADILLAC— 
Ser. 75 7-Pass. Sedan 
PACKARD— 


Con- 


Model 1404 2-4-Pass, 
GOMPD coccccccccces 
Model 1402 7-Pass. 
Limousine ......... 


Model 1403 Super Eight 
5-Pass. Sedan 
CADILLAC— 
Ser. 75 7-Pass. I mper- 
ial 
Ser. 75 7-Pass. Imper- 
jal Touring 
PACKARD— 
Model 1404 2-4-Pass, 
Coupe Roadster .... 
1404 5- Pass 


Model 
Coupe 
CADILLAC— 
Ser. 75 5-Pass, 
Sedan 
PACKARD— 
Model 1404 
Club Sedan 
PIERCE-ARROW— 
139-in. w.b. Sedan ... 
139-in. 
(with rum.) 
PACKARD— 
Model 1405 
Bus. Sedan 
Model 1402 
TOUTING ncccccccves 
Model 1401 5-7-Pass. 
Formal Sedan 
PIERCE-ARROW— 
139-in. w.b. 5-Pass 
Club Sedan 
139-in. w.b, Convert- 
ible Coupe Roadster 
(with rum.) 
CADILLAC— 
Ser. 80 2-Pass. Coupe 
Ser. 85 5-Pass. Sedan 
Ser. 85 5-Pass. Tour- 


Town 


Coupe 


w.b. 


8-Pass. 


7-Pass. 


New 


Price 


2245 


2385 


2445 


2560 
2580 
2585 


2595 


2630 
2645 
2645 
2695 


2730 


2745 


2765 
2795 


2880 
2890 


2990 


2995 
2995 


3070 
3080 


3145 


3170 
3195 


3195 


3265 
3270 
3285 


3295 


3295 


3295 
3345 


Old 
Price Change 
2245 
2385 
2470 
2560 
2580 
2585 
3295 —650 
2580 —150 
3445 —650 
2880 
2890 
2990 
3845 —850 
3070 
3080 
3345 —200 
3170 
2895 +300 
2895 +300 
3170 +100 
3285 
2995 -+-300 
2995 +300 
3995 —650 





(Continued from page 42) 


ing Sedan ..... 
Ser, V-12 5-Pass. Con- 
vertible Sedan .. 
PACKARD— 
Model 1404 4-Pass. 
Phaeton ..........+. 
Model 1405 7-Pass. 
BOGOR. cccccccsccece 
CADILLAC— 
Ser. 80 2-Pass. Con- 


vertibie Coupe 
Ser. 75 5-Pass. Formal 
Sedan 
Ser. 75 5-Pass. ‘Con- 
vertible Sedan 


PIERCE-ARROW— 


147-in. w.b. 9-Pass. 
Commercial Sedan.. 
PACKARD— 
Model 1405 8-Pass. 
Bus. Limousine .... 
CADILLAC— 
Ser. 85 7-Pass. Sedan 
Ser. 85 7-Pass. Tour- 
ing Sedan ......... 
PIERCE-ARROW— 
144-in. w.b. 7-Pass. 
DOGAR ccccccccccces 
PACKARD— 
Model 1405 7-Pass. 
Limousine ......... 
PIERCE-ARROW— 
144-in. w.b. 7-Pass. 
Enc. Dr. Limousine 
PACKARD— 
Model 1404 4-Pass, 
Sport Phaeton 
Model 1405 7-Pass. 
TORTUNG ccccccccecs 
CADILLAC— 
Ser. 85 7-Pass. Imper- 
| POPP TCOeT CL TT ere 
Ser. 85 7-Pass. Tour- 


ing Imperial 
PIERCE-ARROW— 
Model 1602 139-in w.b. 
Coupe (with rum). 
Model 1602 139-in w.b. 
5-Pass. Sedan 
Model 1602 139-in w.b. 
5-Pass. Club Sedan 
Model 1602 139-in w.b. 
Convertible Coupe 


Roadster (with rum.) 
PACKARD— 
Model 1404 5-7-Pass. 
Formal Sedan ..... 
Model 1407 2-4-Pass. 
GHGS: sesccsescvees 
CADILLAC— 
Ser. 85 5-Pass. Town 
GOOD cccvccceccece 
PACKARD— 
Model 1407 2-4-Pass. 
EN Wnecavenaccus 
Model 1404 5-Pass. 
Convertible Victoria 
Model 1407 5-Pass. 
I  cecdcecasesns 
Model 1407 5-Pass. 
COMPO cccccccescces 


PIERCE-ARROW— 
Model 1602 144-in w.b. 
7-Pass. Sedan ..... 
PACKARD— 
Model 1405 5-Pass. 
Convertible Sedan .. 
Model 1407 5-Pass. 
Club Sedan ....... 
CADILLAC— 
Ser. 85 5-Pass. Con- 
vertible Sedan ...... 
Ser. 85 5-Pass. Formal 
BeGaR ccccccccccces 


New Old 
Price 
3345 

. 3345 
3390 3390 
3390 3390 
3395 
3395 
3395 
3400 
3455 
3495 4145 
3495 
3500 3200 
3580 3580 
3650 3350 

. 3650 3650 
3690 3690 
3695 4545 
3695 

- 3695 3295 
3695 3295 
3795 3395 
3795 3395 
3800 3800 
3820 3820 
3845 4045 
3850 
3860 3860 
3960 3960 
3990 3990 
4000 3600 
4010 4010 
4060 4060 
4095 
4095 





TIONS 23 STATES FOR 


Complete cumulative figures will appear each week unti! all 48 states or completed United States totals for the months have been printed. 
North Carolina, 


NASH GROUP 


Delaware, 


STATES 





12 States for 
October 

Florida 

Idaho 

Illinois 

Kansas 

Louisiana 

New Hampshire 

New Mexico 

Oklahoma 

Rhode Island 


Washington 





District of Columbia 


Total, 23 States 
for October 





Georgia, 







Minnesota, 


HUDSON GROUP 





Missouri, Montana, 





Price Change 


—650 


+300 


+300 


—850 


+400 
+400 
+400 


+400 


—200 


+400 


e - - - — SS 


Old 
Price Change 


New 
Price 
PIERCE-ARROW— 
Model 1602 144-in w.b. 


7-Pass. Enclosed Dr. 
Limousine ......... 4150 3750 +-400 
PACKARD— 
Model 1467 4-Pass. 
Phaeton ......+++:. 4190 4190 
Model 1408 144-in w.b. 
7-Pass. Sedan ..... 4285 4285 
CADILLAC— 
Ser. 75 7-Pass. Town 
GOP ceccccccccccece 4445 
PACKARD— 
Model 1408 7-Pass. 
Limousine ......... 4485 4485 
Model 1408 7-Pass. 
Touring ......-++.. 4490 4490 
Model 1407 4- Pass. 
Phaeton .......+-.. 4490 4490 
Model 1407 5-7-Pass. 
Formal Sedan ..... 4660 4660 
Model 1407 5-Pass, 
Convertible Victoria 4890 4890 
PIERCE-ARROW— 
Model 1603 7-Pass. 
Ene, Dr. Limousine 4995 4495 -+500 
PACKARD— 
Model 1408 5-Pass. 
Convertible Sedan.. 5050 5050 
CADILLAC— 
Ser. 85 7-Pass. Town 
GOP ccscccccccoceces 5145 
PIERCE-ARROW— 
Model 1602 Brunn 
Metropolitan Town 
Brougham ......... 5795 
CADILLAC— 
Ser. 90 5-Pass. Sedan. 6750 6750 
Ser. 90 5-Pass. Town 
GOGRE cvcoevciseses 6800 6800 
Ser. 90 7-Pass. Sedan 6900 6900 
Ser. 90 7-Pass. Limou- 
sine .... 7100 7100 


Trade Policy 
Gives Promise 
For Next Year 


Detroit, Nov. 15—Because of 
the success of the Administra- 
tions reciprocal trade policy which 
has effected re- 
ductions in tar- 
iffs and other 
barriers in some 
60 countries 
and the steady 
improvement in 
business condi- 
tions in the U. 
S., 1936 holds 
emphatic prom- 
ise as one of 
the peak years 
in the automo- 
bile industry. 

As an instance of the healthy 
conditions existing in foreign 
markets, which substantiate this 
forecast, exports of automobiles 
and trucks are expected to ex- 
ceed 535,000 units for 1935 as 
against 435,000 units exported in 
1934. Motor car manufacturers 
seem to be unanimous in their 
opinion that an increase of from 
20 to 25 per cent in exports can 
| be looked for in 1936. 





R. C. Graham 


Plan Big 


Luncheon 


For Dealers at Chicago 


Chicago, Nov. 15.—International 
Harvester Co. will dominate truck 
activities during Chicago auto- 
mobile show week, it became 
known here today, with the stag- 
ing of a luncheon meeting for 
International truck dealers at the 
Congress Hotel. The function is 
set for Nov. 20. 





aA 
J. L. McCaffrey W. F. McAfee 


J. L. McCaffrey, domestic sales 
manager of the company, also 
announced that open house for 
visiting dealers will be held at 
the Congress Hotel headquarters 
during show week, as well as at 
the big manufacturer’s executive 
offices at 606 S. Michigan Ave., 
one block away. 


Close to 1,000 dealers are ex- 
pected at the luncheon meeting. 
McCaffrey is listed as the prin- 
cipal speaker. In addition, short 
talks will be made by such In- 
ternational officials as Fowler 
McCormick and C. R. Morrison, 
vice-presidents; F. W. Heiskell, 
advertising manager; A. W. Scar- 
ratt, automotive engineering chief, 
and W. E. Worth, who in his ca- 
pacity also as vice-president of 
the National Safety Council, will 
discuss the subject of safety. 


In attendance from the factory 
at the luncheon meeting will be 
E. A. Johnston, W. S. Elliott, A. 
A. Jones and John Morrow, vice- 
presidents; A. B. Keller, treas- 
urer; S. B. White, secretary, and 
W. P. Kelly, comptroller. 


In a statement issued today, 
W. F. McAfee, manager of motor 
truck sales, pointed to a spec- 
tacular sales record made by the 
company this year. It revealed 
registrations of 40,169 Interna- 
tional trucks for the first nine 


OCT. 1935-1934 


North 


Dakota, South Carolina, South Dakota, 


States previously shown include Arkansas, 
West Virginia, Wisconsin. 


NON-AFFILIATED GROUP 
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months of this year as compared 
with 23,183 for the corresponding 
period of 1934, a gain of 73.3 per 
cent against a 28.6 per cent in- 
crease for the industry as a 
whole. 


“In the heavy-duty truck class, 
Internationals accounted for 31 
per cent of all new truck registra- 
tions for that group so far this 
year,” continued McAfee. 


Due jointly to an aggressive 
campaign and the favor in which 
dealers hold the International 
line of trucks, he said, the num- 
ber of the company’s dealers has 
increased by 1,500 during the last 
15 months. He cited the wide- 
spread facilities for servicing In- 
ternationals as an important fac- 
tor in the growth of its commer- 
cial vehicle business, with 230 
company-owned branches and 
service stations now being main- 
tained. 


Acceleration in the Interna- 
tional volume of orders, said Mc- 
Afee, has been the chief influ- 
ence with the manufacturer in 
effecting a new expansion pro- 
gram at its Fort Wayne, Ind., 
and Springfield, O., plants, call- 
ing for an expenditure of $1,750,- 
000, and “fully warranted by In- 
ternational’s record of gains in 
1935.” 





Visit New York 
in the 
WaldorfManner 


The superlative services 
and sparkling gayety... 
and the distinguished 
setting of The Waldorf 
. are available at sur- 
prisingly low costs. 

- Single rooms: $5, $6, $7; 
double rooms: $8, $9, $10. 
Convenient Location 

The Waldorf is a great 
center of New York life, 
located next door to 
smart shops, theatres, the 
Grand Central Terminal, 
and in the most favored 
residential part of the city. 





Send for Booklet No. 26 entitled, 
“Tripping Around New Tork’* 





THE 


WALDORF 
ASTORIA 


Park Avenue, 49th to 50th Sts. 
New York City 





— 
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Plymouth Service F eatures in 1936 Similar to 1935 


Proper Lubrication Held 


Important 1 in | New Models 


(Continued 


Remove carburetor air cleaner. 
Wash the air cleaner 
in gasoline to remove all 
Dry and dip in fresh SAE No. 50 | 
oil. Allow surplus to drain off 
before installing. 

Capacity of engine crankcase, 5 
quarts. 

Capacity of cooling system, 3% 
gallons, 

Capacity of fuel tank, 15 gallons. 





THE NEW SPRING mounting 
of the 1936 Plymouths. 

The Plymouth engine is 3% bore 
by 4% stroke. 

Piston displacement, 201.3. 

It develops 82 horsepower at 3,- 
600 r.p.m. with 6.7 to 1 compres- 
sion ratio, which is standard. 


No aluminum cylinder head 
used. : 
The Plymouth engine uses a 





THE NEW “STEPPED” brake 
cylinder is larger in the rear half 
than in the front as shown in the 


picture to give greater life to 
brake linings. 
full length water jacket on cyl- 


block, with directional 
water circulation, all exhaust 
valve seats are cooled equally by 
cool water from the radiator. 

Oil in this engine runs as much 
as 50 degrees cooler because of 
the new type cooling system. 

Pistons of the 1936 Plymouth 


inder 


from 


thoroughly 
dirt. | 


page 14) 


engine are produced by newly de- | 
the | 
which gives to | 
the pistons a hard coating which 

This 
rings, 


veloped known 


‘Anodic 


process as 


Coating,” 
increases wear resistance. 
piston carries four piston 

5-32 oil control and two 

compression rings. 


| two 4 


wiper 
block, with 


a room temperature. 


Tire Groups 
Ask Patent 
Case Re-trial 


Cincinnati, O., Nov. 15.— Re- 
hearings on the issue of infringe- 
ment of Goodyear’s sloper shap- 
ing apparatus patent number l1,- 
487,033 today had been asked by 
Firestone Tire & Rubber Co. and 


SE 


U. S. Rubber Co, in a petition 
before the Circuit Court of 
Appeals. 


The court, recently, in a deci- 
sion involving several U.S. Rubber 
patents, held infringement had not 
been proven as to any equipment 
now being used by Firestone. 
Both companies state they believe 
the court overlooked the distinc- 
tion between four sloper patent 
claims in the maze of claims and 
patents involved in the previous 
case and held there was no in- 
fringement because each company 
used a different retaining pro- 
cess, though the method was not 
before the court as such since 
only the shaping apparatus and 
process was involved. 


GE is Manufacturing 

Big Furnaces for Ford 

Schenectady, N. Y., Nov. 15.— 
General Electric Co. today is en- 
gaged in the manufacture of 13 
great bell type electric furnaces, 
larger than any of this type pre- 
viously made, for the Rouge plant 
of the Ford Motor Co. Together 
with 12 other bell-type furnaces, 
they will be used to anneal steel 
strip for the Ford V-8. 


When Visiting 
NEW YORK 


Executives of the automobile industry coming to 
The Vanderbilt Hotel will receive every consider- 


ation. 


The hotel is conveniently located on Park 


Avenue, only a few minutes from The Grand 


Central, 


Spacious rooms 


Times Square and Radio City Zones, 


at very reasonable prices. 


SINGLE ROOM WITH BATH $8 


DOUBLE ROOM WITH BATH 3 


Breakfast 75c-Luncheon $1.00-Dinner 


$1.75 


Dine and Dance in the... 
famous Della Robbia Room 


THE 


PARK AV 


ANDERBILT 


{NUE at 34th STREET 


NEW YORK 





8 
The 
pistons are fitted to the cylinder 
a clearance of .0005 
to .001 at the bottom of the skirt, 





THE PLYMOUTH SWAY ELIMINATOR in its new mounting is 
said to give a feeling of greater steadiness when rounding curves. 








Columbus Automobile Show 


Nearing Attendance Peak 


Columbus, O., Nov. 15 (UTPS). 

As two modern innovations, the 
1936 cars and Major Bowes’ ama- 
teurs vied for the spotlight in the 
Columbus auto show at Exposi- 
tion Hall this week, attendance 
figures soared, indicating a defi- 
nite trend toward the establish- 
ment of a new record by closing 
time Friday. 

Bucking football and _ rainy 
weather, the show was Officially 
opened Saturday noon with a 
brief address by Mayor Henry 
Worley in which he singled out 
the automotive industry as a 
leader primarily instrumental in 
the progress made to date in 
whipping the depression. 

The program, offering constant 
entertainment in addition to a 
close-up preview of over 300 cars 
of 23 manufacturers, was enthusi- 
astically received by the Colum- 
bus public who came by the 
families to witness the latest 
products of 23 exhibiting manu- 
facturers. Their interest was evi- 
denced by a 23 per cent increase 
in attendance figures for the first 
three days over last year, includ- 
ing the establishment Sunday of 
a new single day record for all 
Columbus auto shows. 

Heading the program Monday 
and Tuesday was the fur style 
parade, sponsored by principal 
furriers of the city in conjunction 
with the Columbus Retail Mer- 
chants’ Assn. 

No definite sales figures \ were 


Walton H. Marshall, Manager 


HOTEL 





available as the show drew to a 
close. However, all exhibiting 
dealers appeared to be in a fine 
frame of mind throughout the 
week’s activities and their com- 
ments indicated that they sincere- 
ly considered the show one of the 
most successful in a productive 
way in Columbus history. 

O. C. Belt, chairman of the show 
committee, and J. Hoyt Cum- 
mings, show manager, expressed 
satisfaction with the presentation 
of the 1936 cars, which culminated 
the most extensive publicity cam- 
paign ever afforded a like event 
in Columbus. 


Canadian Ford 
President Sees 
°35 Banner Year 


Toronto, Ont., Nov. 15 (UTPS). 

On arrival in Toronto to attend 
the National Motor Show of 
Canada, Wallace R. Campbell, 
president of the Ford Motor Co. 
of Canada, reported 1935 one of 
the best years in history for sales 
and employment by the company 
and made the following announce- 
ment, 


“Total production and sales by 
the end of 1935 will be 78,000 units, 
compared with early estimates of 
65,000 to 70,000 units. 


“Export shipments from Canada 
are at an all-time record of nearly 
48,000 units, as compared with 39,- 
503 in 1926, the best previous year. 

“Total payroll in Canada for 
the year 1935 will be $10,500,000 
equalled in 1930 and exceeded in 
only 1926, 1928 and 1929.” 

“The first nine months of 1935,” 
Campbell stated, “showed average 
earnings of $965 for factory 
employes, as compared with $1,096 
in 12 months of 1934. 

“Our export outlook for 1936 is 
most encouraging,” he stated, “and 
there is a fair chance that 1936 
exports will equal or even ex- 
ceed this year’s record figures. We 
are also anticipating continuing 
improvement in the domestic 
market.” 








THE NEW 1936 PLYMOUTH steering linkage that fathers “geo- 


metric steering performance. 


Safety 








Glass Windshields 


Increase Pittsburgh Sales 


Pittsburgh, Nov. 15.—Pittsburgh 
Plate Glass Co. reports a 50 per 
cent increase in its sales of plate 
glass for the first 10 months of 
1935, over the corresponding pe- 
riod in 1934. H. S. Wherrett, presi- 
dent, states that the improvement 
is chiefly due to the greatly in- 


Mich. Tool Expands 
As Business Increases 

Detroit, Nov. 15.—Contracts 
have been let by Michigan Tool 
Co. for the erection of a new plant 
adjacent to its present factory. 
The new building will add some 
20,000 square feet to the com- 
pany’s present facilities. 

In announcing the expansion, 
Otto Lundell, president said: 

“Although our present plant was 
built during the depression to take 
eare of our increasing volume of 
business particularly from the 
automotive industry, in recent 
years routine volume of orders 
has far outgrown our maximum 
capacity.” 







CONTINENTAL MOTORS CORPORATION : : 


BOOTH 38-A AUTOMOBILE SHOW 


creased use of safety glass in 


automobiles. 


“A survey of new 1936 models 
now being exhibited in New York 
reveals that every make of Amer- 
ican car now offers safety glass 
windshields, and on most of the 
cars it is standard equipment,” 
Wherrett stated. “Last year only 
about 80 per cent of the manu- 
facturers were using safety glaz- 
ing. In addition to the wind- 
shield, four out of five manufac- 
turers now offer safety glass in 
the body panel windows on the 
sides and rear, as compared to 
one out of two last year. 


“Public demand for this addi- 
tional safety factor which has 
become more pronounced as a re+ 
sult of the recent nation-wide cam- 
paign to reduce the number of 
automobile accidents, is largely 
responsible for this increased use 
of safety glass. Compulsory legis- 
lation by the various states also 
has been an important factor in 
the advance.” 














Stocks Quiet 
After Hectic 
Week’s Activity 


By C. J. ALEXANDER 


New York, Nov. 15.—Reports of 
30 companies show striking im- 
provement in earnings of the 
automotive parts and accessory 
industry in the third quarter and 
the first nine months of this year. 
The 30 reporting companies had 
an aggregate net income for the 
third quarter of $7,034,000, as 
against $3,388,000 in the like 
period of last year, an increase of 
more than 100 per cent, and for 
the nine months a net of $42,- 
559,000, comparing with $24,745,000, 
a gain of 72 per cent. 

Among the companies reporting 
earnings for the nine months in 
excess of any similar period since 
1929 were Bendix, Borg-Warner, 
Briggs, Briggs & Stratton, E. G. 
Budd, Eaton, Houdaille-Hershey, 
Motor Products, Murray, Stewart- 
Warner and Timken Roller 
Bearing. 

See Record Earnings 


According to estimates being 
made in financial quarters here, 
earnings of the parts and acces- 
sory companies in the final quar- 
ter will be better than for any 
similar period in many years, if 
not in history. Car and truck 
companies also are expected to 
show large earnings for the cur- 
rent quarter, when compared to 
corresponding periods in previous 
years. 

Following are nine months’ net 
earnings of some of the parts and 
accessory companies as compared 
with a year ago: 


1935 1934 


(i $1,959,000 $1,742,000 
Borg-Warner .. 4,213,000 2,521,000 
Ae 7,384,000 4.826.000 
E. G. Budd.... 310,000 87,000 
Budd Wheel... 559,000 116,000 
Cleve. Graph. 

Bronze ...... 1,038,000 502,000 
BE es ccacces 1,265,000 866,000 
Elec. Auto-Lite 1,778,000 1,267,000 
Houdaille-Her.. 1,942,000 853,000 
Midland Steel.. 743,000 374,000 
Motor Products 718,000 252,000 
Motor Wheel .. 545,000 613,000 
Murray Corp.. 1,129,000 56,000 
Stewart-Warn.. 1,329,000 565,000 
Timken R. B... 5,820,000 2,999,000 
L. A. Young... 1,202,000 718,000 
d—Deficit. 


Resumes Dividends 


Bendix has resumed dividends 
by declaring 25 cents on its cap- 
ital stock, payable Dec. 12 to 
stockholders of record Nov. 20 
The last previous payment was 15 
cents on Apr. 1, 1932. Timken- 
Detroit Axle declared the regular 
preferred dividend of $1.75 a 
share, payable Dec. 2 to stock of 
record Nov. 20. 


Trading in automotive shares 
quieted down somewhat this week 
after the heavy turnover of show 
week. Prices held exceedingly 
well, however, there having been 
no apparent strong desire on the 
part of previous buyers to take 
profits. 

Automotive Daily News’ stock 
price averages for Nov. 13 com- 
pared as follows with a week 
earlier and a year ago: 





Last This Year 

Week Week Change Ago 

ee 40.06 39.56 —0O.56 21.623 

10 Car-truck co’s... 42.51 42.11 —0.40 22,94 

10 Parts-accessories. 9 35.45 —0.94 20.30 

4 Tire-rubbers..... > 16.49 —0.97 21.63 
Above Last Year 

These averages represent the 


change in automotive stock prices 
from the middle of show week to 
the middle of the succeeding 
week. It was not surprising that 
prices should give fractionally. It 
will be noted that, with the excep- 
tion of tires and rubbers, prices 
still are far above a year ago. 
Chrysler lost only a quarter of a 
point in the week covered by the 
averages and General Motors’ net 
loss was less than the size of the 
dividend which was paid during 
the week. 

Electric Storage Battery is get- 
ting a tax refund from the gov-! 
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Accessory, Parts Earnings Soar in Ist Nine Months 


ernment that is expected to net 
something over $1,000,000, or $1 a 
share on the combined common 
and preferred stocks. 


A good deal of interest is being 
displayed in the impending issue 
of $2,800,000 of 4% per cent mort- 
gage bonds by B. F.. Goodrich Co. 
scheduled for Nov. 18. 


Wholesalers Win 
Tax Concession 


Washington, Nov. 15.—Frank G. 
Stewart, executive secretary of 
the National Code Authority, 
Wholesale Automotive Trade, has 
obtained from the Internal Rev- 
enue Bureau a ruling that brake 
lining made up from raw material 
for use in connection with an 
immediate repair job is not tax- 
able under the manufacturers’ ex- 
cise tax The ruling was in re- 
sponse to complaints that jobbers 
in the South and West had been 
informed they were delinquent in 
such taxes. 


The ruling by Deputy Commis- 
sioner of Internal Revenue, D. S. 
Bliss said: 


“The term ‘repair’ presupposes 
an existing thing which is capable 
of being mended and restored to 
the condition in which it origi- 
nally existed. The restoration may 
be performed by the jobber who 
furnishes the material, by a serv- 
ice station operator, by a garage 
man, by the owner of the defec- 
tive brake shoe, or by the owner’s 
agent. An immediate repair job 
includes operations where the 
brake shoe is removed from the 
automobile by the owner, serv- 
ice station operator, garage man, 
or jobber, relined with material 
cut and shaped to size by the 
jobber for the particular job, and 
the brake shoe replaced in the 
automobile by any of the parties 
involved in the transaction. It is 
to be noted that where the jobber, 
at the request of a customer, cut 
from bulk material brake lining 
which he immediately delivers 
to the customer for his needs in 
relining a brake shoe, such jobber 
incurs no tax liability on his sale 
of such lining.” 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


went off fractionally. 





New York, Nov. 15, 3:00 P.M. 
panies were mixed at the 
Chrysler was a feature, running up two points. 
Motors, which sold this week at the best levels since 1929, 


Parts and accessory shares were 
higher in the average and the rubbers lower. 


—Stocks of automobile com- 
close of the market today. 
General 








Kellogg Compressor 
Ends Re-organization 
Rochester, N. Y. Nov. 15.—An- 
nouncement has just been made 
that the Kellogg Compressor & 
Manufacturing Corp. has _ just 
been incorporated under the laws 
of the State of New York to 
take over all the assets of the 
Kellogg Manufacturing Co. The 
company has been going through 
re-organization for the past six 
months. 


J. F. Weller has been named as 
president of the Kellogg Com- 
pressor & Manufacturing Corp. 
He was active in the management 
of the old company during its 
rise but has not had his official 
capacity for two or three years. 
Associated with him in the new 
organization will be John J. 
Sharp, H. Ozgood Holland, George 
B. Collins, Nicholas Arnold and 
Dan Bohannon. 


Up $1,000,000 


Lincoln, Neb., Nov. 15.—On the 
basis of gasoline tax collections in 
Nebraska for the past three months, 
1935 gas tax receipts will exceed 
those of a year ago by $1,000,000, 
according to W. B. Banning, director 
of the state department of agri- 
culture and collections. He attrib- 
utes the increase to the success of 
the department workers in operating 
the port-of-entry system and the re- 
cently installed system of checking 
records with neighboring states. Oc- 
tober records show collections of 
$788,169 as against $720,620 for the 
same month a year ago. 








Prest-O-Lite Reports 
Battery Sale Increase 

Indianapolis, Ind., Nov, 15.—An 
indication of greatly improved 
business conditions comes in the 
form of a report from Prest-O- 
Lite Battery Co., Inc., that the 
organization’s shipments of re- 
placement batteries last month 
were the largest of any month in 
the company’s history. 

The company also reports a 
marked increase in sales of heavy 
duty batteries for trucks and 
buses, and other commercial uses, 
including among the more impor- 
tant recent installations being 
those on the large new fleet of 
motor coaches selected for Man- 
hattan’s motorization program, 


New Synthetic Rubber 
Finds Many Auto Uses 
Wilmington, Del., Nov. 15.—New 


uses for DuPrene, a_ synthetic 
rubber manufactured by E. I. 
du Pont de Nemours & Co., are 


constantly being found in the in- 
dustrial field. 

Recently an automobile manu- 
facturer adopted the use of this 
synthetic rubber where, hereto- 
fore, a metal spring had been 
used. In a_ packingless 
pump, a ring around the pump 
driveshaft, seated against the 
inner surface of the pump cover 
plate, is locked in a position by a 
pin through the pump shaft and 
is held tightly against the cover 
plate by a DuPrene sleeve which 
is under constant tension. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, NOVEMBER 


(Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 





1935 

High Low NEW YORK 
377g 12 Allis Chalmers Mfg. 

26 10 American C, & F. 

27 s American Chain 

45! 15 Auburn Auto 

2414 11% Bendix Aviation 

48%, 215% Bethlehem Steel 

597% 395% Bohn A. & B. 

6514 2814, Borg-Warner 

55% 24 Briggs Mfg. . 

K 314, Budd Mfg. Co., E. G. 
12'% 2% Budd Wheel Co. 
8834 31 Chrysler ..... 

2634 1214 Clark Equip, 
45 27% Cleveland Gr. Br. 

41 9 Collins & Aikman 
58 391, Commercial Credit 

72 5614, Commercial Inv. T. (2) 
2 34, Continental Motors 

314 2 Curtiss-Wright 

101% 614 Curtiss-Wright A 

14214 86% du Pont de Nemours 
305% 16% Eaton Mfg. 

3834, 19% Electric Auto-Lite . 

58 39 Electric Storage Battery 
23 15 Evans Products .. 

Vy 334 Federal Motor 

18! 131% Firestone T. & R... 
25% % Gabriel Co. A.. 
40% 201% General Electric (80c) 
591, 26% General Motors . 
41'% 23% Glidden . ‘a 

13% 7 Goodrich, B. F.... 
2674 15%, Goodyear T. & R. 

414 14% Graham-Paige 

6, 1% Hayes Body Corp. 
28, 6. Houdaille-Hershey B 
42 307%, Houdaille-Hershey A 
1714 64 Hudson Motor 

37%, 3, Hupp Motor ..... 
62), 34'% International Harvester 
99 381, Johns-Manville 

3114 6 Kelsey-Hayes Wheel 
284, 314, Kelsey-Hayes Wheel B 
1314 8. Lee Rubber & Tire........ 
49\/, 21% Libbey-Owens-Ford Glass .. 
2612 12% Ludlum Steel ....0c0sceee 


Last Sale 





1935 


15, 


1935 Last Sale 
Nov. 15 Nov. 8 | High Low NEW YORK Nov. 15 Nov. 8 
36 35% | 281% 18% Mack Trucks (1) 22% 21'4 
28 24%, | 4014 20 Marlin Rockwell 39 39 
26 26% | 245% 8'4 Midland Steel 227 23 
371, 37 53 17% Motor Products 51M, 52% 
21% 22% | 1514 7% Motor Wheel .. 13% 13'/, 
47%, 43% | 20% 4% Murray Corp. . 18% 1874 
52 491 | 191, 11 Go ana 17, 17'4 
62", 60% | 21 12 Pacific Mills . 16%, 17% 
521) 54 7 3 Packard Te 6, 6% 
7M 7% | 2614 16). Raybestos-Manhattan 25 3/, 26 
11% 11% 4% 2 Reo Motor .. 4 4) 
89 855% | 19% 9 Republic Steel Corp. 19% 18%4 
23'% 24 15*4 10%, Socony Vacuum 12% 12! 
42! 42), 7% 3% Sparks-Withington 6% 6% 
Rl, 38*4 | 1514 9, Spicer Mfg. 14% 14! 
47" 47, | 18% 6% Stewart-Warner 17 17'% 
61% 58 | 8 2'% Studebaker 73 7 
1% 1! 81%, 2% Thermoid Co. 9 654 
3 275 | 24% 133% Thompson Products 23% 24 
8% 8'4, | 10% 4% Timken-Detroit Axle 10 9%, 
142" 138) > | 6814, 28% Timken Roller Bearing 70 67'%4 
28 28 49 35'% U. S. Industrial Alcohol 47 161, 
3514 3675 | 1714 91% U. S. Rubber 14! 14% 
56), 54'2 | 95% 32% Westinghouse E, & M 9514 92%, 
25 2014 | 18% 6% White Motors 17% 15'%4 
6! | 7, 2% Yellow Truck s 6%, 
165% 174%, | 41% 18 Young Spring & Wire 11% 401/, 
3 
40 377, | CHICAGO 
58l, 58 | 5% 1% Asbestos Mfg. 4V/ 4% 
41 383/, | 2414 12 Bendix Aviation 22 22! 
12% 123% | 65'% 28'% Borg-Warner 62'%% 16%, 
21% 23'% | 2814 6% Houdaille-Hershey B 26%, 271g 
3 31, | 36% 161, Modine Mfg. . 3614, 34%, 
51%, 5 |44 11 Perfect Circle . 391, 40! 
2634 26%, | 4% 44 Pines Winterfront 31 37/4 
11 413% | 
157% 151%, | DETROTI! 
2% 2% | 35 16 Bower Roller Bearing 3314, 
64, 591/, | 20 5% Ex-Cell-O Aircraft & Tool 19 
96) 92% | 11 3% Federal Mogul ... : 111% 9% 
291, 30 7 3! Hall Lamp Co.. 5% 5% 
26 271, | 1034 314% Hoover Steel Ball 1014 10 
12% 13 | 20 5 Murray Corp. ..... 18% eS 
463, 474%, | 80 40 Parker Rust Proof............... ne 76 
24% 25 1014, i 10 9%, 





water 
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U. S.-Canadian 
New Trade Pact 
Will Aid Motors 


(Continued from Page 1) 
liam Lyons Mackenzie King is 
just arriving in Washington as 
this is written. He will sign on 
behalf of his government what is 
regarded here as the most im- 
portant trade agreement yet ne- 
gotiated. Secretary of State Cor- 
dell Hull will sign on behalf of 
the United States, it is reported. 

Benefits to the motor industry, 
it is believed, will be limited to 
the general stimulus to business 





anticipated from mutual duty 
concessions, with probable re- 
moval of arbitrary duty valua- 


tions, limitation of discounts, and 
granting of intermediate duty 
rates. 

Opposition to the pact is ex- 
pected to come chiefly from farm 
groups, but the state department 
is ready to demonstrate that the 
treaties with Cuba and Sweden 
have been particularly beneficial 
to agriculture. 

On the other hand, the steel in- 
dustry has criticized the Belgian 
agreement, which lowered tariffs 
on a few steel products. But the 
agreement with Brazil, just rati- 
fied by the Brazilian senate, ac- 
cording to word today from Rio 
De Janeiro, lowers the cost of 
making steel by lowering the 
tariff on manganese. In addition, 
other countries have substantially 
lowered their duties on American 
automobiles, again aiding the 
American steel interests. 

The Brazilian senate action 
now completes ratification of the 
reciprocal trade agreement, the 
Brazilian chamber, or lower 
house, having previously acted. 
The pact will become effective 30 
days after it is promulgated by 
the Presidents of the United 
States and Brazil and the rati- 
fications exchanged. Under the 
reciprocal trode agreements act, 
such prets do not require ratifi- 
cation by the American senate. 


Sterling Designs New 
Light Truck Chassis 
Milwaukee, Wis., Nov. 15.—A new 
light-weight truck chassis has 
been developed by the Sterling 
Motor Truck Co. here which is 
especially designed for tractor, 
dump and commercial purposes. 
The truck, powered by an 84 h.p. 


Vaukesha engine, is built in a 
wide range of wheelbases. 
Transmission is of the heavy 


duty type, providing five forward 
speeds, either direct in fifth or of 
the overdrive type. Four speed 
units with three speed auxiliary 
transmissions, providing 12 for- 
ward speeds or three reverse, are 
also available as optional equip- 
ment, it is said. Final drive is 
chain with power applied at the 
rear wheels in a more direct man- 
ner. Hydraulic brakes are stan- 
dard equipment. 

The frame is 10 inches deep, 
tapering to seven inches at the 
rear. It is lined with seasoned 
white oak. 


Non-Premium Fuel Used 
In Unique Motor Test 


Detroit, Nov. 15.—Tests made re- 
cently at the Casey Jones School 
of Aeronautics in connection with 
the developments for the Depart- 
ment of Commerce of a low-price, 
cheaply operated plane shows 
that a Terraplane automobile 
engine operated with a prominent 
non-premium gasoline sold widely 
at curb stations, is highly satis- 
factory for the work. 

The gasoline used on the test, 

according to an interview recently 
given to Lowell Thomas, promin- 
ent radio commentator by Casey 
Jones, was standard Blue Sunoco 
| The engine was run for 300 
hours straight, 60 of which were 
at wide open throttle and the 
rest of the time it was at 90 
per cent wide open. 
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International Amphitheatre Awaits Chicago Show 


© sibilant 


NADA Meeting Expected trucks and more accessories in| with emphasis upon the part that | | School systems of the city have 


the south wing, and the _passen- manufacturers have played to/|stirred a high degree of enthusi- 
ger cars occupying the entire mez-| make motor vehicles safer than|asm among the students, The 
O ring 00 ed ers zanine floor, conveniently reached| ever before, is a feature of the | winning posters and slogans will 





































by many ramps. show by reason of a _ contest! be on display in a special booth at 
: a ‘ An ingenious “follow the ar-| staged among the high school the show. 
(Continued from Page 2) row” method of directing visitors | students of Chicago. Along with the factory execu- 


audience each afternoon and a/|usherettes for purposes of hand-| about the show will be used—in The contest took the form of tiy 

; : : P ; “ yes, many dealers fro h - 
like number each evening, so that ing out literature or directing | effect, a personally conducted tour | creating posters and writing slo-! oyt the middle west ee ee 
ech maker gets an equal oppor- visitors to the spaces where the | without guides—so that regardless| gans aimed at the promotion of here attracted in part by the 
tunity with every other exhibitor.|complete lines of any desired| of the entrance used there is a| traffic safety. Through the co- fact that the National Automobile 


In addition to the cars which,| make are exhibited. certainty that everything will be| operation of K. K. Kenderdine 1D : : ; 

: ‘ ‘ , : ae »| Deal Assn. ll hold its Chi- 

one by one, have their fling upon The layout of the show exhibits | seen without lost motion or re-| president of the Chicago Automo- | cae dot wach ane Shenae 
the stage, a model will be shown | has home trailers, motor coaches, | tracing of steps. bile Trade Assn., and the show | Originally planned for 400, the 








around the enclosure of the arena. | accessories and special exhibits in Greater safety-consciousness on | committee with the Keep Chicago| NADA meeti it i i 
: : I eetings, it tated, bid 
These will be attended by the(|the north wing of the first floor,'the part of the public, tied up! Safe committee, the heads of the | fair to attract = cian Pony eo 


Carelessness One 
Accident Cause 


Says Auto Head 


New York, Nov. 15.—A note of 
sympathy with the prevailing 
safety movement, which, never- 
theless, called 
for a reasonable 
attitude in judg- 
ing the causes 
of motor mis- 
nE& DS, Wee 
sounded in a N. 
Y. Journal auto- 
mobile show 
radio broadcast 
by A. vanDer- 
Zee, general 

, sales manager 
A.vanDerZee 0f Dodge. 

Assuring his 
hearers of concerted efforts made 
by the automobile manufacturing 
industry to educate drivers to the 
great importance of safety, the 
speaker said: 

“We know, and the figures tell 
us, that more injuries occur in 
the home and at work than are 
occasioned by the motor car. 
Nevertheless it is imperative that 
motorists should be educated 
against the hazards of careless 


a driving. In this very vital issue 

y yy * the automobile industry is co- 

qpas a operating in the most far-sighted 
ao manner. 

a “In the hands of a careful driver 














General view of the 1931 ASI Show at the Atlantic City Auditorium 





Mw the motor car is no menace to the 

WwW ef safety of motorist or pedestrian. 
In the hands of the careless driver 

it can be a menace to both. This 


ef a. is equally true of a boat, a train, 

sue A I. Show Issue orc ** 
lery used in kitchens. 

e ° e “Careless people will get into 


trouble no matter what you do 
to keep them out of it, and the 
terrible part of it is that they not 
only endanger their own lives but 


Automotive Daily News es a ce 
less. 

ul oO ‘IT think it is a great public 

service that the newspapers of 


this country are conducting in 
their efforts to educate the list- 


less and the careless driver, and 

ee With a “Who? ty Who’’ they could be congratulated on 
‘ their contribution. And I don’t 
Com plete mind saying that the automobile 


industry itself should be con- 
gratulated for the part it is play- 
ing in making the motor car 
safer every year, for everybody. 
e = 6 99 “At the same time, I think every 

Sales service grows eee 65% all Class A one will agree with my contention 

we® ‘6 . 29 that if limitations were placed 
car dealers now “service all makes” . . «| on the forward looking initiative 


and enterprise of the industry, 


Poe ow Average, 740 service jobs per month per |'te motor car would never have 




























~  @ ® reached the high peak of per- 
dealer .. . Servicing 155 jobs per month, | ‘ti 2 tt has attained today.” 


~«e* a other than make sold... Tremendous parts Production Aids Virginia 


Richmond, Va., Nov. 15.—Virgin- 


a and accessory outlet... ADN dealer-read-| 2.0.0 My emetptises tirectly 
4 e linked with th ducti and op- 
& ers 90% Class A” (100 units Or MOFeE | ecration . matee Wahlen anna 


ae . to James A. Kline, menage e 
° rector of th Automobile Club o 
. : monthly) ... Reach this important market | (25.0' iho, “iiiater® wich he 
ee . « American Automobile Assn. 
effectively, efficiently, through ADN Show] | Kine said these | figures cover 
: workers in motor vehicle manufac- 
° turing establishments, petroleum, re- 
Issue. They will see your ad in fining, sales and servicing units, 
a federal and state road construction, 
truck and bus drivers and raw ma- 
2 terial workers. ; 
Automotive Daily News A. S. I. Show Issue... Saturday, December 7th) ee eee ee ane eens 
*Automotive Service Industries, National Standard Parts Assn., Motor and Equipment Manufacturers’ Assn., Motor and Equipment Wholesalers’ Assn. annual income to parking lots and 
storage garages in Virginia, Kline 
said. 
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~~ G0 TO TOWN IN 1936 
WITH DESOTO & PLYMOUTH 
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1936 CUSTOM AIRSTREAM DESOTO. Never before has sucha And beneath its smartness is amazing thrift and safety. 93 h. p. 
custom styled car been offered in the low-price field. Its luxurious engine...Gas Saver Transmission... Improved Ventilation front and 
French roll, button upholstery . . . pleated and tufted door panels... rear... Hypoid Rear Axle... Safety Steel Body and Frame... Hy- 
: extravagant fabrics... longer, roomier interiors...brilliantlydesigned draulic Brakes and all other Chrysler-pioneered advances. Two series 
instrument panel can be matched only by the most expensive cars. of body models, Custom gnd De Luxe. $695 and up, list at factory. 











ness experience ... write at once for the complete 
facts about the new 1936 De Soto and Plymouth 
Franchise. L. G. Peed, Vice-President, De Soto 


in the first eight months of 1935. . . actually 
109,980 cars, with four months yet to be added! 











Fifth Place in the Industry Motor Corporation, Detroit, Michigan. 
That’s a lot of automobiles for any dealer organi- Combined sales of DeSoto and Plymouth cars by De Soto dealers. 
zation to sell. Only four others in the whole in- 
dustry sold more cars. It takes cars that are built 4 
right and stay right . . . to soar to such sales 1935 


heights in years like 1930 to 1935! 


Go to Town with De Soto! 


If you’re interested in making the next twelve 
months the most successful period in your busi- 





Bigger .. longer ..lower.. 
more luxurious cars at new 
low prices! 


ERE’S A DOUBLE FRANCHISE . . . two lines 

of great cars . .. a double opportunity to 

build profitable volume! Each line is outstanding 

in style, performance and value in its price field. 

Together, they blanket the two price brackets in 
which nearly 98% of all cars are bought. 


Compare the Value! 
De Soto and Plymouth are going to town in 1936. 
Look at that De Soto! It’s the first custom styled 
car in the low-price field and its prices are lower. 
No wonder it’s the style sensation of 1936... 
with its distinctive, rounded radiator grille, wing- 
like louvres, chrome trim, low, long lines, and the 
most luxurious interior you ever saw. 





ee ve ’ A 


1936 PLYMOUTH. The largest, most beautiful, and, in and performance. 82 h. p. engine. . . 18 to 24 miles per 








Now look at the new 1936 Plymouth. The best every way, the greatest Plymouth ever built. This 1936 gallon. Safety Steel body and frame, Hydraulic Brakes, 
buy in “The Big Three”. Longer, wider, lower. model is outstanding . . . in safety, economy, comfort Floating Power. $510 and up, list at Factory, Detroit. 
More beautiful than ever! And this year it’s in 
the best competitive price position in recent years. 

To judge the future, look at the past. Back in 
1930, De Soto dealers delivered 47,797 DeSoto 
and Plymouth cars. In 1932, they did 54,999 cars. 

Now see what happened in 1934... 106,013! And PRODUCTS OF THE CHRYSLER CORPORATION 












No matter what 






aman pays for 





his car, 
he’s entitled to 


















O ARGUMENT there! Safety can never have a “price 

range’. Whether the price is $500 or $5000, you'll find 
foremost cars in every price range putting the vital element 
of safety squarely up to Bendix Brakes. 


MECHANICAL 


Bendix builds braking equipment of all types—Mechanical 
and Hydraulic—Vacuum Power and Air Power... builds 
the most highly developed, efficient brakes which engi- 
neering knowledge and manufacturing skill can provide. 


With, admittedly, the most comprehensive and fact-founded 
store of brake information, the finest equipped and largest 
brake manufacturing facilities, and with a world-wide dis- 
tributing and service organization at the instant command 
of car dealers, Bendix believes, in all sincerity, that Bendix 
Brakes should be on every motor car made in America. 

BENDIX PRODUCTS CORPORATION 


SOUTH BEND, INDIANA 
(Subsidiary of Bendix Aviation Corporation) 


BENDIX 
Mechanical: Hydraulic 
BRAKES 
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